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"2000 what's best to buy? 


"Why, Punch is,” I replied. 

"I meant the space," the client said, 
"How large, how small, how wide? 
How many of them shall we book 


In Punch?” he asked, with pride. 


"For products such as yours, you should, 
I said, “Invest in size: 

Take six full pages in a year 
And watch your profits rise. 

For Punch goes everywhere, is seen 

By such discerning eyes.” 


6 full pages in 


JOHN L. VERRINDER. ADVERTISEMEN 


| - 
| oo | ) ; 
Sa 
iv. 
y = “A 
> aie! 
i io pry 
| e.’ 
f 
a a La " 
a 
-_ 7 
7 Mich he 
~~ - wa 3 f 
Bs 
. 
_ ye _- @ 
ai . = oa 
R o ey ‘ 
4 } Ses | 
7" wr hel i. o * ie 
; y Weer eg i i 
rr. : ; tiie g 2, 
; ; ; eae 
” = ! (a 
om aN 
| 4 . a 
ae 
4 * on 
“~ pit 7 a 
oe ; 
, 2 a 
5 i «i 2 i i 
4g a ae ~ : —— 
i ae, Ps ee one ; 4a ; 
: ‘ Se os ; oe oa ne 
ot i ie 
| tar ae is a ne as ied 
’ 3 r ee .. ee 7 
ag ee - al a i 
q Re “ a mat raat aie ns 7 
y (a SS, Neri ; 
“ ‘ > a ye es ® 
P SN ieee hae S 4 5 
ae cube Bi 
: os Seip se a : 
> ew a hee 
See , Pt a BY oP: ‘ eve 
: t bane i - a) Bal 
oe aes : ‘ . axe 
P ae ‘iat ee ‘ i “ 2 r a a 7 : % 5 a / 
ie YM ie cide a 
eee ~ -.. + 
7 - ee * i ore ets 7 7 om Pies a 
Cg . Se Sa Pia 
pty " +3 . ~ Et - “ , 
Pe “i 
7 
4 
. es | MANAGER. 10. BOUVERIE STREET. ECA FLE Givi 2 3 
, " @ 
ays te , " , , 


ADVERTISER'S WEEKLY 


S t wan 
girs” eis” 
figure — 


any iaeas? 


Map supplement 
to new 
‘Advertisers’ Aid’ 


The Newspaper Society has 
issued the seventh in the new 
series Of Advertisers Aid The 


edition is accompanied by a 
new map supplement, in which 
all newspaper publishing centres 
are listed 


Main feature of Advertisers 
Aid is its GO-page section of 
tabulated newspaper data 

This section, arranged by 
counties, includes all bona fide 
newspapers and lists display 
advertising rates, net sales, 


mechanical data, names of adver 
tisement managers, ctc 

This information has been re 
vised, and the majority of the net 
sales figures relate to the period 
January to June, 1955. Al)! of 
them are certified by either the 
Audit Bureau of Circulations or 
by independent auditors whose 
certificates have been lodged 
with the Newspaper Society 

Advertisement rates and other 
details are those operating on 
October | 

Complimentary copies of 
Advertisers Aid have been sent 
to all recognised advertising 
agents and to more than 1,000 
leading advertisers The News 
paper Society will send, as far 
as supplies permit, a complimen- 
tary copy to any advertiser who 
has not received one 

Additional copies may be 
obtained if required at the pub 


lished price of lls. for Adver- 
tisers Aid and Ss. for the map 
supplement 


Colour career strip 


The Advertising Association 
announces that the first film strip 
in colour on “Advertising as a 
Career” has now been shot. It 
will be shown by W. S. Crawford. 
Ltd., at their studio next Thursday 
morning 


Apoty ter particutars tm Acvertiement Manager. Phoenix Building Berriage Street. Leicester. er 47 Mertiord Street. Meytarr, 


To The Editor... 


Agency ‘handles 
all aspects’ 


Sin,—From H. M. Cooper's 
letter (September 30) it would 
appear that Mr. Cooper is an ex 
cellent theorist. While granting 
him his argument regarding the 
proper place in the general 
schemes of advertising for display 
material, it is quit nother 
problem to get that sterial 
sown, 

As an advertising manager con 
erned solely with pharmaceuti- 
al trade, I find it ea ndeed to 


THIS WEEK 


How J. Lyons & Co. Lid. plan to 
integrate their TV advertising with 
other media—page 16 


NEXT WEEK 
ISBA Conference Report: sod Sup- 


plement——“Helping the Advertiser 
to Distribute and Sell 


ybtain ideas and well-made 
point-of-sale materia! Mr 
Cooper seems to indicat< it ad 
vertising agents are c erned 
solely with press or film advertis- 
ing. Perhaps 1 am lucky. | work 
with an exceptional advertising 


agency which concerns itsc!f with 
all aspects of advertising 


A pharmacist car ber his 
saleable wares in thousands. He 
measures his available space for 


display in inches. Can Mr Cooper 


resolve these two fund itals? 
Maurice PP. STILES, 
Sales manager 


Meggeson & Co. Ltd 
London, S.B.16 


Poster scene 
in Italy 


Sirx,--1 cannot resist a nment 
on the Italian poster scene after 
reading the article by Don A 
Tibbenham (Septemb «0 


I have watched their outdoor 
advertising grow’ fron ilmost 
nothing at the end of the last 
world war, when gable ends 
featured statements such as 
“W il Re “M Mussolini” 
“Viva Partigiani.” and even 
“Eges sunnyside up Allied 
Welcome!” to the riot of sizes 


and shapes that we see to-day 


Is it true that the 


seencry 
suffers when the autostradas are 
blanketed? My view jis that 
tourists enjoyment is increased 
and that “scenery in the ac 


cepted sense of the word is vir- 
tually non-existent Autostradas 
are high speed motor roads 


Straight for many miles and gen- 


erally through flat uninteresting 
stretches of the country (e.g., 
Firenze-Piza) Here the adver- 


lisements are very welcome in- 
deed and the very fact that they 
are not of standard size makes 
them more interesting 

The country roads, however 
are also covered by the same type 
of “strada™ site, for example the 


stretch from Siena to Firenze, 
where I think they are a blot 
on the landscape 

Two years ago, however, | 
mentioned this fact to. three 


tourists who completed the jour 
ney with me and their remarks 
about such advertising were 
roughly as follows 

(1) Very irritating! 

(2) Better than ours, isn't it? 

(3) Well Mac, we just have 

bigger and better advertis 
ing—Stateside! 

Remarks one and two were 
made by my fellow countrymen 

Take down al! the intriguing 
“cut outs” from any one Auto 
strada in Italy and replace them 
every SO or 100 yards with stan- 
dard 48-sheet poster boards or 
their equivalents 

Which would you then prefer? 
[ think that the consistency of 
such standardisation would react 
unfavourably with road users to 
such an extent that advertisement 


control would then become an 
ntegral part of the poster scene 
n Italy 

CAPA CREGO. 
Vame and address supplied.) 


TV and direct 


mail link 
Sin,—Recently you published 
(August 25) my suggestion that 
commercial television would have 
a tremendous influence on direct 
mail advertising and would call 
for a very big service for speedy 
mailings 
It is interesting to note, there- 


fore, the details of a US series of 


broadcasts for Nescafé. Figures 
show that following a 14 minute 
broadcast no ess than 29.972 


people wrote for a sample before 
11 p.m. on the night of the broad- 
and that 15 similar television 
appearances over a period of 18 
months resulted in no less than 
2,163,775 enquiries 

I have no figures to support my 
previous suggestion that commer 
cial TV would demand big direct 
mail support, but these figures | 
suggest go a long way to prove it 

MARTIN H. Perry 

Marketing Consultants Ltd., 
28 Denmark Street. W.C2 
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New journal for 
Westminster 


Westminster Review a bi 
monthly magazine, published by 
the Westminster Chamber of 
Commerce, was launched at a re- 
ception last Thursday The 
journal, which goes free to 
members, will also be on sale to 
the public at Is. Copies will go 
to British trade commissioners 
Overseas and to many libraries 
and chambers of commerce 


It deals with financial, indus- 
trial, commercial, parliamentary 
and other matters relating to 


Westminster and subjects 
affecting the commerce of the 
nation as a whole 


ais 


The journal is edited by Sam 
lack, public relations consu! 
tant, who also edits the journal! 
of the Institute of Public Re- 
lations About 20 of the 48 


pages are advertisements The 
page rate is £18. First print order 
was tor 4,000 
The publicity 
sponsible for 
journal includes 
land, director 
ager of S. T 
Service Ltd 


commitce re- 
launching the 
Leonard Gar 
and genera! man- 
Garland Advertising 


Dividends up 


At a meeting of the 
of the Bristo! 


directors 
Evening Post Ltd 
an interim dividend of 34 per 
cent was declared in 
the year to March 31, 1955 A 
final dividend has been dec!: 
for the year of 14 per cent. and a 
bonus of Is. per 
Makes a tota 
cent for the 
cent last year 


IPR see ‘Osear’ film 
A special film show for mem- 


bers of the Institute of Public 
Relations was arranged by World 


share 
payment of 15 per 
year, against 10 per 


Wide Pictures Lid of the 
Oscar” award film, “Thursday's 
Children.” 


TRADE JOURNAL ; 


Leadon, W.!. Tet: HYD PSs) 8 
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AUSTRIA 
BELGIAN CONGO 
BELGIUM 
DENMARK 
DUTCH WEST INDIES 
FINLAND 
FRANCE 
FRENCH NORTH AFRICA 
GERMANY 
HOLLAND 
ICELAND 
INDONESIA 


INTERNATIONAL 


ISRAEL 
ITALY 


JAPAN 


LU XEMBURG 


NORWAY 


PORTUGAL 


SPAIN 
SWITZERLAND 


YUGOSLAVIA 


Albert Milhado & Co |) 4., 146 Cromwell Ad, London SWF 
FRE. the 592-345 lines) 


The key to ex 


The export-guide 


Pore advertising 


every advertising 
' r cading newspapers. 


agency and 


exp r, with up-to-the | weeklies and trade 
ournals repre 
minute rates and ; represented by the 
ales anc Particulars of the RGANISAT a by the MILHADo 
. RG SATION 
1/ raté are 4‘) hey | t 195< 


To Albert Milhado & Co ie: 
140, Cromwell Road 
bende eave Please send me, f 


ree of charge, 4 Copy of the new 


Milhado rate list 
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‘My Daily Mail 


‘T READ many daily papers but the Daily Mail is my 
choice of its kind. For this I have excellent 
reasons. The paper was founded by a man of genius 
in his own medium; a man who, with his brothers, 
made the name of Harmsworth synonymous with 
modern journalism; and the wind of his genius 
continues to blow through and invigorate its pages. 

I read the Daily Mail because its format makes for 
clarity ; the leading article on the front page is always 
interesting and never spiteful, though sometimes full 


Ocroper 7, 1955 


IR OSRER ITWELL, BT., J.P. Derbyshire, Hon. LL.D., 
St I 


Andrew lon. D.Litt., Sheffield, Hon 
American Inst. of Arts and Letters, F.R.S.1 
“ during the | ays from Eton 


Associate 
, was educated 
He was in the Grenadier 
Guards from 1912 to 1919, and since then has been on 
continuously act service against the Philistine ; for their 
conduct in this long and arduous campaign he and his gallant 
siblings, Edith and Sacheverell, have been mentioned 
frequently in dispatches. Poet and playwright, novelist and 
essayist, art critic and autobiographer, he has been three times 
Chairman of the Management Committee of the Socicty 
of Authors. Li in London and at Renishaw Hall, near 
Shefheld 


by SIR OSBERT SITWELL 


of battle. The reviews of books are composed by an 
expert, himself a brilliant writer, who knows how to 
give their essential character. Its art critics show a 
reasonable appreciation of modern work and never 
exhibit prejudice 

Then there is, too, a personal reason. My sister, 
my brother and myself have had a rather stormy career, 
and the Daily Mail, as my sister remarked to me the 
other day, has from the beginning always treated us 
with absolute fairness.” 
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GRANADA 
PLAN FOR 
AD SPOTS 


Advertisement spots on 
Granada TV Network Ltd.'s 
Monday-to-Friday programmes 
from the Manchester transmitter 
will be positioned in relation to 
the programme being shown. 

This was announced on Wed 
nesday by Sidney L. Bernstein 
head of Granada, addressing the 
Manchester Publicity Association 

“Advertising must be in har 
mony with TV,” he said, “and 
advertising on Granada TV will 
become part of programme plan 
ning.” 

He hoped that more than 
half of Granada’s advertising 
would come from the Man- 
chester area, which has a 
potential viewership of some 
134 million people. 

Referring to the six and a 
quarter acre site which the com 
pany was developing in Quay 
Street, which will be ready on 
December 31, he said: “We have 
found that we need more space 
than was originally anticipated, 
and have now bought Gallagher's 
building in Water Street.” 

Heavy spending 

As an example of the moncy 
Granada were laying out, Mr 
Bernstein said that £500,000 had 
been spent on studio electrical! 
equipment. The Granada “travel 
ling eye” mobile unit would cost 
£600,000 

Asked why he had applied to 
operate part of the Manchester 
service, he said: “I looked at two 
maps of the North—population 
and rainfall Any sensible per 
son studying those two maps will 
realise that if TV 
anywhere 


North.” 


iS gOINg to be a 
success it will be in the 


industrial 


Guinness is best 

First prize in the poster compe 
tition at British Trade Fair in 
Copenhagen has been won by the 
Guinness poster of a man carry 
ing a girder Agents are S. H 
Benson Ltd. Some 300 entries 
were judged by the Danish 
Advertising Association 


The ; niation of two of 
Wind k (W. M. Larkin 
Cour Rossi di Montel: 


New 


on 


International A 
td.) receives the award in the « 
president of this 
ts group to Joop Geesink 


awards in the 


spaper Society advice 


boosting ads planned 


Hil Newspaper Society is to offer proposals to its mem- 

bers on how they can meet the challenge of commercial 
TY and other media—which might threaten their advertise- 
ment rey enue, 


The Society is to urge the provincial press to look {or 
new sources of advertisement revenue, and will advise them 
on how this can best be done. 


ewspaper Society plar nent contracts over the lunct 
ealed by Mal table are disappearing fast 
esident of the Soc ud 
k-end’s Young New It you 
Association iper 
Brighton “ 


are concerned on 

with the advertising 

it contribution have you 

have nally made towards inc 

prese! ur revenuc’” he 
iclegates 


ermen will 
losely at thei 
method f securing adver! 
warned at the opening Did you, when you took 
dinner the Grand Hotel last rom your predecessor, met 
ee irry on from where he lef 


@ Continued on page 6 


look challer 


ments 


s of securing advertis« 


years judges’ panel 


(Full report 


presents the 


Film Festival j Mrs. P 
uwegory from Ernest Pearl; right 
prize in the animated 


IT’S ATV 
TOMORROW 


With effect from to-morrow 
(Saturday) Associated "8 vad 
casting Co., Ltd. is to be called 
Associated TeleVi t Lid 
Their abbreviated call-sign will 
be ATV The change has beer 
made to ivoid contu 
between the company and th 
fourth TV programme = con 
tractor Associated Brit 
Cinemas (Television) Ltd 

A statement issued to this eff 
on Wednesday also 
decisions by the two compan 
fo co-operate in the proviso 
of studio facilities in Londo 
and Birmingham 

In addition, the 
agreed, under the terms of th 
lelevision Act, t opera 
over the provision of th 
grammes im the areas on the 
days for which they have been 
appointed contractors 

The statement makes 
to advertisements 


mnoune ! 


companies hay 


no reference 


CGolleugs here Woven 


NOTE NEW ADDRESS 


12 Upper Grosvenor Street 
London WI 


Grosvenor 8401 
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ADVERTISER'S WEPKLY 


Gas Boards to cut 
ad spending 


REDUCTIONS UNTIL NEXT MARCH 
Local gas boards are reducing their expenditure on advertis- 
ing for the remainder of the financial year, which ends next 


March. This is being done at the request of Geoffrey Lloyd, 
Minister of Fuel and Power, and follows the recent cuts by the 


electrical association. 
The Gas Council is at | 
considering what cuts 


make. Some of the loca yards 
which are autonomou 
already announced  th« j 
sions 

Edwin Bayliss, chairmar 


North Thames Gas ( 
Council, said at the ¢ 


meeting last week that the Nort! 
Thames Gas Board had d 
after one month's not 

given immediately, to red 


Non-members al 
ISBA conference 


Membership of the  Incor- 
porated Society of Kritish 
Advertisers is expected to benefit 
from the fact that of the dele- 
gates, numbering more then 0 
who are attending the Society's 
conference at Hastings this week 
end, between 40 and 5 are 
non-members. 


The delegates, wh 
advertising manag 
and members of board 
tory managers, represent 


the major and mar 
industries of the c 
Theme of the confs 


“The advertiser plar 
morrow 

Cabaret at to-nig ; 
event will be presented by A 
ciated Broadcasting 4 Ltd 
Entertainers will be Y I 
Randall (compére), Ken and A 
Alexis, Latona G nd 
Chaddell, and the Ballet Mont 
parnasse 


This will be the symi / te 
permanent Design Cen: he 
opened by the Coun i Industrial 
Design in London nex ear The 
symbol, which was desis i by Hans 
Schieger, will be featur in posters 
press advertising and a r forms 
of publicity for the Centre uding 
letter-heads and brochures 


ADVERTISER'S WEEKLY 


ilf its advertising n local 
papers. All advertisements in the 
London evening papers fron 


November to March next will be 
ancelled 
Poster advertising will be con 


tinued, at any rate for the time 
being, but the emphasis will be 
placed on “clean air.” Tt id- 


vertising to be continued in local 
papers on the reduced basis wil! 


altered to make it follow as 
losely as possible the national 
fuel policy laid down by the 
Minister 


The attitude of the South- 
Eastern Board is approximately 
the same as that of North 
Thames. It will cancel its adver 
sing in the London evenings, but 
ts local advertising, on which it 
foes not spend so much as North 
Thames, will be reduced by only 
mne-third 


TY spots stay 
The two Boards entered into a 
contract with Associated Broad 
Ltd., before the pre 
sent cuts were decided on for six 


casting ¢ 


9 seven monthly spots, some of 
them at the peak times This 
series will run its course 

A Southern Board spokesman 
said was proposed to effect a 
SO per cent saving by reducing 


both the size and the freq 
of local advertising 
It is reported that the 
Thames Gas Board plans 
a five-figure sum The Eastern 
Gas Board is to retain £8.000 of 
the £11,000 remaining unspent out 
of its advertising allocation for 
the year, and the Southern Elec- 
tricity Board will withhold £9,000 
Other local boards are expected 
to announce reductions in 


tising shortly 


ienecy 


North 
save 


idver 


BoT figures aid 


Thanks to the detailed returns on 


cinema attendances compiled by 
the Board of Trade, advertisers 
know exactly how many people 
see their films and the cost per 
1,000 viewers, Colin Laird, sales 
director of Pearl & Dean Ltd 
told the recent Institute of Prac- 


tithoners in Advert sing s nven 


tion of Midland, North and Scot 


tish branches 

The latest figures, he said 
showed that slightly over 
23,500,000 tickets were bought 
every week in Britain's 4,509 


cinemas 

Emphasising the importance of 
the market represented by the 10 
million people in Britain aged 


6 


Thomas Hedle) 1 in the Baker) 
by Richard Lon Hands Associates 
produ Sweetex, Hedlex 


Octoser 7, 1955 


Exhibition at Olympia was designed 
Ir presents the four Heddle 


Promex and Blendex 


BBC, A-R screen programmes 


from NTP’s 


Fabrice Fair 


From Our Exhibitions Correspondent 


Three major exhibitions, the National Fabric Fair, the Bakers’ and 
Confectioners’ Exhibition, and the Shoe and Leather Fair, opened in 


London this week. 


The Royal Al! Hall was 
the venue of the Fifth National 
Fabric Fair, inised by 
National Trade Pre Ltd. Fifty 
nine of Britain's gest fabric 
manufacturers occupied indiv 
dua! stands,and ar ver 100 firms 
were represented he stands of 
various organisa s like the 
British Man-made Fibres Federa 
tion, the Cotton Board, the Silk 
and K ivon Use Assoc ition, 
and British N Spinners Ltd 


Apart from a space in the 
main body of the H being used 
there were ex! s in the 
spacious cor 

Harry Trayner, N 


‘ tional Trade 
Press PRO, said t 


the demand 


for tickets to the Fair indicated 
that last year's att lance record 
20,500 home id overseas 


muyers would oken 

Both the BBC nd Associated 
Rediffusion Ltd yroadcast live 
['V programmes from the Fat 
last Tuesday the commercial! 
[V broadcast being screened at 
midday and the BBC's in the 


evening 
As with the Watch and Jewel 
were 


newspaper F. & F. 


ery Fair, no cata ogues 
issued, a daily 


sereen advertisers 


between 15 and 29, Mr. Laird 
said: “In the average week, two- 
thirds of them go to the cinema 
least once 
“The women buy well over 50 
nylon stockings 
face powder and lip 
men buy 
ties, socks, 
and hairdres- 


per cent of all 
shampoos 
sold, and the 
nearly half of all 
notorcycles, suits 
sings sold 
“Within this group of young 
people are 95 per cent of all the 


800,000 people who get married 
each year in Britain. They have 
to set up home, to buy furniture, 


domestic appliances 
household linens and a 
ther products,” he said 


carpets 


host f 


Special being published instead 
This 12-page paper, produced by 
the editorial staff of Fashions 


and Fabrics, carried a list of ex 
hibitors and plan of the Fair as 
an inset 


The Empire and National Halls 
at Olympia house the 44th Inter 
national Bakers’ and Confec 
tioners’ Exhibition 

Mechanical methods of bread 
and cake-making predominate in 


this show and s refreshing to 
see the amazing examples of 
exotic cakes that have been en- 
tered in the various competitions 
by confectionery experts from al! 
parts of Britain and Europe 


Next door, in the Grand Hal! 
of Olympia, the 46th Shoe and 
Leather Fair was being held 
Apart from many hundreds of ex 
hibits of all types and footwear 
daily fash 
given 

The Shoe and Leather Fair is 
managed on behalf of the Shoe 
and Leather Fair Society by the 
Shoe and Leather Record 


yn parades were being 


Newton’s largest 
BTC contract 


The largest single contract eve 
ssued to the British Transp 


Commission by A. W. Newton 


Ltd., outdoor advertising agents 
iS NOW IM Operation in the f 
of an extensive bus-side ca 
paign for Atlas lamps 
Atlas lamps are manufactu 
by Thorn Electrical Industr 
Lid.. who also make Fergus 
ad ind te n sets. Outd 
idvertising f Ferguson rad 
and television is also } indled 
A. W. Newton Ltd 
BAIE visits to ‘Times’ 
Arranger nts Nave reer T 
for nembers ‘ the Britis 


Association of Industrial Fdit 
tk visit Tie Times d 
November and December 


Ocrorer 7 1066 


De 
; x “eu me a 
SWEETE ms Ripe, fn a 
Breve ie Ly Bia 
ee - = =| Fr ones, | 
! uf gl ne Ps 
PD ed 
a SS = 
ee 
oe 
a 
ee a 
ee 
_ 
eee Cl 
«e _— = 
| DT 


Ocroser 7, 1955 


ADVERTISER'S WEEKLY 


Seven prizes for Britain at International 


Ad Film 


Festival 


“STANDARD HIGHER THAN LAST YEAR’: 


GRAND PRIX 


GOES 


TO FRANCE 


British films won seven of the 17 awards made during the 
second International Advertising Film Festival, organised 
at Monte Carlo last week by International Screen Advertising 


Services (ISAS). 


In addition, a prize also went to a Dutch 


film made in English for an English advertiser. 


This compares with one award 
for this country 

More 
nearly 
100 


last year 
than 

400 

were 


300 delegates saw 
films, of which over 
British. A new prize 
was added this year 

commercial — films 
and was won by a series for Oxo 
Ltd., produced by G. Street & Co 
Ltd., entitled “Harry Corbett and 
Sooty.” directed by Donald 
Smith 

The second 
won by W. M 
Ltd., for the best cartoon film 
made for C. Shippam’s Ltd., en 
titled “Shippam’s Guide to the 
Opera” and directed in Eastman 
color by Mrs. P. G. Windebank 

Joop Geesink headed the 
animated models and _ objects 
category with “No Tax on Tips 
made for Pear! and Dean Ltd., in 
Technicolor advertising De 
Reszke cigarettes 

Diplomas awarded to 
films were 

For the best photograph 
B-M Productions “Looking tn or 
the Navy No for Gallaher 
Ltd. (Senior Service), directed, in 
Eastmancolor, by Bernerd Main 
waring 


category 


television 


British prize was 
Larkins & Co 


British 


For the best colour Angel 
Scottish Pictures Ltd. “Rhapsody 
n Red” tor Coty (England) Ltd 
lipstick directed, in Tech 
John Spencer 
isic: Pearl & Dean (Pri 

Ltd. “Caley-au-Lait 
Caley Ltd. (Dairi-Rict 
¢), directed, in Eastmar 
color, Stanley Cox 

For entertainment vali 
Screens; ace Ltd. “The Beach” { 
Shell-Mcex & BP Ltd. (S! 
directe in Technicolor, by 
André rrut and Jacques Assé<« 

For erpretation and actine 
Film roducers Guild td 
“Sweet VMysterv” for Stoddart & 
Hans! Ltd. (“Viota” H 
comp uld), directed n | 
manc by Cecil Musk 

Jack Hulbert and ¢ 
ige 

rand $=Prix d'Isas 
Oscar,” went to ¢ 
te for an t 

ries But al! ce 

hat genera! star 
categories were 


higher this year 


Forn 
duct 
for A 
Choc 


outs 


Pearl, chairman of Pear! 
Productions) Ltd., and 


Séric Roug 
films) made fi 
s du Postillon by Cinéma & 
in Eastmancolor 
9y Guy Brur 
Live Action (up to 4 
Chacun Son Tour 
ts W r by Spart 


“directed by 


Grande Prix: 


iseries of five 


(41-8 rn 
Freuden mé 
GMBH 


Action 
und 
jrunding 
Im GMBH 
by H 
Action 
nni Dopo 
iz Idrocarbur 
’ t } rr 
Guido R« 
Cartoon: 
h Or 


,am 


sada 
Shippam 


PE 


x Ips ac 


& Dean Lid 


I hnicok 


Joop G 


hi 
Animated Models & Objects: 
N t n ~ fry 


directed by 


All the award winners 


Seri of Films: LH 
“Su Deux Re 
dard by Le 
nade and directed 
dard by L« 
sociés in Eastmat 

Commercial Films 
Corbett nd \« 

f six films) made f 
by G. Street 

d whit 

Smith 


DIPLOMAS 


the best photography 
gin on the Navy NS 4 
Gallaher Lid. by B-M 
by Bernerd Mainwart 
the best colour : 
R d mad for 
1) Lid by ng 
Pictures Lid. in Techr 
cted by John Spenc 
For originality : Bu 
rd mad for Esso-St 
Les Cinéastes Assox 
nancolor directed pn 
advertising impact: “D 
made for Telefunker 
1 by Kruse-Film in Agfa 
ce lirected by Dr. Wern 
Kru 
For 


music: “Caley-au-Lait 


Ernest Pearl (centre) greets the two British judges 
rman Mow 


and N 


president of ISAS, said: “I 
very glad about this, because it 
would seem to prove the benefi 
cial effects of this annual Festiva! 
{It puts producers of advertising 
films from every country on their 
toes 

“Indeed, all 
are putting 


am 


those concerned 
much more thought 
into their production, and here 
they can see the best and eve: 
one can learn something from it.’ 
Films were judged by 14 men 
drawn from Belgium, Denmark 
Germany, Great Britain, France, 
Holland, Italy, Norway nd 
Monaco The. represented 
advertisers, agents, consumers and 
film production and presentation 
Commenting on the results $ 
year's president of the jury, ¢ 
M. Rossi di Montelera, said 
general standard to me se 
extraordinarily high. There 
very many beautiful films 
Grand Prix winner was obv 
to us all, I believe-—but man 


re, ana 


Huber 


their wives 


the other winners 
three and four 
could finally be px 
The two Britis! 
Norman Moore 
Advertising A ssa 
Hubert Oughton, v 
the Institute of Prac ‘ $s in 
Advertising, agreed on diffi 
experienced in making 


ind 


culty 

the y ds 
nany as JO 
Moo 


running 


len net < “as 
films in onc Or Mr 
were rig » the 
| would say that the 
commercial films did not on th 
whole achieve high stan 
dard as the fils the cinema 
proper coum the 
fact that they made in 
black and white t this was 
their first year and a great dea 
will have learned from thi 
Festiva! 


Last 
@ Continued on page 54 


said 


television 
such a 


taking 


been 


year’s jury president, and 


at Monte Carlo 


made for A. J. Caley Ltd. b 
Pearl A&A Dear (Production 
Ltd. m Eastmancolor, diuected 
by Stanl Cox 

For sound effects: 


produktior 
bastn 
Fischerkoesen 
entertainment value 
cacn mad fo SI 
BP Lt 


incowor dir 


... and 


Italy: Comm. Mario Bella 
vista = (viee-president, Associa 
rione Agenzie di Pubbilicita), 
Count Metello Rowi di Monte 
lera (president). 

Belgium: Mr. 
V ieiemans. 

Holland : Leo Berkel. 

Monte Carlo: Gastaud Mer 
cury. 

Great Britain: Norman Moore 
(Advertising Association), 
Hubert Oughton (Institute of 
Practitioners in Advertising) 

Germany: Dr. Witheim Tigges 
(Prasident des Zentralausschusses 


Bouchez, Eric 


~_-- 


For suitability of music: 


For interpretation and acting 
Sweet Mystery” made f Siod 
lart & Hansfo Lid. t 
Producer uild Lid 
mancolor recited I 


Musk 


I 
in ta 
( 


the Jury 


der Werbewirtschaft der deut 
schen Bundesrepublik), Hubert 
Strauf,. 

Norway: Asbjoern Anderson 
(president, film committee of 
Norwegian Advertisers’ Associa 
tion). 

France: Henri Henault (presi 
dent, Federation Francaise de la 
Publicité), Roger Mery (vice 
president, L nion des Annonceurs 
} rancats). 

Denmark: Ths P. Olesen 
(chairman, film and TV sections, 
Danish Advertisers’ Association) 
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SOCIETY TO ADVISE ON AD CANVASSING 


‘Revision of present methods must 


be considered,’ warns president 


@ Continued from page 3 
using his methods, maintaining 
his contacts and generally follow 
ing in his footsteps? If you did 
then you took the easy way oul 

“You, I suggest, must do more 
than this. You must forever be 
looking for new sources of adver- 
tising. You must take ever) 
opportunity to make new con- 
tacts. Above all, you must sit 
back and think.” 

He said that an advertiser 
wanted to know more than the 
proprictors estimate vf 
paper's circulation He wanted 
scientifically-obtained facts and 
figures presented in a readabl 
form, and with the stamp of 
authenticity. 

A warning to the television 


programme contractors that a 
“day of reckoning is ¢ ng 
when they will have to produce 
evidence of the audiences thal 
their programmes reach if they 
want advertisers to continue 


spending money with them was 
given by R. A. Bevan, chairmar 
of S. H. Benson Ltd., during one 
of the conference sessions 

Mr. Bevan, who is chairman 
of the Institute of Practitioners in 
Advertising’s TV, film and 
radio sub-committee and acting 
chairman of the advisory com 
mittee to the Independent Tele 
vision Authority, said that any 
one who contemplated putting 
money into TV advertising now 
might be doing it in anticipatior 
of a national coverage later 


Larger range 


At the moment the advertiser 
could look for two areas, both 


bigge than the ci lation areas 
of most provincial papers and 
covering a greater range of popu 
lation 


The amount of money put in 
is substantial,” said Mr. Bevan 
A big agency like ourselves is 
going to have a turnover of 
several hundred thousands a year 
But advertisers have very { 
facts to go on at the mor 
We believe it is the respons 


@) 


of media owners to inform their 
clients accurately of » hat the 
buying 

There has been a strange r 
luctance on the part of the 
gramme contractors to 
arrangements for supplying th 
information 

Admittedly it would still be 
very much guesswork. But what 
we and the advertisers want t 
1s some kind of central televi 
advertising research bure 
to tell advertisers what they 
getting for their money 

It was in answer to one of many 
questions that Mr. Bevan gave his 
warning about a “day of reckon 
ing.” Asked whether advertisers 
on commercial TV were diverting 
money from existing appropria 


tions, he said that he thought that 
some big advertisers might find 
extra money to finance a develop- 
ment which they did not expect 
would be economic for the next 
few months 


But a time would come when 
the contractors would have to 
produce evidence of wh the 


programme reached, in order for 
the “big people” to continue 
Nowhere had he found a de to 
continue providing extra money 
beyond a certain limit 

He had no_ evidence that 
national advertisers’ ap 
tions in weekly papers were 
falling as a result of TV. “As to 
the medium likely to fee he 
biggest cut, a lot depended on 
Mr Butler as to whether total 
appropriations continued to 
grow, and it also depended very 
much on the nature of the 
product 

If he were advertising a 
cosmetic possibly the last medium 
he would cut would be women's 
nag@azines 

“I have a feeling myself that 
IV advertising stimulates interest 
in a product as a whole. We 
ought not to be frightened of 
it,” he said. 


profr a 


*No pushing ° 

To the question “Does the 
advertiser encourage the agent to 
spend money on commercia! TV 
or is it the agent who is pushing 
the advertiser?” Mr. Bevan re 
plied that his own firm had not 
pushed anybody into TV. but a 
lot of advertisers had read about 
the effects of TV in America. He 
added 

“I would not say that 
were anxious to have TV in this 
country It is a terrible head 
ache I should say that Benson's 
are going to make some moncy 
out of it, but I don't think they 
are going to make an awfu! lot.” 

A talk on newspaper design 
was given by Frank Cave, editor 
of the Worthing Herald and the 
Shoreham Herald (which latter 
paper won last year's Printing 
World iward as the best 
designed paper in its class) 

Emphasising the need for co 
yperation between the advertising 
ind editorial executives on such 


John Hobson (eft), chairman of John Hobson & Partners Lid 
some of the staff of his new agenc) 


Delegates to the 


Associatior nd the wives 
matters aS pos ng of half 
tones, size and |] ng of head 
ings, and gener: lance of the 


himself 
ng of adver- 


page, he said he 
supervised the pla 
tisements 

In this way, f 
news editor could 
an &-in treble 


example, his 
warned that 
ivertisement 


carried half-tones, so that he 
could avoid placing a news block 
in juxtaposition Mr. Cave 
added 

“I have learned t it is folly 


to try to shout down, or even 
compete with, dvertiser in 
the size of type d headings 
The editorial just n't beat the 
advertiser. Go to 48 pt. lower 
case; and as sure God made 
little apples an advertiser wil! 
jump to 60 pt. caps and use an 
execrable line block, so that the 
heading is swamped 

The answer, | think, lies in 
contrast Accept the artist’s pre- 
cept, who to make 1 white 
ippear whiter, does not apply 
more white paint but paints 
darker the colour adjacent to the 
white.” 

E. M. Clayson, managing direc- 
tor, Birmingham Post and Mail 
gave a talk on “The Written 
Word,” in the course of which 
he gave delegates humorous 
examples of misprints and double 
meanings 

The final session was de 
voted to questions answered by a 
panel of Messrs. Graham, Clay- 


mth annual conference of the Young News 


at 


the Grand Hotel, Brigh 


son, Cave, Cecil G. Williams (cu 
culation manager of the News 
Chronicle, who had spoken on 
the problems of a _ circulation 
manager to-day), J. Gwyndaf 
Jones, Chester Chronicle (presi 
dent-elect of the Newspaper 
Society) and H. R. Davies (direc 
tor Newspaper Society) 

Michael Adam (Walsall Ob- 
server), president of the Young 
Newspapermen’s Association, 
presidedvat this and all the other 
sessions 

At the opening dinner the dele 
gates were the guests of the Home 
and Southern Counties News 
paper Proprietors’ Federation and 
were welcomed by its vice-presi 
dent, E. Infield Willis (Evening 
Argus, Brighton) 

On Saturday evening they were 
taken by coach to Worthing and 
entertained to a show at the Pier 
Pavilion, as guests of the Worth 
ine Herald and the 
Herald 

A golf competition (Stableford 
handicap) for the Sir Eric Bo- 
water Cup, played at East 
Brighton Golf Club on Satur 
day afternoon, was won by 
Michael Rowntree (Oxford Mail) 
13 plus 21. 34; the runner-up was 
M. P. Robinson (Wakefield Ex 
press), 24 plus 9, 33 

At the suggestion of the YNA 
president-elect, John H. Maxwell 
(Dumfries & Galloway Standard) 
it was decided that next year's 
conference will be held in Scot 
land—at either - Edinburgh o1 
Gleneagles 


Shoreham 


‘Signs exceed council’s limit’ report 


Lambeth Borough Council is to 
challenge existing outdoor 
idvertising sites in the busy 
shopping area of the Brixton 
Road and also five signs on the 


chats with 


JHP began operations last Saturday. 


banks of the Thames, the 
council's town planning com 
mittee has announced 

In a recent report it complains 
that the Minister of Housing 
and Local Government has not 
supported the council's efforts 
to “protect the riverside 
amenities from an ever increas 
ng number of larger and 
larger neon-illuminated adver 
tisements. 

“He has allowed lettering great 
exceeding the maximum we 
with some ther borou 


< 
ynsidered reasonable 


councils, Cc 

3 ft. 6 in.” 

During the past seven years the 
Council! has challenged 17 
sites and obtained the remova! 
of 56 and the alteration of 
another $7 
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‘169,000 sets received first-night TV’ 


Total number of households in 
the London ITA area with TS 
sets capable of receiving ITA 
transmissions on the opening 
night of commercial TV, Sep- 
tember 22, was 169,000, states 
the first-ever report on commer- 
cial TV delivered to subscribers 
last week by TAM (Television 
Audience Measurement Ltd.). 
which covers the first week of 
ITA transmissions. 

AM state that this figure has 
been going up al an “ever- 
increasing rate” since the open- 
ing night. The low figure was 
due to “technical and physical 
difficulties” in getting the 
adaptations completed in time 

Already 28 leading advertising 
agencies have contracted to 
take the TAM service, say the 
company, in addition to some 


seven leading advertisers. 1 he 

have taken out block 
which cover bot! 

es and their clients 

itings Report is put 
lished ind distributed to sub 
scribers within five days of the 
end of cach week; it contains 
minute >y-minute charts show 
ing tt percentage of homes 
viewl! the ITA and BB 
throughout the day, as well 
progr ne and 15-minute 
Tamra'ings for all trans 
miss! In addition, individua 
Tamr gs are shown for a 
comn als 

Basis f the TAM reports is a 
panel 6.000 households, wit 
Tamm ‘ers in a sample of t! 
home » record measuremer 
of w each TV set is 
and t hich station it is tuned 


agencic 
pooktr a 
themse 


The Ta 


Larger premises 
for Gollings’ 


expansion 


W. H. Gollings and Associates 
Lid. have now moved to new 
headquarters at the corner of 
Upper Grosvenor Street and 
Park Street, Mayfair. The pre 
mises were previously occupied 
by Mattli, the couturier 

With 15 rooms on four floors 
excluding the basement, the new 
accommodation is some four 
times larger than that provided at 
the agency's previous offices in 
Hertford Street It possesses a 
large entrance hall, an 18th-cen 
tury atmosphere enhanced by a 
period chandelier staircase, and 
delicate ceiling mouldings. There 
ire conference and interviewing 
rooms in addition to the accom 
modation devoted to. executive 
creative, production, and office 
requirements 

The agency has acquired a 61 
year lease on the building 

W. H. Gollings, chairman and 
managing director, claims that 
his agency now has an annual 
turnover of about £1 million 
With the new accommodation, 
and the much larger staff that 
this will make possible, he 
expects to expand rapidly the 
agency's activities 


‘Didn't mind’ the 


first commercials 


describes British 
viewers’ reception of commercial 
TV as “reserved.” “Most ob 
servers described the first British 
commercials as ‘toned-down US 
types.” says the current issue 
With good reason, as the first 
commercial was designed and pro 
duced by the London office of 
Young & Rubicam Ltd. for their 
clients, Gibbs-SR_ toothpaste 
“Typical reaction: the London 
housewife prefers to delay re- 
action unt:! the advertisers settle 
down a bit ; as for the first com- 


mercials, she didn’t mind them a 
bit.” 


Printers’ Ink 


- 


new building 


Agency partners 


celebrate first 
yA years 


ners and staff of Row 
ighton, the Manches 
entertained last Fr 
160 clients, publishers 
friends. Purpose was 
te the completion of 
f the agency partner 
rank Rowlinson and 
yughton. Many of the 
1¢ specially to Man 
m London and othe 


1 Mr. Rowlinson and 
ghton with stainless 
s to mark the occasion 
sing the toast of the 
) Douglas Wilson 
vanager of the United 
panies Limited, said 
mpany was the fi 

client of the agency 

ncy, which specialises 
al advertising, started 
oms in Mosley Street 
of two. It now occu 
hole floor of Royal 
and with its associate 
Clayton agency, em 
iff of over 60 people 


Buildin; 
the J 
ploys 


Layton awards: 
Prizes for 
colour ads 


Agencies are now being sent by 
C. & E. Layton Ltd. the rules and 
conditions for the Layton Awards, 
1956. Some changes have been 
made to the conditions for this 
vear’s awards 

One is that a cup will now be 
presented annually to the judges’ 
choice as the outstanding letter 
yress colour advertisement of the 
car 

In this year’s awards prizes 
were given only for black-and 
advertisements 

In addition a _ certificate of 
nerit will be awarded to the 
iwency producing what is con 
sidered by the judges to be the 
best colour advertisement in each 
f the five groups other than the 
up winner 

Another change is that all ad 
vertisements submitted for the 
awards must have been designed 
ind produced, and have appeared 
for the first time, during 1955 

Any number of advertisements 
can be submitted by a recognised 
agency Awards will be made in 
the same five groups as bef 
ind the outstanding advertiseme 
from the five group winners wv 
be awarded the premier award of 
the Layton Trophy 

Entries must be submitted to 
the Institute of Practitioners 
Advertising during January, 19 
ind before January 31 


white 


New company seck 
Scottish TV contract 


A company formed with 
object of offering to become 
contractor for the Scottish « 
mercial television station, wl 
s expected to come into ope 

on in the spring of 1957, v 
imong the companies 
n Scotland last week 

Ihe company is 
Developments 
with a 


registe 


Telev 
(Scotland), L' 
capital of £100 iF 
hares The subscribers na 
ire A. G. McBain, of Glass 
ind Robert B Burnett 
Thorntonhal!l, East Kilbride 
McBain is at present in Am 
making a short study of 
nercial television 


Pocket survey 
Hulton Press Ltd. have 
duced a pocket edition of! 
Hulton Readership Survey 
reproduces the most 
figures from the main report 


Impo t 


ADVERTISER'S WEEKLY 


PRIZES FOR 
CHRISTMAS 
LAUGHS 


Prizes of £10 10s., £5 Ss. and 
£3 3s. are offered for first, 
second and third entries judged 
best in each section in the com 
petition for contribytions to the 
Annual Christmas Number of 
“Advertiser's Weekly.” 


1—COPY 

A piece of copy for a new 
detergent written in the style of 
one. of the following: Damon 
Runyon, Haslam Mills, Samuel 
Pepys, Gertrude Stein, Rudyard 
Kipling. 

2—ART WORK 

The most amusing illustration 
of one of the following phrases: 
Client relations, Consumer re- 
actions, Facility visit, Clas A 
readership, Random sampling 

A guinea will be pa'd for each 
piece of copy or illustration pub- 
lished other than the winners. 

he competition will be 
judged by the Editor, whose 
decision will be final. 

Entries should reach this office 
not later than Monday, October 
31. Competitors may submit as 
many as they wish. 

They should be addressed to 
The Editor, “Advertiser's 
Weekly,” 180 Fleet Street, Lon 
don, E.C.4, and marked “Christ 
wr Competition.” 


No morning TV 
ads, but... 


No advertisers took time dur- 
ing Associated-Rediffusion Ltd.'s 
morning programmes on Mon. 
day and Tuesday. 

“There is nothing 
significant about this 
spokesman said this week 
ing the first week ev 
wanted to get on the bandwagor 
The programmes wil! have to run 
a few weeks before they 
their true level of advertising 
support We are not undu! 
worried.” 

Both 
Ltd. and 
ing Co. Ltd 
form of announcement—cither 
by sound or vision of commer 
cials during certain 
programme 

Details 
worked out 


achieve 


Rediffusion 
Broadcast 
are planning sore 


Associated 
Associated 


types of 


have not yet been 

Complaints have been made to 
contractors about con 
inserted in “unnatural! 


mercials 
breaks 


Stowe & Bowden’s 25th birthday 


More than 200 guests 
lients and 
idvertising 
firms and 


including 
represent atives of 
agencies publis 
commercial , 
gramme contractors 
present at 45 Park Lane 
Friday when Stowe and Bowden 
Ltd. celebrated their 25th anni 
versary. 
Directors 


from Stowe and 


ondon, Man 
welcomed 


Bowden's offices in I 
chester and New 
the guests 

Col. Louis de 
Garmo Inc., the New York ad 
vertising agency with whom 
Stowe and Bowden are asso 
ciated, proposed the health of 
the hosts, and Arthur E. Stowe 
replied 


istle 


Garmo, of de 
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‘NEWS CHRONICLE’ CHANGES | 


; IAMA name new 


presentative of An { 
q Press Ltd. for Mid! 
) hon. secretary been announ AW. 
, . - Burnett, advertisement direc I 
Frank Edwards, od : rly 1920s he joined Georg 
ile Yromotion n “ . f it N s Ltd ni Ane Johnson, 
oll Lid., has b Pr 1 keft to becon tisemen 
new nonorary secretary of ! } B rown b ind se 
porated Advertising M t . & W = e - fF 
Association o Cassell & Co., Ltd., and ( WwW. Fe H. O.B { Wilh 
. Amalgamated Press Ltd He has 
va a) ” been AP representative for the ems od —————__ 
John R. Yates h ft « Midland area for the past 20 years Veu classifie OBITUARY 
, Lid.. where he was py Mr. Hitchings, will be succeeded by 
My head yin th py nother AP man, S. A. Holmes. Ip ad eee 
Wf Legget Nicholson & P 938 4h became adv emer ‘ tie oe Ch D. R. Chrimes 
c Befor joming Creer Lid 1 re sentative for Woman Journal i - — - det I CCI 
4 Yates was chief cos Woman and Home and My Hon <i die. i ion through | D. R Re advertising 
a Simec Advertising } having been for the p wo yee ’ : - imal r of oO n Products | id 
: : .Ww tch, j 
P previously tor som assistant the I ion i , G 4 ms oe died ck in Mount Alvert 
ail copywriter w nager of the Birmingham Gazette , ¥ = fed ; ia enter Ho me. Guildford fi 
i Press Po Ad ud Evening Despatc ; “py 197 d os long and painf f He was 6? 
j Lid He began h (See Mainly Personal, page 48.) lisplay staff ur ppoir n Mr. Chrime Nt id beer 
Graham & Gillies I weg d ze canadian for six mont widow and 
; rn te fe * ad . ne ~ aad jed {WO children. H d been with 
t n inuary oY t succ ac Ror or Prod 947 hee 
W. W. (Wally) Davis . 7 os Pelty ee py H. O. Borrell, urns. Sed Seer ne WOR, oe 
from the ’ P = —s ’ London from the * hester offic > 2 . . - 
“4 . a B . E omted G. Buckland Smith o - ae’ he w ted manage vel r 
, mite sreenpark Productior ar les , 19 , ag Pe 1 R is he was k wi 
At n ' tion ; 1 v 1S oinec — ‘ nd } ; t . 
* , ssociate product In « k i Miata the 533. tenvina in friend dvertising 
eae 0 sane. Be Bad p this appointment Mr. Buckland- = ¢ il with H sons’ Trade World. was a poy er of th 
/ four advertisemet ‘ H smith has signed fron ' _— a oe “ee . I Street Column Club. where h 
oined the Evening I I ead tol vit , n Journals oe ‘ ng ed will be missed not only f{ h 
he aie | cuion o th B Ir befor his pp . Man c - we I 
yf 7 Oth : Services in Germany of wh coped company D for his generous suy 
prev with } tux ‘ sin 947 . port of the club's OuUS aclivitk 
dep f of th ze none Alex Wilkie, | dverus ‘ 
, Tin mil Mirr and * * nent manag f sunday Mai 
‘ Tin d Ech P Frederick Aldridge Ltd (Glasgow) and fe y Kemsley eanll Haon 
L 1» ch and ch ut rganised their offices John ( ris- hief advertisemen senta The death ha xccurred of Em 
. leag vas mad Ww \ tord, forn s Sa 8B t Manc ye r ceced Mr proprietor the Wellington 
e Hawkins, manag & Co.. Ltd i Borrel th M c off und R ni and well-known Fi 
. he Freninge P xecutive tk va becomes News (¢ e Northerr iennt si 
1 copYw Lintas ‘ idvertisement m gcr on Monday Emil H Bere 
P es > t t hie } No successor to Mr. Wilk n Glas he Do 895. H 
r Irs Oo speak has sinc ity chi K ‘ ? me 
z | ir t t } ‘ ices Or I gow h pp a hw In the firs ) 
Sinclair Wood, » " formati« Can ig { K I " the ¢ x de Guerre and 
: of F.C. Pritchard, Wood & Kingdom infor f ff Svd * * * Méd M . h nd 
; Lid. will | n Ar ney, where he helped David Stanford Shale, pub Mm ed the I 1 Arn 
Thursday NM Aust an |r it P nag nd s ct of S & tu ito Er nd hef th y 
dd t Du ions Ww.M l Northampto p f Fur 
Associathk two-d * * * d Miss Ann Shirley I g d 
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i‘ rene Francis Denman }h Gebbert. be ad o Pat 
* * * , ™ > * * * s C cm } i 
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: Claude Mistely Gilbey & Ltd.. Ris & B A. ean Tr 4 y au A * Bu Aires and New 
¥ het & Editorial Ser (Birchs) Lid. Be im A ( j Pemb Lid na he n y k He f the 
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These displays at Blackpool (left) and Cleethorpes were produced by Dominant Sites Ltd 


i under the direction of G. E 
jor National Savings was produced through Poster Services Ltd those for Inde Coope's Double Diamond and Hope & Anchor's 


Webb The display 


Jubilee Stout 


through Outdoor Publicity Ltd.; and the ‘Picture Post’ display 


NORFOLK FIRM CELEBRATES ¢ 
REBUILDING ACHIEVEMENT 


‘ 
' 
The Norfolk News Co.. Ltd.. of Norwich, has celebrated the com- ‘ 
pletion of an important stage in the rebuilding and re-equipment of its ; 


direct by Dominant Sites. 


Firms’ advice on 
BIF sought 


Kenneth Horne, managing 
director of British Industries 


ISMA dinner 
speakers 


premises in London Street, Norwich, which was started in 1949. 


At the annua! dinner of the 


Fair Ltd., spoke at the autumn 


Civic leaders from al! pa It was uncertain to what extent Incorporated Sales Managers’ luncheon of the British Sales 
the circulation a expansion could be maintained, Association. to be held at Promotion Association last week 
Eastern Daily Press. the | and he referred to the p Claridges on Tucsday, Octo- He said that he had circulated a 
Evenine News and ti se is repercussions on the in ber 25, Sir Edward Herbert, letter to 1,000 companies a in 
Mercury were enter dustry of the derationine of deputy chairman and manag- dustry requesting their views and 
dinner by the dire newsprint, the present wage ing director of William Hol- of ihe BIF for 4 pag et ares 

During the visit to the works Negotiations = for provincia lins & Co., Ltd. (Viyella) wit} = ° {< © = SaeNOR, G88 teem) 
the Lord Mayor of Norwich, D papers and the impending com- propose the toast of “Success ol : — suggest ‘ work were being 
Ian Dickson, pressed a itt petition of commercial TV to the New Industrial Revolu- eyo next year a 
to start printing on the new H He did not believe, however, tion,” and Sir Frederick Hand- e underlined the need for 


and Crabtree super 
rotary press, which car 
150,000 copies an h 


that the printed word could ever 
be entirely supplanted by the 
visual, and he was “reasonably 


ley Page, the aeronautical en- 
gineer, will respond. 
Other guest speakers will be 


every section of the Fair to be 
fully representative, and said that 
many of the organisations which 
had broken away from the BIF 


, The visitors, who included Ptimistic.” Hubert Nutcombe Hume, “ a ; 
| eet es ceaidons a The building operations were chatemen of Chanteth _~ in the past and started their own 
the Newspaper S Ye et received carried out without an interrup- vestment Trust Lid. and Sir core ane wast enews wae - 
; fresh: erated an IE ge me tion to production, despite the Herbert Butcher. MP ae ogeot nae eo d - 
Ly opies of ; se Ay pe ' a ’ . exhibitions under the roo 
buildin Souvenir +r ' fact that the new press room had a ; 
g Eve Ww : nee to be excavated in the centre of The luncheon was held at the 


issued with September 2! 
img and evening papers 
Ihe chairman of the npan 

Sir Basil Mayhew, who presided 
at the dinner, said it was a proud 
vecasion for the director 
brating an achievement 

history of the company 


Post-war sales up 

The most satisfying feature of 
the post-war years had been the 
growth tn the circulation of their 
newspapers Ihe EDP had in 
creased from 42,500 at the end of 
1948 to 54,800 copies a day. The 
EEN circulation reached 63,000 
a day mm the first half of 1955 
and was still growing, compared 
with 49,000 in 1949 

Ihe weekly series had a circu 
lation of 75,000, and he said that 
there were few homes in Norwich 
or Norfolk in which one or othe: 
of their papers was not read 

Sir Basil said they were st 
proud to claim that they were a 
family business, and he believed 
the excellent relations between 
directors and staff were based on 
retention of the best of the old 
family traditions. The Colman, 
Copeman and Tillett families 
which started the parent paper, 
the Norfolk News, in 1845, were 
still represented on the board 


the existing premises 

Among the other new works 
are a complete auxiliary generat 
ing plant, composing room, 
library, telegraph room, sub 
editorial and other offices, photo- 
graphic and process engraving 
departments 

As a further phase of the cele 
bration of the opening of their 
building extensions and the start- 
ing of a new rotary press, the 
chairman and’ directors of Nor- 
folk News Co. invited space 
buyers from a number of London 
advertising agencies to be their 
guests in Norwich 

The party was conducted on a 
tour of the city 

In the evening they were the 
company’s guests at dinner. 
where they were welcomed by 
Sir Basil Mayhew, and the visit 
ended with a tour of the com- 
pany’s offices where the new 
rotary press was seen 


No effect on sales 

Selling price of the Birmingham 
Gazette and Despatch Ltd.'s 
Sporting Buff was increased on 
Monday from 2d. to 3d No in 
dications of an appreciable effect 
on sales has been noted yet, say 


the publishers 


Revenue growing— 

P ys, 

despite TV 
Despite the advent of spon- 
sored television in America, the 
advertising revenue of Life has 
increased from 70 million dollars 
to 125 million dollars since 1947 
Andrew Heiskell, its publisher. 
said last week. Television was 
supposed to attract the big adver- 
tiser yet the proportion of big ad 
vertisers in Life was bigger now 

than then, he claimed 


Shaftesbury Hote! over 100 
members and guests were pre 
sent, and the chair was taken by 
Eric N. Burleton, the chairman 


Films for IPR 


The Film Producers Guild are 
arranging for the Institute of 
Public Relations a new series of 
monthly PR film shows at Guild 
House, Upper St. Martin’s Lane, 
W.C.2, at 6.30, starting on Tues- 
day, October 18. There will be 
an opportunity for members to 
ask questions 


Rank ‘Shop’ dummy is screened 


A dummy production of 
“Shop,” the new magazine adver- 
tising film due to start on January 
15, 1956, was among a varied pro- 
gramme of recent productions for 
cinema and television screened 
recently by the J. Arthur Rank 
Screen Services, Ltd 

The programme included three 
“Tips.” with Jeanne Heal, Petula 
Clark, and Ruth Dunning as com- 
méres ; and three adaptations, one 
for Stork Margarine, and two for 
Gibbs-SR. Acme Wringers, Esso. 
Gillette, Nestlé, and Lyons Tea 
were among the subjects of a 
number of national filmicts using 


live action, cartoon, and (for 
Pioneer Matches) model anima 
ton 

There were also a two-minute 
film for G-Plan furniture and 
one-minute films, including colour 
cartoons done in Arabic, Italiar 
and English and a black-and 
white live action, for Surf Wash 
ing Advisory Service Minute 
and half-minute films for TV for 
various advertisers were shown 

, Jj Arthur Rank Screen 
Advertising Services of Canada 
Tips” production was for Mapk 
Leaf Syrup. Pepsodent, and 
Canada Packers Ltd. (bacon) 
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COVER THRIVING COVENTRY 
with ‘*The Coventry Evening Telegraph"’ 
ABC Net Sales (Jany. to June, 1955) %# 100,276 


London Office: 80, FLEET STREET, EC 4 
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Established 
Readership at Home 
and Abroad 


Those in control of industries 
employing chemical processes 
look to “The Industrial Chemist” 
to provide then: with up-to-date 
information about technological 
developments in chemicals and 
chemical engineering. “ The In- 
dustrial Chemis: " has long been 
the best mediu for advertising 
plant and chem -als in the Home 
and Overseas markets. 


ae 


~, wid 


TOTHILL PXESS LIMITED 
33 TOTHILL STREET ‘VESTMINSTER, $.Wu 


Telephone : White all 9233 (12 lines) 
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Gol f 


Glanvill Benn 


is new 


NAGS captain 


E. Glanvill Benn was elected 1956 captain of the Newspaper and 
ety at the annual general meeting of the 
society which took place at Sunningdale last week after the autumn 


Advertisers’ Golfing Soc 


competitions had been 
captain. 
L. M. Masius are A. R 


To mark the complet! 
years as secretary, Pt 
was presented by the re 
tain, J. B. Melhu 
cheque and a pair 
links Thanking 
their generosity 
said he hoped 1 
serve the society 

Magnificent wea 
day's goif. Resu 

Old course. Lord Cam 
T. V. Boardman. af 
Dunbar and F. G. RB 
Roe. Layton scratch tr 
Slark Best fi 
Everett be 
Lewis Boot y 
return: C. Glov 

New course. Canadis 
trophy: C. M W 
E BS Olden. Society + 
Olden Best fir t 
best second nu 
Booby spoon: R 

Best aggregate 
meetings) for Nat 


Needham 

Dunbar, aft ¢ 

for age trophy: 

coupe de lapin: 
Foursomes (priz 


and 1 RK 
course: i 
Foster; runners-uy 
Gibbs and D. ft rH 
nine: C. Davey 
second nine: J. ¢ 
Glover 


O Farrell 
New 


New committee n 


f layed 


G 
embers to replace K. Braddon and 


H. Dunbar was elected vice 


Everett and P. Risdon. 


of 21 


vob . 
ia) 


Fixtures fo: 


next year 

Next year’s NAGS f 
Sandwich week-end 
each member wil! i 
one male guest—April ¢ 
meeting, Sunningdaic 
summer, Berkshire 
autumn, Wentworth 


Tuesday, 
DISPLAY 
PRINTERS 
meeung 
ham Court 
6Npm 
REGENT 


October 11 
PRODUCERS 
ASSOCIATION 


ADVERTISING 


tion Problems." 

INSTITUTE or PUBL! 
(SOOTTISN GROUP) dinner 
Lex Hornsby Carl 
Edinburgh 

WOMEN S$ 
LONDON 


ANVERTISIN 
dinner Speaker 


(Commissioner tor A 
dero, 7.30 p.m 

Wednesday, October 12 
INSTITUTE OF PUBLIC 


Horse Shoe Hote! 
Road, London 


W. R. Phillips on Agency 


Captain Sir Thomas Whi 
Straka 


“eer 


Course record 
by a Popinjay 


Advertising is rich wu 
xcieties whose members h 
f which to be proud 
in be prouder than th 
f the Society of Poppir 
whose members brok 
cord when playing in 
ting of the society 
Thames last Saturday 
“The *re were 32 entries nold 
Bentley, playing off scr atch. irned 
a record 64 for the morning round 
the Helen O' Poppins 
Norman Y zg being 
runner-up and I Wa rd Jackson 
third. Other results 
Raiment Cup (for hand 
and over}—Ward Jacks 
Lawson founder member 
Tony Harris 


olfing 
~ much 
none 
hers 
one 
purse 
jtumn 
ham 


Foursomes—Alan We 
Norman Young; runn 
ley and R. R. Richardsor 
J. Gill and S. Longst 
holes—Harris and K. T 

Prizes were given aw 
Jones. the captain A 
thanks was passed to T 
the hon. secretary f 
nm organising 
mecting 


ACE meeting at 
Mid Surrey Club 


The annual golf meeting of the 

sociation of Circula Execu- 
tives was held recently a he Roy al 
Mid Surrey Golf Club. The Water- 
low low-handicap players 
was won by R P. Chappell of 
George Newnes Ltd., and x1¢ Hell- 
muth Cup for other members was 
won by B. L. Hall, BBC Publica- 
uons 


anothe essful 


Cup for 


The cups 
winners at the 
Thomas, in the 
low, and by 
donor of 


were presented to the 
golf Rhys 
absence of P. Water- 
R. A. Hellmuth, the 
the Hellmuth Cup. 


supper by 


ADVERTISING DIARY 


AND 


Produc 


RELATIONS 
Speaker 


n Hotel, 


ius OOF 
Group 
te High 


Troca 


RELATIONS hun- 


cheon 
Legge. 
12.45 p.m 
Thursday, 
PUBLICITY 
speaking 
Porcupine, 
6.30 p.m 
PUBLICITY CLUB OF SOUTHAMPTON 
luncheon meetng R. C. Liebman 
on “Public Relations —Advertising’s 
Partner—not Rival."’ Roya! Pier 
Pavilion Restaurant. 12.45 pm 
PUBLICITY CLUB OF IRELAND luncheon 
meeting Metropole, Dubhn 
Friday, October 14 
PUBLICITY CLUB OF 
cheon mecting 
Joseph McCullock 


Speaker 
Criterion 


Mrs Gerald 
Restaurant. 


October 13 

CLUB OF LONDON public 
section mecting The 
48 Charing Cross Road 


LEICESTER jun- 
Speaker Rev. 


ibove: Some of the 
to righ{): G j Dunbar, 


j hon. 
R. B. Foster, president, and 


“Mel, 


64 NAGS competitors at Sunningdale 
treasurer 
" whose captain's day it was, are 


Below (left 
vice-captain, 


clearly 


and also 1956 


ted with the weather and everything else. 


Growth of the 


supermarkets 


In the United S 
were di 
were taking 


utes little shops 
g d supermarkets 
place, said Dr. 
rman =e 
managing irector f the A 
Nielsen Co t 1 he spoke y= 
the Advert Oxf ord on 
“The changing 7 
The 


sappearin 


properties, but taking them on leas 
to enable them to move their loca- 
tion as consumer demand changed. 

Dr. Lloyd said was an 
expand-or-expire policy, based on 
the conviction that retailer margins 
could be brought down. 


Nottingham 


‘Advertising back 
to 1500 BC’ 


The first luncheon meeting of the 
Publicity Club of Nottingham was 
held at the Beil Inn, Old Market 

Nottingham, when Charles 
spoke Bs 
Display, Past, 
= history 
1500 ™ 
finished his talk with suggestions 
for the next century 

Chairman, H. F. Darking, reported 
that the club was providing many 
speakers to address organisations 
within a radius of 25 miles, on 
various aspects of advertising 


Regent 


TV ‘geniuses’ 


The television executive 
rapidly becoming one of the 
important men in the advert 
profession. He had to be 
technician, part film producer 
Y a adminis arativg genius,” 
® Cocks, anaging director 
, BR. & Gere oh Advertisin { 
told members of the Regent 
tising Club. 

Mr. Cocks, who was speaking < 
campaign planning, began with a 
description of modern advertising 
agency functions. 

“We are at the 
exciting new medium 
television,’ said Mr. 


‘Adv 


dawn of 
commercial 


Cocks. 


East Anglia 


Full programme 


The East Anglian Publicity Club 
is Opening the season with a club 
luncheon at the Great White Hors 
Hotel, Ipswich, to-day (Friday). On 
Monday the club is staging 
‘balloon” debate between fou 
advertising personalities. A theatre 
evening will be held on Wednesday 
when members visit an Ipsw 
Theatre. 


London 


Change of venue 


The public speaking section of 
Publicity Club of London opens 
new session next Thursday. Th 
have been changes of time a 
place, and meetings of the sect 
will now be held on Thursday 
evenings from 6.30 to 8.30 pm a 
The Porcupine, 48 Charin 
Road. Bernard Tozer will again 
be the instructor 
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® 
To cover : 5 zmportant centres 


4 1) Canada 


need the Southam N: wspapers 


t and no one magazine or news; 
pulation is scattered in a relat 


ind it is natural that there is a 


u needa group of newspapers 


is a ready-made market—1,50 


more than one thousand, six-hu 


h a long standing record of 
To cover 7 important centr 


r market information to: 
DGATE HILL, LONDON, B.C 4, TELEPHONE: CITY 2 


ut booklets whether cll now in Canada, or contemplate doine 


“¢ SOUTHAM NEWSPAPERS 
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rag Vlas gable tn 
give ional coverage f ely 
: narrow { r the southern | ee \ cat 
loyal inter al papers 
? Southam ? pers, for instance Here Ee 8) 
readet etatl sales amount 0 es cd 
million d tally 
Each Sout vspaper is a local pa wit ice 
to its comr Do not rlook in 
Canada you + 
F. A. SMYTH LU 34 
you ect 1c] su ad crtix i aWa CITIZEN TNE HWaMil rN SPE ator 
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ADVERTISER'S WEEKLY 


OMMENT 


THE CREATIVE 
ADVANCE 


The marked advances in the 
creative arts of the business are 
a most encouraging feature of 
post-war British advertising. 
Standards are being set which 
command international admira- 
tion. 

Three events have taken place 
which have emphasised this 
development of good taste, de- 
sign and presentation along- 
side the commercial necessity 
of vigorous selling. 

The Layton Awards for letter- 
press advertisements, the In- 
ternational Advertising Film 
Festival and the new television 
medium have all provided op 
portunities for a display of the 
best creative art. And, broadly 
speaking, those opportunities 
have been deftly accepted. 


Good taste 


The British film success at Monte 
Carlo last week was remark- 
able. The winning of seven 
out of 17 awards was a notable 
achievement. What the 
secret of success’ films 


was 
Our 


were of the highest order in 
direction, colour; sound and 
technical proficiency. Quite 


apart from their advertising im- 
pact, the longer and muvore 
elaborate were often highly en- 
tertaining in themse'y es. 

But perhaps the most encourag- 
ing feature of films from all 
countries was the number 
which put the advertising mes- 
sage with good humour, real 
beauty, sensibility and good 
taste. They lost nothing in ad 
vertising impact for it. 

here was visual proof that to be 
pleasing and tasteful advertis- 
ing does not have to be pale, 
deadly dull or institutionally 
high-brow ; nor to be devas- 
tating does it have to be vulgar 
or nasty. 


Restrained 


For all the fears of its 
commercial television 
showing itself even in infancy 

E to be a medium of good taste 

Sir Miles Thomas was giving no 

, undeserved praise when he re 

ies ferred to the “restrained and 

f delicate way the advertising 
matter is handled.” and the ab 

sence of the brash and vulgar 

: It is this knack of modest selling 

a which is attracting world-wide 

§g attention to British advertising. 


critics, 


also is 


PRINCIPAL BRANCHES 


STANDS FIRST AND 
FOREMOST IN LONDO 
AND PROVINCES 


Valking Points =. : . 


OCTOBER 1955 


They want to ban poster sites from 


Britain’s new motorways 


TMHERE’S no rest for the 
poster men Just as 
things seem to be simmering 


down for them some new issue 
arises 


Latest threat concerns new 
motorways planned the 
Government 

Hearing that the Minister of 
Ir insport has not yet de led on 
in advertising policy for > new 
roads, the Lancashire branch of 
the Council for the Preservation 
ff Rural England is calling for 
stringent action. Its members are 

somewhat disturbed” that there 
s nothing more than Govern 
ment promise not to pert “the 
sort of thing they have parts 
of Italy.” 

The annual branch eport 
observes Surely the Govern 
ment would be firmly supported 
by public opinion if they started 
from the outset by excluding all 
commercial advertisements from 
the vicinity of the motorways 
except signs of modest size to 
advertise whatever catering and 
fuelling establishments are 
allowed beside them.” 

As Don Tibbenham wrote in 
ADVERTISER'S WEEKLY last week 
Italy provides alongside — its 
autostradas an example of what 


happens when poster display gets 


really out of hand. But offers 
no real reason for the total ban- 
ning of roadside posters in 
Britain 

The preservers of rural 
England would do well to study 


the preservation of life and limb 
on modern motorways rather 
than the maintenance ant 
commercial bigotry 


ot 


Experience on Continental 
highways particularly the 
massive German autobahn—has 
shown that the uninterrupted 
white ribbon stretching with 
clentless straightness through 
uninterrupted countryside are 
themselves responsible for acct- 


dents. The monotony lulls high 
speed motorists sleep and 
they shoot to death off the high 
way 

In other words, a few attractive 
posters might help to keep death 


to 


off the roads 
INEXACTITUDE 
of Britain's greatest 


ON 


Prime Ministers once leaped 
over the obstacle of parlia 
mentary language by describing 


While advertise 
about size ence, the pro 
gramme are trying t& 
make sure they keep their viewers 


s are concerned 
of aud 


companies 


in Opponents statement as a happy. 
terminological inexactitude Associated-Rediffusion have a 
Now. in the age of com viewer relations department 
mercial televis his son assails Meaded by Geofirey Jaggard 
the new medium with any weapon former PR man with Mather & 
he can manufacture Crowther. Its task is to discover 
on | ek ceetic lest week he ind grade trends in public reac 
challenged Sir Kenneth Clark tion to the new medium 
er “ ee independent FB —— I om a 
elevision Au rity. to define . ‘ ~“ ¥ 
the meaning of “significant’ caction to the advertising spots 
sums as mentioned in the TV 'S 85 Per cent favourable 
Act The Sup stion was that BELIEVE IT OR NOT 
the programme mpanies, some 
times offering up to £200 tax MUSING and amazing hand 
free as prizes to people perform outs arrive from time to 
ng televised “antics,” are exceed time from public relations men 
ng the limits the legislation But how about this for the 
In fact, the Act specifies that most fantastic 
significant sums shall not be A sheet headed Fidor (Fibr« 
offered to views There is no Building Board Developmen! 
limit to what n be given to Organisation Ltd.) which an 
programme participants nounces the appointment of a 


director-general 
footnote 
“While every care is taken to 


has this printed 


TESTING TIME 


DVERTISERS and agents all 


ve want to know. everything ensure the accuracy and com- 
about the audience their adver pleteness of information given 
tisements are getiing on commer by Fidor, no responsibility can 
cial TV The ilt will be the be accepted in respect thereof.” 
setting up of t! nost extensive 


research parapt 
to advertising 


SIZE AND SHAPE 


salia yet known 


Have vou noticed 
The mechanics. of the task are 1. How large are the figures 1d 
complicated There are many nowadays on at least one of the 


viewership test systems to choose national dailies which have not 
from, and that, no doubt, is raised their selling price 
causing delay in the announce What strange-shaped room 
ment of the establishment of an there are in some furniture 
official bureau ads ” 


TO-MORROW S TOPICS 


Change of agency for a major @ Perturbed by the reaction of 
cigarette account will be an- customers to their applicat 
nounced within the next few f the credit squeeze and bank 
weeks. ° charges, some of the big bank 
ire cons dering the use 
Big campaigns are being pre waitin ¢uietlemn Goeretions 
pared to boost t sales of enaintnin goodwil 
cotton fabrics next yea New —" 


weaves and prints 
duced 


Il be intro @ Sauce and pickle makers are 
preparing new and improved 
products and packs for a keen 


A new baby product is to be winter battle to extend sales. 


launched next weck. It will 

be backed with extensive ad- @ Get slim salons alread 

vertising. popular in America, are to be 
opened here soon There w 

More agencies » develop Pe , i 

. . : be heavy introductory adve 

strong PR departn s to meet tising 

the challenge of growing ; 


number of independent con @ Although it is being held 
the same place as last year 
Brighton again—next year’s Ad- 
vertising Association Conference 


may have a different pattern 


ROUND TABLE 


m 
sultancies 

New challenge to plastic goods 
and packs will come from a 
British-made version of an 
American product. 


PROPRIETORS 


BORO 


ODHAMS PRESS LTD 


FOR ENTERPRISE 
ORIGINALITY AND 
EFFICIENT SERVICE 


MANCHESTER 


112 HIGH HOLBORN W.C.1. 


BIRMINGHAM 


G. L. McLELLAN- DIRECTOR 


LEEDS WATFORD SOUTH COAST 


eee eee 
_ a 
pS 
—— —— 
| 
ee 
7 
ce 
=e = 
on ee 
a ee 


Oc rOBER 


where that million of 


7. 1955 18 


i 


Family Readers |) Family Readers | Fa \\y Readers | 
280,000 250,000 165,000 272,500 e 
| * Male 152,000 * Male 118,000 * Male 125,000 * Male 128,000 
* Female 148,000 * * Female 152,000 5 * Female 140,008 © ? * Female 144,500 


ae a Pr - 


¢ NORTHERN 
IRELAND 
16,000 


- 
= 
- 


WALES & 
BORDER . 
COUNTIES * 
3) 00c ‘~ - 
* °/ 


<-pnems COUNTIES 104 000 


cs Family Readers 

> 4,000 F&F 
* Male 18,000 | 
* Female 71,000 


eos ; 
__ > See 


Family Readers e Family Readers s 
77,500 800 000 , 
* Male 44.000 Ha! *Male S77.000 © 
* Female 41,500 ° ‘ _ = ° Female 425,000 
ES be “ g | at 2 "age 


* Over the age of i4 


The mole to femele ratio is based on the notional! overage ding to date contamed in the |95! Census of 
Great Britain. 1°, Sample Tables, Port |. Also, according onal statistics, it can be taken thet there ore 
2.5 persons over the age of 14 in each home 
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YOURS will go 


ONLY YOURS 

offers you this circulation 
1,000,000 copies, distri- 
buted to a known and 
carefully balanced national 
family readership, enabling 
you to pin-point and assess 
reader reaction and 


response. 


ONLY YOURS 


offers this opportunity : 
to sponsor editorial arti- 
cles, specially angled to 
enable you to feature and 
put over editorially your 
name and product. 


ONLY YOURS 

offers you this Guarantee 
of Exclusivity: if you 
sponsor an article featur- 
ing a product, nothing 
competitive to that pro- 
duct will appear in the 
same issue. 


The pages of YOURS, 
Britain's first and only 
controlled circulation 
Family Magazine — the 
first issue of which will 
appear in january, |956— 
will be packed with arti- 
cles, pictures and com- 
petitions for every mem- 
ber of the family. 


VOURS is your link 
with 1,000,000 homes. 


For full details, dummy etc. write or telephone 


The General Manager, YOURS, Perry Press Productions Ltd., 
Standbrook House, 2-5, Old Bond Street, London, W.|. 
GROsvenor 8346 (PBX) 
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How commercial TV is being knit 


into Lyons’ promotion campaign 


Com MERCIAL television is 


the most important single 
advertising medium to appear: 
in the last quarter century. It 


has special qualities of impact 
and intimacy, but this doe t 
mean that it should be 
employed in splendid 

from all the other media we use 


in advertising 

In practice very muc the 
reverse is likely to prove the case 
here as it has done i t 
States, and the hard | g, rapid 
selling qualities of tele Wy 
provide boundless t 
which must be foll 

Hence, many advertis« 1 
expect, be follow: 
pattern as we are 
Co., Ltd., and will ac 
their use of the new 
all the other advertis 
promotion media tt 
merchandise their g: 

In the Lyons gr: ave 
knit television into 


SOUTH EASTERN 


GAZETTE 


80, FLEET ST 


This article was written by MARK QUIN when he was head of 
advertising and publicity at J. Lyons & Co. Ltd. He has since joined 
the board of Greenlys Ltd., as managing director. 


campaigns for eight of our pro 
ducts during the coming year; 
and such is the diversity of selling 
problems with which we are 
faced, that we are having the 
opportunity of testing most of the 
alternative uses which television 
provides us with, and of making 
these diverse tests in this vital 
initial period—when all of us are 
going to make some mistakes and 
many of us will learn hard 
lessons. 


For instance, in the case of 
Lyons tea (which is a nationally 
advertised product with 50 years 
of marketing history, standing in 
the forefront of its field, and 
which is sold through some 
200,000 retail outlets) we are 
combining two approaches 

First we have introduced Peter 
Blake, who is a real-life tea 
planter, in a weekly series of one- 


CHATHAM 


OBSERVER 


FiEet Street 7500 


minute spots in which he con- 


verses in an intimate fireside 
manner about tea, Lyons tea, tea- 
drinking and al! “know-how” 


and experience 
the blending of 
This is in line 
lished “reason wt 
tising policy for | 
stresses the long 
tea-men have 
blending tea, and 
and corner houses 
a good cup of tea 


Emphasising the choice 


Interspersed wit 
minute spots we | 


ch goes into 
acket of tea. 
th the estab- 
of our adver- 
ns tea, which 
xperience our 
buying and 
yur teashops 
ave in making 


these weekly 
e a series of 


15-second spots th a catchy 
jingle emphasising the wide choice 
of teas which r range of 


packets provide. 

In the first phase, these com- 
mercials in the London station 
area are being supported by 
tied-in press ady«rtisements in 
the greater London and home 
counties areas and at the point 
of sale. Our tea sales force in 
the areas have been fully 
briefed and armed with special 
broadsheets which carry the 
story about our use of com- 
mercial television to our re- 
tailers. 

Later, when the Birmingham 
station opens up, the same plan 
will be followed there and then 
on to Manchester and so on. 
The word “supported” has 

been used in this instance ad- 
visedly, because tea is a notori- 
ously difficult product to adver- 
tise in a “live” fashion in the 
print media. We believe that 
television may well provide the 


impact spearhead for our tea ad- 
vertising in the future. 

A rather different situation 
exists with Bev which is a liquid 
coffee and chicory extract selling 
over two million cups a day and 
again in the forefront of its 
field 

In this case we have been con- 
tent to confine our use of tele- 
vision to a series of 15 second 
succinct, hard hitting spots start- 
ing in London and spreading 
over the network as it opens up 
Here also, we are tying-in with 
some of our point-of-sale 
material and our press advertis- 
ing in the London and home 
counties area, in order to get 
the maximum effect from the 
novelty value of television at the 
outset. 

But we are maintaining our 
strength in the press and tele- 
vision does not form the domin- 
ant feature of the campaign. 


Showing the case 


With Chico (which is a quick 
coffee and chicory powder) we 
are using two 30-second com- 
mercials a week in London and, 
later on, on a network basis to 
emphasise again speed and ease 
of making and also the price ad- 
vantage which we hold in this 
field. Both press and point of 
sale are tying in with our televi- 
sion advertising which is being 
used as a spearhead. 

In the case of Sunkap and 
Sunfresh—the fresh orange drink 
products of our subsidiary com- 
pany, O. R. Groves—the brilliant 
animated commercials of Andre 
Sarrut have concentrated on de- 
veloping the main themes of the 
overall advertising campaigns 


for these products. 
@ Continued on page |8 


This is a scene from a Sunfresh cartoon film made by Screenspace 


Lid., for the 


Lyons organisation 


by a panel of critics appointed by ™ 


It has been highly commended 
Commercial Television News.” 
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MEDIA TOPIC No. 3 


The Empire News isa rapidly expanding newspaper irom multi-income homes (the highest rating of 
w y read in the vital North of England where any national newspaper, Sunday or morning). 41° 
o national coverage is less strong, and building of its women readers are gainfully employed. The 
up a huge demand for its new Cardiff-printed paper is high on the list of popular Sunday papers 
ed.bon in the younger households and among readers 

s also shown (IIPA Survey 1954) to be a paper having children under 16. And its readers-per-copy 
“ a strong feminine and family readership. 69°, ratio of 2.8 is not bettered by any large-circulating 

tmpire News readers are married; 55° come national Sunday 


The Empire News is the only Sunday newspaper 
to print anc publish in Wales. Its new Cardiff 
edition for “outh Wales and the West of England 
has already gained it 140,000 new readers * 


in a large and important part of the 


country. 
*HULTON SURVEYS 1964/56 
JACK EVERETT, MORE COPIES SOLD... 
Advertisement Manager, 
Kemsley House, MORE READERS eee 


London, W.C.1. 


Terminus 1234 DUPLICATE PRINTING IN MANCHESTER AND 


CARDIFF ENSURES STRONG COVERAGE IN 
THE PROSPEROUS INDUSTRIAL REGIONS... 


ABC net sale for the period January - June \955 : 2,049,880 copies per day 
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Illuminating the product 
for travellers to Bath 


VERY day, a brilliant new 
illuminated sign installed 

on the factory of Hanovia 
Lamps Ltd., Slough, attracts 
the attention of thousands of 
travellers passing along the 


The centre panel illustrates the 
lines of neon tubing ex 


; 


Provincial Weeklies for the 
home market 


Home to home 


ZITCILy 


Bath Road. It has a centre 
panel which illustrates vividly 
the product 
there. 

The sign was produced and set 
up by Claude-General Neon 
Lights Ltd., and is well integrated 


manufactured 


oduct made by the company. Four 
to the ends of the frontage 


weekly newspaper—read by the shop- 
keeper as well as by his customer. Aren't 


there possibilities here for your adver- 


tising ? 


All A.B.C. members 
All Flat Rates 


—? 


with the elevation of the factory 
frontage. The centre panel, which 
is nine feet high and five teet 
wide, shows a boy —-whose figure 
is painted in detail and out- 
lined in amber and ice blue tubing 

standing under a sun-lamp, 
which is also outlined in ice blue 
tubing. Realism is created by the 
use of a reflector, semi-recessed 
into the pane! which carries a 500 
watt sodium lamp in its holder, 


Ocroper 7, 1955 


and gives an impression of sun ray 
treatment. 

The pane! is between the words 
“Hanovia” and “Lamps” which 
are in stylish lettering illuminated 
by combined single and double 
outline “jasmine” Cleora fluores- 
cent tubing. The scheme is com 
pleted by four horizontal lines of 
light blue tubing which extend to 
each end of the frontage to the 
building 


LYONS’ PROMOTION ON TV _ continued 


Our licensees and distributors 
have been fully efed, but in 
these cases television once again 
falls into its allotted place in the 
overall campaign and is not the 
dominant feature 


Shopping guide trial 


Then again we are trying one 
of the new television shopping 
guides to demonstrate and mer- 
chandise Lyons ¥ pastry mix 
and ready mix puddings to 
women Viewers 


Finally, we a trying the 
experiment of la hing a new 
campaign for Dunkies, the yeast 
raised sugar-coated doughnut 


rings which are ve! 
the United States 


Our home territory for these 
covers a radius of ‘0 miles from 
Cadby Hall { we have 
launched a combined campaign 
using the London evenings, tele 
vision weekly one-minute spots 
and point-of-sale displays to syn 


popular in 


coverage by the local 


David L. Clackson 


80 FLEET STREET, LONDON, E.C.4 
Telephone : FLEct Street 2626 


BURY TIMES GROUP 


BIRKENHEAD NEWS GROUP 
BOURNEMOUTH TIMES SERIES 


CAERNARVON HERALD SERIES 
CHESTER CHRONICLE SERIES 


Representing 


COVENTRY STANDARD 
CUMBERLAND & 
WESTMORLAND HERALD 
MIDDLETON GUARDIAN 
ROCHDALE OBSERVER SERIES 


A.B.C. Net Sales in excess of 480,000 


chronise with the first period of 
commercial television 
This product has been on 

the market for some time now 

without any weight of adver- 

tising behind it, and we shall 

wait with interest to see the 

effect of this campaign on 

sales. 

lo sum up, then, Lyons as a 
major national advertiser with a 
wide range and varicty of pro 
ducts, and perhaps with a unique 
degree and variety of contact with 
the public, does nor visualise tele 
vision as only an isolated if 
extremely powerful method of 
promoting its products and ser 
vices to the public. 

Rather does it sce television as 
a strong and valuable new 
medium which will quickly find 
its place as a leader among the 
great advertising media which 
can be combined together to 
achieve the maximum sales results 
in the most economic fashion 

It remains to be seen if we, at 
Lyons, are right 


RUGBY ADVERTISER 
WELLINGTON JOURNAL & 
SHREWSBURY NEWS 
WHITEHAVEN NEW’ SERIES 
WINDSOR SLOUGH & ETON 
EXPRESS 
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ADVERTISING consists, as any modern schoolboy knows, of telling people 
something at: —_ time in order to affect what they do shortly after vards. 

If people sec . our advertisement and then forget about it, the. it hasn't 
done its job. © vious? Of course—-but true of an awful lot of a.\vertising. 
So your adver!:s-ment has to get thought about. But first it has (0 get read. 
That fact—p!. 1 million circulation —is why The Reader’s Dige « is one of 
the great adve: ing media of Britain. For The Reader’s Digest is written to 
be read, boug!. >» be read, passed on to others to be read. The st: vy you tell 
in The Reader's | higest will not be ignored. It will get the attention | deserves. 
The Digest re *s several million influential men and women, ‘cll above 
the national a ge in income. Millions of readers receptive to , »ur story; 
millions of hea: ready for your tale 


NO WONDER THEY CALL IT 


The Reader’s Digest 


AZINE FOR READERS WITH A GUARANTEED MILLION SALE 


-7r™ 
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Review of Advertising 
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There is danger in the ‘softly 
softly’ policy—but it can pay 


By COPYTASTER 


N@& 60 many years ago, an 

art director was discussing 
some visuals that had been 
prepared for a new client—s 
firm that had never advertised 
before. They were particularly 
powerful visuals, but the power 
came from clever use of white 
space, unusual placing of the 
elements of the advertisemenis 


and particularly provocative 
headlines. Everybody was 
very happy about it 1). 

The art director, howeve’ was 
still looking uneasy. 

“How do we know '' 0 these 
are not right over 5 
head?” he asked. There 


point in casting th 
him if he is thinkin. 
blacks and 
reverse name-blocks al 
just get off on the wr 
take months—may) 
get over his loss of 
us. These are fine, 
not put them into « 
until he has learned 
them ?” 

After the hubbub 
down he said: “Son 
have seen these peopl r 
headings and invoic« 


“it all started 
with the 
Flowers 
I sent... 


ultra-h id 


they have issued booklets and 
catalogues. What are their car- 
tons like ?” 

The creative team who had 
done all the work began to bite 
their lips, and when the client's 
literature was brought forth the 
reason was very clear. It was 
appalling, and the letter-heading 
was elected nem con to the 
agency's chamber of horrors, 
while the creative team went 
sadly away to produce something 
less artistic and more brutal. 
“Something punchy,” said the art 
director, “and even if it's punch- 
drunk this client will not notice.” 


Blunting the edge 


I suppose this was very wrong 
of him, if only because such dis- 
a intments can so quickly 
blunt the creative edge of young 
writers and visualisers. Yet there 
is much to be said for the “softly, 
5 a policy with clients who 
still have everything to learn. 

The danger is that a policy of 
graduainess may easily become 
a practice of standing still. 
Contact men will trot out the 
old story about knowing their 
client and knowing he does not 


wheh are 'aheeye some we. sways & 
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eee /NTERFLORA 


The World-Wide PLOWER RELAY SERVICE 


In Copytaster's 


aiahdiaieial as Opinion (page 24) 
fone Se this is the 
wel bmerfioca Prowst least convincing 
advertisement for 

many a day. The 

almost religious 

use of a capital F 

for the word 


flowers in the head- 
line did, however, 
amuse him 


This man's head 
thinks Copytaster 


is extremely start 
ling. The owner 
he feels sure 


would be unlike! 

fo romp away wi! 

prizes at a baby 
show 


bow ey rive on 
7 we? grocer for « pac 


want a change, and for the 

sake of peace and quiet every- 

body will forget the 1 

plan of making every scheme 

and every advertisement a little 
better than the last. 

What has brought this to my 
mind is an advertisement for 
Shredded Wheat that has aroused 
the ire and indignation of two 
correspondents and half a dozen 
of my acquaintances. “Surely the 
most inane and disgusting effort 
of all time,” writes somebody in 
West Wickham—which proves 
perhaps that he has never been 
exposed to the paintings of you- 
know-who, and thingamybob and 
likewise never-mind 


I have been looking at the 
drawing through a diminishing 
glass, and while the man is still 
unlikely to romp away with any 
prizes at a baby show it seems 
quite possible that the impact— 
and the indignation—are due as 


eet 


“Et can hardly craw! around 
til! (ve had my 


WELGAR SHREDDED WHEAT 


oe 


~ 


to the 


much 
drawing as its ugliness. 
ll-inch triple column space the 
man’s head is as big as a very new 


large size of the 
In an 


baby’s and it is 


startling. 


extremely 


Much less squeamish 


Whether it will attract new 
customers I do not know, 
although I am quite sure that the 
great mass of newspaper readers 
are infinitely less squeamish than 
my correspondents. The main 
thing to look at is the packet. 

With this on his desk as an 
awful example of what presum 
ably his clients and the Shredded 
Wheat public admire the visua 
liser can scarcely be reproached 
If he has not exactly turned all to 
favour and to prettiness he can 
claim to have at least matched 
the taste shown by the pack 


@ Continued on page 22 
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OXFORD e e e FACTS ABOUT A VERY /ALUABLE MARKET 


Oxford numbers 108,200 habitants or 28.639 The number of employees in the ain industrial groups is 

families. For about half th ear this population is Vehicles - : > ~ 17,000 
increased by some 7,000 u _ rgraduates. Distributive Trades - - 1,000 
General Engineering & Mar::facturing - 3,000 
Government Services & Banking - 3,000 
Food and Drink . 1,200 


Professional services 11,000 
How is this money earned’ Mainly from Oxford's Building & Civil Engineerin: - - 4,000 


Oxford's |,033 retail shops nore than £17,000,000 
worth of varied commo s each year, which 
works out at nearly £600 p>» family unit. 


166 industries within the c\. s boundaries,employ- Transport- - - . 3,000 
ing 62,000 persons of wi 20,000 are women. Printing - - - - 2,500 
Unemployment is virtually Agriculture - - 1,000 


all this and farming too... 


Oxford is the market town and social centre for some of the 
richest farms—and farmers— © the country. 

Although the Oxford Mai! soes into more than 86% of 
households within the Borous': boundary, 40% of its sale (or 
approaching 20,000 copies) jes in the prosperous townships 
and farmland beyond. 


MOREOVER ... There is no other evening paper 
printed or published in the whole County: indeed, the 
nearest are London, Swindon, Cheltenham and 
Northampton. This may suggest test campaigns: more 
important still, it makes the paper a “‘must"’ on every 
provincial schedule. 


ONE OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 


245 ABC 
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Board Room decisions are 
based on sound knowledge 
of economic trends. 

|| THE BANKER 
is the ackn »wledged authority 


| 
| on national end international 


econom ‘evelopments and 

| financial poiicies. 

| Directors and Executives in a 

Hit wide range of concerns rely 
on THE BANKER for this 

1] information. 


| Advertise in 7HE BANKER to 


reach high level readership. 


BANKER 


i} 
| a S. CORBETT, Advertisement Manager 


| 
| | 9-11, POULTRY, 
1] LONDON, £E.C.2 
| TEL: MON 8833 
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'Copytaster comes across 


a collectors’ piece 


This advertiser 
has given Ci 
taster more p 
sure than 

Other for seve 


weeks. The dra i" 
ing, in his opini: - = 


} 
is a_ collecto ; / ‘* j 


piece —and c 
pletely to t i 
Point 


For a number of reasons | 
have not been a fe. vent admirer 
of the Gas Council's advertising 
although it seerns to have become 
more lively during the last 12 or 
perhaps 18 month 

It would be diiicult to give 
specific examples, »ut the cam- 
paign as a whole ‘as seemed to 
lack confidence, to be on the de- 
fensive and almost to be pulling 
its punches compared with the 
very aggressive advertising of the 
electricity authority and its 
satellites. 


On the defensive 


Gas is so enormously better in 
every way for cooking that one 
would expect the electricity 
people to be on the defensive, 
yet even on this most favourable 
battleground I have never seen 
a gas advertisement as interesting 
and convincing as the recent ad- 
vertisement about the clean 
bottom of the saucepan on an 
electric cooker. 

Again, both for cooking and 
for heating rooms and water, gas 
is much more economical. But 
how many people know this? 
What has ever been produced in 
the way of a mnemonic to get 
this one point fixed in peopic’s 
minds ? 

Having said al! this, I must 
now show you the advertisement 
that has given me more pleasure 
than any other for several weeks 

and it is issued by the Gas 
Council. “There's always another 
use for gas,” says the headline 


Net ae Leary cen the erg ee of he Namaowy cnt 


pence 


and oh! how I admire the 
restraint that kept it in eight 
poimt light italic to avoid dis- 
tracting attention from the de- 
lightful drawing of the spiv heat- 
ing his chestnuts with a gas-ring 
attached to a street lamp. 


This drawing is a collectors’ 
piece, much better and funnier 
than most of the “New 
Yorkers” nowadays. The little 
tree with its railing, the house 
across the square, the lamp- 
post itself have charm as well 
as humour. 


Above all, the drawing is com- 
pletely to the point. 


It is not difficult to do a funny 
advertisement about the foibles 
and follies of the day and drag 
in the product as an unwilling 
afterthought (did you see the 
“Two Freds” programme?), but 
an advertisement that is really 
fresh and funny yet on the beam 
is a rare sight indeed. 


To have written funny copy as 
well would have been a mistake, 
for the advertisement was 
addressed to industrialists about 
matters of great import, but this 
copy seems to be ill-conceived 
Having worked so hard and so 
brilliantly to get readers, the 
copywriter has felt that they wil! 
run away again unless he keeps 
his copy so general in its appeal! 
that even a child can under- 
stand 


Readers of The Times do not 
need to be told that gas for cook- 


@ Continued on page 24 
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|he key fo suacesstt! 
advertising :- the 
local newseagyper. ... 
There is nothing like 
the local newspaper to 
create and increase Py 
sales! 3 
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New type of delivery van 


boosts sales of pies 


A NEW type of refrigerated 
van has been put into 
service by Excel Co., Ltd., and 
is believed to be the first of 
kind in the country 

The purpose is to keep sausage 
and pies absolutely fresh —fron 


the time that they leave the fac 
tory until the retailer can put 
them in his own refrigerator 

The sausages and pies are made 
on the afternoon prior to delivery 
and immediately put in cold stor 
age at the factory. From there, 
they are loaded into the refriger- 


: 


From the outside the 
other delivery vehicle 
to -~ 30 deg. F. and s 


des; 


van looks much the same as any 
or, however, is refrigerated down 
at products in excellent condition 
urs of delivery 


ated van to be delivered to the 
shop. If necessary, the stock can 
be held overnight in the van with- 
out any possibility of deteriora- 
tion 

Although its main task is to 
give a first-class service to exist- 
ing customers, the vehicle is al- 
ready opening up new territories 
among other shopkeepers 

The sales manager of Excel, 
W. A. Scott, states that the intro- 
duction of the service has been an 
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unqualified success. He says: 
“There can be no doubt at all 
that shopkeepers are most 
appreciative of the efforts which 
we are making to ensure that our 
products reach them in perfect 
condition. The initial expendi- 
ture on this van, £1,700, will be 
recovered much sooner than we 
originally hoped. It has not only 
created extra business, but has 
also built up invaluable good- 
will.” 


REVIEW OF ADVERTISING —continued 


ing is free from smoke, soot, 
dust, ash and dirt and ensures 
the highest possible standards of 
hygiene in the paration of 


every kind of foods‘uff. They are 
looking at a photograph of an 
infra-red grill, anc they would 


like to know wh t is, how it 
works, how fast it erills, and what 


it costs. 
* * > 
The least convincing advertise- 
ment for many lay shows a 


white-haired exec e (see page 
20) saying into the ‘elephone: 


“IT ALL STARIED WITH 
THE FLOWERS I SENT. ... 


“Our relations!:ip with this 
client somehow ked warmth 
Then an opportunity occurred 
to me to send gratulations 
with a gift of tiowers. Since 


then all our bus 
transacted on a 
hasis 


ss has been 
re personal 


“Executives { that on occa- 


sions of personal importance to 
clients and associates flowers or 
plants are gifts which are 
always appreciated . always 
in perfect taste. And it's so 
easy—vour local  Interfiora 
Florist guarantees delivery 
whenever or wherever you 
wish, at home or abroad. 


To form circle 


As an executive of sorts | wish 
to put it on record that the only 
flowers I have sent or shall ever 
send to a client will be lilies taste- 
fully arranged in the form of a 
circle. And the only flowers |! 
have ever been given were—if I 
may boast a littl—a bunch of 
violets from a secretary who 
happened to know my birthday. 

But what amused me most 
about this advertisement may not 
strike you as even funny. It was 
the almost religious use of a 
capital F for the word flowers. 


> 
~y 


ELECTED MARKET 


FOR QUALITY GOODS 
AND SERVICES 


Two magazines with a _ regular 
monthly readership of over 
100,000 Car Owners who extend 
their obvious discrimination into 
other fields. 


Apply for Specimen Copies and Rate Cards to 


AUSTIN 


MAGAZINE MOTORING 


Austin Motor Company Ltd., Motoring, 

Magazine Department, The Nuffield Organisation, 

84, The Promenade, Cowley, 

Cheltenham. Phone: 52733 Oxford. Phone: 77777 


(B.M.C. PUBLICATIONS) 
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The only financial weekly publishing an 
A.B.C. Net Sale is the Investors’ Chronicle 
The January/June 1955 figure was 27,359. 


(Please excuse our trumpet) 


INVESTORS CHRONICLE 


The financial weekly with far the largest circulation 
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With 


contar 


ensur: 


desig: 


No ot 


count 


sive 


and 


form 
Sale 
We sh 
of h 


the 


require rr 


Sales V 


tral Arts Group you 


ne organisation, one 


i} 


your Sales Promotion 
Our complete service 
rdination 


from first 


al production. 


i ganisation in this 


such a comprehen- 


or the creative design 


production of any 


Literature, Point of 


‘v Display. 
come the opportunity 


vour next creative 


on project. 


; 
x 
5 
q For further 
7 art, 
+ 


details of 
photographic, 
and display service, please contact : 


ASTRAL 


171 New Bond Street, London, W.1 
GROsvenor 8711 (10 lines) 


our design, 
copy, printing 


ARTS GROUP LTD 


A fame 12% oe “eee om co 


Left 


very 


Typography in Advertising 
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Coffee and tea ads set 
pace for dignity 


By ROGER DARCY 


tisement is 
most typog 
tractive for som: 


Carefully bala: 
of white space 
any hand letter 
face which has 
of its own—the 
But I have one 
of the setting 
“Why” is bigger 
the rest of the lir 

Why? = It stici 
not let the eye ru 
the méssage I 
for the big line 
the oval picture 
used. There is 
this type—a very 
one does wonde 
italic was not use 
designer thoug! 
superior—althoug 
word in Perpetu 
main copy—or pe 
Malic was not ay 
size, or perhap 
simply wanted a 

All fair enoug 
be nice to know 

Readers of this s: 


[HE Lyons 
the 


ffee adver- 
irely one of 


sphically at- 


tume 


d with plenty 
does not use 

but a type 
ersonality all 
petua family. 
nor criticism 

cap “W” in 
i bolder than 


ut and does 
noothly over 
oO note that 
alics next to 
ibo italic is 
ning against 
le one—but 
1y Perpetua 
Perhaps the 
Sembo was 
there is a 
alic in the 
ps Perpetua 
ible in that 
ve designer 
nge 

ut it would 


"Sw know 


Both tes and bora have their 


connoisseurs, and |. 


dispensed re», 


more than a century 


of abiding pleasure 


Mr. Hornin. 


have found an apprecative public for 


in flavoor, rare in 


quality, true to standard and a souree 


tively by 


and Mr. Punch 


’ 


HORNIMANS 


“ee (ane 


Rich and Fragrant 


In the view 


lio ; ™ ; 
digmhted and 


advertisement 


3 Wher bo rie most wort ue osrenses- 


AAT TOE | CPONS PROt COTNE 


advertisement — is 


T his typo 
graphically first rate, according 
to Roger Darcy 


that I have my bétes-noire. One 
of them is the typeface, so loved 
by some advertising men, known 


as wide Latin It has, in my 
opinion, nothing to merit it at 
all—nor am | very fond of 


narrow grotesque but will admit 
that they can be used effectively 
in certain cases. But wide Latin 

no So when a very poorly 
lettered version of wide Latin is 
seen, you will agree that there is 
something to complain about 


@ Continued on page 28 
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of Roeer Dar this Hornimans advertisement 
well set Right But he give the Burberry. 
a poor rat for unattractive lettering 
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‘The English, are they human? asked G. J. Renier in his 
well-known book. Since the war th Rank Organisation 


has made a series of outstanding filn omedies proving to 
the world that indeed they are (man—a nation 


ig amusing shortcomings 


uliar to themselves. 


NG THE FUNNY SIDE 


tish fads, frailties and institutions have, in fact, pro- 
ted the Rank Organisation with material for comedies 
te unlike those produced anywhere else. They have 
n the source of a distinctively fresh approach to this 
¢ of screen entertainment—with themes ranging from 
antics of medica! students to those of veteran-car 
husiasts. 
some have thought chat subjects so typically British 
uld not find a welcome overseas. But resounding success 
world over for such films as GENEVIEVE and DOCTOR IN 
HOUSE, shows that these bright and original comedies 
record-breakers wherever they are shown. 


MOTLEY MADE TO MEASURE 


v¢ latest in a brilliant line of comedies which started with Ealing Studios’ 
ASSPORT TO PIMLICO and KIND HEARTS AND CORONETS, 1s TOUCH AND GO, 

rring Jack Hawkins in his first comedy role. This too finds its humour 
n the milder forms of British eccentricity, and like many Rank Organisation 

medies was specially written for the screen : in this case, by William Rose, 
who wrote the script for GENEVIEVE. 

In its search for ingenious themes and its use of local colour, the Rank 

rganisation has given a refreshing new look to British film comedy 
n amusing slice of the British way of life to be relished both at home and 
n an ever-growing market throughout the world 


THE RANK ORGANISATION 
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How to brighten up a dull 


subject with script 


And while an adherent of good 
lettering in advertisements, it does 


not seem to me a desirable thing 
to imitate a typeface when the 
the new 


type was availabic 


In my view, the re, the Bur- 

PRINTERS berrys advertise t gets the 
thumbs down treatment on two 

scores: unattract ettering and 

} lettering based or inattractive 

type. This is caus sorrow be- 

| cause I have alwa ought a lot 

| of Burberrys adv« ng ; yet it is 


hard to think tha yone would 


be attracted eithe those odd 
ta ke a looking young me: th such big 


feet, that barbarous lettering and 


the over-light body ~atter below, 
which makes the ¢ advertise 

; th . d ment top-heavy 
; O t isan Please judge f yourselves 
| Apart from its ligh s, the body 
é matter (set in Bi ) has not 
stood up too we newspaper 


run | printing 


Superior pap + used 
| On the other d, in the 


ll Hornimans advert ent from 
h awe Punch, a_ bolde ersion of 
ent u Ssiastica y Bodoni has come better—it 
is on slightly supe paper, of 
course. I thought : advertise 
ment very dignific i well set, 
‘ ~r with a pleasing tou n the little This advertisement’ has th 
dal) a heads of Messrs. Horsimans and quality of balance according « 
eo Punch, which bala: the illus Roger Darcy. The word “Sur 
: tration of a pack f tea (see crush,” he thinks stands out wel 
te . ‘ page 26). One t be so in Chisel 
: ‘ | happy, however, ab« the name 
yh} 10n plate. This looks a hand rather dull engineering an 
a 
lettered version of a narrow nouncement can be brightened 
Roman. To match the Bodoni up by use of a modern script 
surely it would ive been ty pe, the Bauer Foundry's 
al better to have used a ictual type Cartoon (often confused with 
iL run like Slimblack Amsterdam's Studio, a similar 
: . face). 
The Climax ‘iolybdenum , , ; 
Company of Europe Ltd. in But would not the body have 


their adverti mt show how been better if set in Goudy Old 


. Style. As it is, it does not seen 
s Ca mm | in keeping with either the modern 
the MOLYGDENUM'S PLACE |\ INDUSTRY script display face or the subject 


| of the advertisement. And, while 

. the face is sturdy and legible, the 
figures, for some reason, are not 
very well designed , and because 
figures are an important part of 
this announcement another face, 
such as Times, might have been 
used more successfully 


lA 
Be aa, 


Opera in ad. 


W-R- ROYLE & SON LTD. 


If you can stand the “Whisper 
ing Fish” of the White Fish 
Authority advertisements you 
might think that they are well de 
signed in themselves. Frankly, I 
do not think much of the “O Sole 
Mio” version, currently to be 
seen. It is a horfible mixture 
typographically speaking. Be 
ginning with a line in Gill! sans 


T TOU CAN OE SURE OF SUPPLIES OF MOLY light italic, which hardly 

LUDGATE SQUARE . LONDON ° E-(-4 PRS 3. ites, agent aa reproduces, it then goes on to 

— a great bold line in Plantin, 
° which is much too heavy 

City 6480 In Roger Darcy's opinion this Then there is a song, which 

ae _ Ad oer eo whatever its poetic merits (and 

modern script @ Continued on page 32 


one of the better printers 


a Po 
SIBEU, Po 
Bay 
J - ad i rene 
= ty ' £ , 
& Bay 
SUNG RIS” 
€ Sy ws 
' ;” =" 
— Line 
#£ i 
, ‘ “Aok Se 
y + 
YY Ay, 87% 
Two woRiDs — - 
a Se—s--t = S 
Ne | I oe ar 
Fy. | =-° = = -= _ 
cue i 
<* 
ies 
; 


Octoper 7, 1955 ADVERTISER'S WEEKLY 


TH & SONS LTD., 63 HIGH ST. HAWTON. 
¢ 2m | | 


HAWTON CONN ee 


‘hey use YOUR plant 
wher they start to build ? 


Anothe! ory site issoldand Machinery Market is the j ial that every top man 


building is due t rt within a month in engineering reads. If h s machinery or plant 
To keep toa tight schedule the to buy he turns to itasa tter of course. In fact, 
firm doing the } ll needalotofnew many executives read Ma ery Market specially for 
plant. Will t! ioose yours or your the advertisements. If y: ave machinery or plant 
competitor's? Y« npetitor advertises to sell (new or second har the right man will know 
in Mac/ Market Do you? about it if you advertise in Vachinery Market 


MACHINERY MARKET 


THE commercial engineering journal 


1/ eve ry U m of manufacture ed by Machinery Market 


engineering material. A sup 


friday pra owscpelarramgnpe maine aR ogy 


udes the Machinery Market Trades Index 


“ITy 164 


suis FREEHOLD im 

. “TFAcTORY SITE 

ee 
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She starts her shopping wutth 


Grood Housekeeping 


Britain’s foremost home magazi:e 


> OMEN. SAE 


She knows that the essence of shopping is CHOO»'NG —and her 
choice will be made only after she has consulted Goo’ 1ousekeeping—the 

magazine upon which she relies for information and a ‘vice on all 
domestic matiers If you have a product you want to — scribe to her, to 
explain to her, to se// to her, then you must certainly advertise it 


in the pages of Good Housekeeping” 


* / ’ ; 
Do you knox about the Good Houseke: ping Merchana y 


OLIVE BIRD, Advertisement Manager, 
Good Housekeeping, 33 Ashley Place, 
London, $.W.1. Tel: VICtoria 6699 


PUBLISHED BY: THE NATIONAL MAGAZINE COMPANY LIMITED 
PUBLISHERS OF: Good Housekeeping, Harper's Bazaar, Vanity Fair, 
House Beautiful, She, The Connoisseur, The Good Housekeeping Books. 
PROPRIETORS OF: The Good Housekeeping Institute. 
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How to get your share of the 
BOOMING U.S. MARKET 


American Industry now at the highest point of 
production in history—-and is still climbing. Not only is 
this expanding market bigger in size. Its consumption 
and capital equipment replacement rate is, per capita, 
far greater too. 

Even a fraction of this market could represent a 
substantial business for \ou. 


being sold, or can be sold, to 


| industry, your prospects have 
, they are now—IF you go about 


So if your product | 
American business an 
never been brighter th 
it the right way. 

For in America goods are not so much bought as 
SOLD—this means that sales and distribution must be 
backed by consistent and aggressive advertising in those 
business publications which your customers read. In 
America business publicition advertising automatically 
means McGraw-Hiil. 


McGraw-Hill is the jeading publisher in the United 
States of business and technical journals—34 in all 
covering practically every field of industrial endeavour. 
And every journal is by far the leading one in its field 
with many tens of thousands of subscribers who BUY 
through its pages. But \“{cGraw-Hill’s service does not 
end there. It also offer. vital information—such as the 
market potential for your product .. . how to go about 
establishing your sales id distribution organisation and 
so on. 


So why not have one of ‘he London McGraw-Hill men 
show how you can gear your sales programme to today’s 
opportunities ? He has access to a wealth of specific 
and helpful data on your product market. His job is 
to make it freely available to you. Write or phone today. 
No obligation, of course. If you would like additional 
evidence on the long term outlook for business write for 
a free copy of “ The American Economy . . . Prospects 
for Growth.” 


McGRAW-HILL 


PUBLISHING COMPANY LTD. 


93 Farringdon Street, London, E.C.4. 
Telephone: CENtral 09! ! 
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How the Chinese react to 


colour in advertisements 


Advertisers who intend to undertake promotional activity 
where there are large groups of Chinese should remember 
that colours frequently hold special meanings. 


YOLOURS 
things to 
than to Brito 
brief guide t 
which all wh: 
tion of ad 
Chinese in, 
should note 
Red is the t: 
celebrations 
ness and digni 
Pink is assig 
children of eit! 
exclusively for 
alluring colour 
Yellow is th 
Originally its 
by the masses 
extensively use 
purposes. It 
and mystery 
Gold and s 
by every one 
Blue signifies 
darker colours 
white in conjunc 
sign of mournir 


No blu: 


Pale blue (or w 
Chinese call it) 
pleasant colou 
never be in bh 

Green symbo! 
and youth. It } 
clothes save as 
green. No gree: 
made for Chine 
implies a joke 

White is comir 
sent purity and | 
with dark blue 
mourning colour 

Black is nm 
adopted as a mo 
modern people 
as white and dark 
cheap cloth for « 
worn in hot we 

Copper, dark 
green are classi 


thought of but not 


Seldom, in fact 
Grey 


is a common 


in different 
inese people 
Here is a 
ise of colour 
ve the inten- 
ng to the 
Hongkong, 


nal colour for 
gnifies happi- 


Oo very young 
*x but is kept 


ing girls as an 


perial colour. 
vas prohibited 
it is still not 
for religious 
sts grandeur 


are respected 
ns of wealth. 
mnity in the 
vy blue and 
always are a 


‘oes 


iter blue as the 


considered a 
Shoes should 


% exuberance 
ldom seen in 
pale lemon 
iats are ever 
because that 


1ore to repre- 
th but is still, 
1e traditional 


idays being 
ing colour by 
$ not avoided 
ue are. Very 
es, commonly 
, is black. 

wn and dark 
olours, highly 
used lightly 


colour of 


Carton poster 


~ Sigg oe Al 
‘ 


Long a believer that cartons « 
be put to effective use as mir 
ture poster sites, the Cory ¢ 


poration of Chicago 
turers of electr 
housewares, air tre 


manu 

} 
rppliar 
apptia 
aiment a 


ances and aaveri ng specia 


has launched a new line 
“Fresh nd-aire’ fans in a car 
which can he lentified ¢ 


from several hundred feet 


manufacturers have pointed 
to “Advertiser's Weekly,” h 
ever, that the lady is in the ca 
for purely promot onal pur pe 
men’s wear. Violet is not v 


popular in Hongkong 

In general, light 
colours are chosen b 
and plainer and deeper colours 
old people. Paste] shades ar 
popular because white is not used 
While the above appears to 
chiefly connected with clothes, t 
Statements are applicable to 
uses. 


and br 


the y 


TYPOGRAPHY IN ADVERTISING continued 


they are not al! that good) is 
marred by a bold initial, which 
stands out like a sore thumb 
After a recipe (in Plantin) there 
is a wavy line in hand-drawn 


lettering : 


“I am the master of 


my plate, I am the captain of my 


sole.” There is 
for taste, but 


no ac counting 
fortunately 


the 


WFA advertisements will not put 
me off an excellent sole the next 


time 1 want one 


One could not 


say that the 


Suncrush advertisement was the 


most remarkable 


in the world 


especially after all that has been 
said about hand lettering 
and the mixing of types, but at 
least it does have balance. The 
word “Suncrush” certainly stands 
out well in Chise! (the nearest 
type to the rather decorative 
label on the bottle which could 
be found, no d and the 
lettering has a certain movement 
and verve The well-drawn 
oranges and bottle help, 
course, but the advertisement i< 
knit together and the lettering is 
acceptable to the eve. 
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Robert Sharp’s know the man in the street 


\s an advertising agency should, K 


feeling both for everyday life, 


unexpected things that keep breakii 


It is the most important part of 
ility to see freshly, to exploit the 
id the new in the old. Our 

these fresh and excitin ideas 


Qo 
— 


e 


printed page or the screen. We 


ROBERT SHARP AND PARTNERS LIMITED, 3; }}; ndham Place, London, W.1. 


Sharp's have a 


for the small, 


quipment : this 
ial in the usual 
tion is to get 
t on to the 


happy to rely 


on our clients to hola 


We have been told t! 
most likely to appeal to 
We are glad this shoul 
order whose name WwW 
INTERNATIONAL PAINT 
Garden colours show t! 


just as we are out for b 


is back if we go too far 


this attitude to advertising is 


hents who k Wow their business 


so. One new client of this 
e glad to announce here is 


etail sales), whose House and 


t they are out for brights r homes 


hter advertising. 


Tel: {MBa sador 147i 2-3-2 
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Photograph of 
the Month—1sS 


Originality 
at its best 


ELL, this is the first 

time that the ADVER- 
tTiser’s Weexty Photograph 
of the Month has featured a 
man in a bottle . let alone 
the photographer himself in 
the bottle! 


The selection panel was unani- 
mous in its agreement that this 
is, to date, one of the most 
original shots of the year 

ihe advertisement in which it 
appeared was for British Resin 
Products Ltd., a member of the 
Distillers Industrial Group, and 
it was designed to advertise 
Cellobond Polyester Resins he 
advertising manager of British 
Resin Products Ltd of Cc. 
Gsraver 


Much wider application 


Director J. N. Parsons. of 
lr. G. Scott & Son Ltd., 1 id- 


vertising agent concerne has 
commented 

“The problem of sell hese 
resins is by no means ghit- 
forward, as their proved is at 
present restricted to 4q a 
limited number of apr ns, 
but like all new product es- 
sing certain unique prope es, 
their field of application ‘ 4 he 
very wide indeed 

In an endeavour ¢ ad 
their use as far as poss as 
necessary for us to j the 
advertisement to the per nost 
likely to experiment wit er 
usage, and in this instance as, 


of course, the designer The pur- 


pose behind the sales m ige 
was to encourage the signer to 
substitute Cellobond poi ler 
resin elass/fibre laminate for 
conventional materials the f 
which incurs many limitat in 
comparison with the new ss 
fthre laminates 

‘From this briefine, 7/ 1as 
t, Sladle our creative ? er 
and his team worked rou to 
the slogan ‘Is your ener 
contented 7’, and from th the 
development of an illustration 
which quickly and easil on 
veved the idea of limit it 


this stage, and in consultation 
with our photograph 
Freddie Squires Ltd if was 
deemed pos sible to fulfil the 
illustration in photographic 
form 


studio, 


In view of the difficulty of 
taking this photograph Mr 
Squires himself decided to act as 
the model He tells us that it 


was taken on a Kodak half-plate 
camera, 100th of a second, at 
Fl6 on HP cut film 

The interesting point about 
this photograph ts not so much 
its technical = difficulties-—they 
certainly exist-—as the fact that 
creative photography of this 
order is so rarely used 
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Photography in Advertising . . . . . 


lishing an outstanding commercial photograph chosen by 
selection pane! comprising a nominee of the Institute of British 
Photographers, the Editor of ADvertiseR’s WEEKLY and John 
Heron. Photographs should be sent to the Editor and the test of 
eligibility is simply this . . . Is the photograph selling something ? 


‘ 
- the first issue of each month ADVERTISER'S WEEKLY is zs} 
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Our clients enjoy the facilities of 


Sereen-printed in 8 
colours with 3-colour 
half-tone mattress. 


15” high. 


first-rate designers and letterers, 
fine craftsmen in many trades, 
and the services of one of the 
largest display organisations in 
the kingdom complete with the 
most modern equipment. 


Thirty-five years of progressive 


experience is available to you durable attractive was rable 


we know most of the answers to 


visual selling. There is a mark wel oa 
‘ : showcard, size 20° x 12", printed 3 
of quality on every display by jours on veneered ground Actual 


Prie stleys whether it is a single V ynide * material padded on Chair, 
or one of many thousands. 


PRIESTLEYS 0 Gloucester 


COMMERCIAL ROAD, GLOUCESTER I "HONE 22281-4 
9 BUCKINGHAM STREET, LONDON, W.C.2. PHONE: TRA 4277-8 
Msce-dimencional card VICTORIA BUILDINGS, 32 DEANSGATE, MANCHEST: 3. TELEPHONE: BLA S851 
anasto” 70 CAROLINE STREET, BIRMINGHAM 3. TELEPHO. CEN 1941, AND AT CARDIF! 
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DRAFTING CARD sole Distributors 

4 to fine draughtsma H.C. STERN hates and Detai!s from 
| CRAVEN HOUS: 143 FLEET STREET \ HEAD OFFICE 
ee at KINGSWAY LONDONECS& * BRIDGE S' BELFAST 
dice Aa te ica LONDON, WE PHONE: FLEET 9179 |! PHONE: BELFAST 22884 


The newest a 


ship Perfect for airbrush work. pe 
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: 4 double reminder’: 


Times Bold Italic 


now has display sizes 
from 14 to 72 point 


1/so available now are the new 
Alphabet Tracing Sheets for 
No. 327 


and Times Bold ( Series No. 334): 


Times New Roman ( Series 


each set costs 2s 


. 6d. plus 6d. postage. 


Please write for order form to: 


REG. TRADE MARK: MONOTYPE 


@eeeeoeeocaseeeee8e0 
THE 


MONOTYPE CORPORATION 
Department PDD, Salfords, Redhill, Surrey 


LTD 


COLYER « SOUTHEY 


BLOW-UPS - 


LF 
AUTOT 


sononl COMPANY wse 
Ad., London, W.13. Ealing 269! 


a 
37 SPRING STREET W.2. 
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Photography in Advertising 


7, 1955 


Photographic talent from 


North comes to London 


oO you 
first bu 
your own? 
point when, a! 
to cut loose { 
liable job ar 
Such occasio 
and memo: 
something t 
This thougt 
I looked at 
good-looking 
fellow, quiet 
City man, b 
of quest an 
often betoken 
“I'm North 
a shade challe 
have noticed 
I,” I said, “S 
good company 
“Well, not « 
welcomes the 
know,” he rep 
rounds. I'm tr 
directors of a 
agencies It's 
tiring... .” 


Share of ; 


member your 


ess venture on 


that turning 
it, you decided 
the steady re- 
have a go”? 
re momentous 
They do 
nan. 
ne to mind as 
hael Scott, a 
haired young 
ressed like a 
h that gleam 
venture which 
tive ability. 
“he said, just 
ly As you'll 
tfield.” “So am 
are both in 


ne in London 
‘therner, you 
I'm doing the 
to see the art 
i¢ worthwhile 
ng job. And 


vertising 


An ambitious 
his own. Not! 
and stick-at-it 
tablish him as 
der 
London's 
photography 
chances? It cer 
of pluck—and 
started. 

He came sout 
background wa 
assistant in a 
then resident 
small 


crea 


} 


province 


im this 
flash ! 
Michael Scott 
frates 

POSS ble fo 
away 
conventional | 
in the field 

fashion 


from 


for a reas 


ented man on 


z but his ability 


stence to e¢s- 
*rIOUs conten 
ble share of 

advertising 
it are his 
ly takes a lot 
uck—-to_ get 
Apri! and his 
hotographer's 
ffield studio ; 
yrapher in a 


agency An 


By JOHN HERON 


* 
£ 


Three glass butter dishes 
eriginal viewpoint from 
Scott's newly estab 

studio 


isnea 


occasional free-lancing visit 
London whetted his a 
But how to vet a r 
He toyed with the 
partnership, of 
some other 


idea of 
joining up w 
young 


Mic te i 


j Lone di ” 


th 
man, Dut 


foresaw struggles for supremacy 


and perhaps the possibility 
losing his photographic ident 
He was prompted to gamble 
himself 
But 
An 
to him 


where? 
Outrageous idea occur 
Start where the pl 
crats finish up—in Park L: 
close to agency-land 
A lucky break enabled hin 
obtain tenancy of a sub-basen 
suite in a lush office block at 
looking out on Ma 


@ Continued on page 37 
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Economy in studio space with 
electronic flash equipment 


Arch, and across to the Park 
bargained, and his luck held 


He had ar 
He graphic 
photog 
To b 
ideas 
advice 
colleagi 
studio e 
lighting 
charact 
even f 
Why 
First 
to catc 
the n 
Second 
the b 
Thirdl 
with c 
ing So 
any cl 


Photo of month 


Your 
oesence 
comers? 


Ce 
— 


This is how the “Photograph of 

the Month" (presented on page 

34) appears within the general 
setting of the advertisement 


BUILD GOODWILL 


Put your name on Ariel Advertising 


Balloons—and put the seal 
cess on your merchandising 
gn. Ariel Advertising Balloons 
you double adver value 

y build goodwill at the point of 
sale, and they carry your advertising 
message through the and 
right into the house 


you've 


ticing 
ising 


streets 


1, physically and ge 
He has still to arrive 

ically 

sure, he has unusual 


for example, against the 


rtain more established 
he has equipped his 
ely for electronic flash 

his he uses for 
heads, for fashion 
ill life 


recause it enables him 
e fleeting expression 
t of dramatic action 
because it cuts down 
of studio equipment 
‘cause it provides him 
miently portable light 
he can easily move ¢ 
location 


ause for doubt 


~rator who has been 
p on heavy, hard-to 
ts and floods, who 
great battery of tung 
may well be dubious 
ability of the phot 
reate the same effects, 
nuances of light and 
one or two small 
eads, as he can with 
ume requirement of 


. hail 
AND SALES WITH 


their 


tising 


brilliant 

Balloons 
t attention 
asy 
re the choice of lead 


Stron 


tisers everywhere 


se Ariel Advertising Ba 


next campaign 


yurs. Ariel 


an 


to inflate no 


We'll 


In much 
Michael Scot's 
work there is a 
of the 

m 
study 
“ses a 
fo good 
effect. 


of 


‘ense 
lramatic as 
portrait 
which 
rurror 


this 


“They had the same feeling: 
when they changed over fron 
carbon-arc ‘umbrellas’ to electri 
bulbs,” comments Scott. “Yo 
can light a subject with candle< 
oil lamps, acetylene, electric fila 
meat bulbs—or electronic flas) 
providing you practise an 
develop a_ technique.” It 
interesting to note that he choox 
the ultra-modern lighting unit bi 
does not follow the current trer 
of the six by six cm. negative 
the twin-lens reflex. He uses ti 
quarter-plate, five by four or ha 


ADVERTISER'S WEEKLY 


vlate camera for all his work 
He endeavours to get precisely 
vhat he wants on the first or 
econd plate ‘The temptation 
vith the small negative is to shoot 
arge numbers of exposures in the 
ope that one will be all right,” 
¢ says, “which I think produces 
reative mental! laziness.” 

* * 
Tut PUBLICATION Design 
inder Michael! Farr's editorial 
direction, is often stimulating 
vith some first-class industria! 


@ Continued on page 38 


b 


t fail to 
ziy made 
wonder 
ing adver- 


lloons for 
glad 


Ariel 


Pos deeiieaLLL TT eT , 
ADVERTISING 
BALLOONS 


nd you samples and prices 


The World Best Sellers 


LEWIS KNIGHT & COMPANY 8 Chingford Mount Road, London, E4 @ LARkswood 2241/2 
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REAL SERVICE 


Regina Studios 


(SIGHS & OISPLAYS) LTO 


SILK SCREEN PRINTERS 
IN ADVERTISING 


66 WALDECK ROAD, 
LONDON, W.4 
Chiswick 3359, 1789 & 6718 


QUALITY 


— 


SILK SCREEN ARTS L@ 


97? SHIRLEY ROAD. CROYOOR 
ao0o01scomee 8147-6 


WIGMEST GRACE 
cue * Sware 
manne 


PLEDY SERVICE 
SL GePRESS £ 
DFiiwiey 


PLASTOIC 
BINDING 
now at 


Griffith 


Prompt service on 
Plastoic Binding 
now offered by 


W. P. GRIFFITH & SONS LT! 
154 Clerkenwell Road, 
London, E.C.i 


Telephone: Terminus 7363 


TRADE ENQUIRIES WELCOMED 


An & P 
Terminus 8770 0073 


R. P. GOSSOP LTD. 
@ Artists’ Agents @ 


36, CARTER LANE, E.C.4 
CENTRAL 6950 


MODERN 
PUBLICITY 


Vol. 25 


The Silver Jubilee issue 


A work of reference in con- 
stant use by advertisers, agents, 
artists and printers all over 
the world. Nearly 1,000 illus- 
140 in 


trations, including 


colour. 


114 x 9 ins Cloth, 35s. net 


Order early. 
The last three issues each 
sold out quickly. 


THE STUDIO LIMITED 
66 Chandos Place London W C2 
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A notable collection of 
colour photographs 


photography. Stati 


is Denms Hook 
The Septen 
special ome, c 
Biake, and c 
applied to railv 
but not exclu 
ways. The 
plate shows ar: 
ing past, and 
most power! 
pieces of railw 
have ever seer 
The whole 
course, delibe: 
visual effect 
and sheer forc 
shot is rema 
ately, the nar 
grapher is not 


photographer 


issue is a 
viled by John 
rns design as 

particularly, 

British rail- 
whole page 
train thunder- 

one of the 
and effective 
photography | 


is blurred (of 
y) and the 
ed, movement 
nveyed by the 
¢ Unfortun- 
f the photo- 
n 


Photogriphing 


North 


ONE OF the n 
women photo; 
world 1s M 
White The 
used her work 
for many year 
use it, they u 
page of large-s 
with lavish use 
a circulation « 
counting in al 
editions Suc 
quickly 
reputation 

It goes witt 
Miss Bourke 
matches in qua 
cent opportunit 


her when first th 


to special c 


different countric 
the wa 


During 
immediate post 
work was olten | 
recalls particular 
documentaries of 

We have just 
recent portfolio 


produced in Fortu 


of aerial 
colour 
waterways of ( 
Unnted States, 
five great 
Michigan, Hur 
The shots are 
restrained 
their 


phot 


graphy 


these masterly 


build uj 


depicting 


use of 
flamboyance 
interested in inc 
would do 
this August issue of 


merica 


widely known 
hers in the 
et Bourke- 
rine Life has 
n and again, 
d when they 
page after 
photographs, 
»slour and 
any millions, 
international 
opportunities 
iw id wide 
saying that 
White's work 
the magnifh 
at Life gave 
assigned her 
Missions in 

f the world 
and in the 
years, her 
iwrable. One 
er impressive 

e Far East 
en the most 
her work re 
e, a collection 
phs in full 
ome of the 
ida and the 
red round the 
Superior, 
Ontario, Erie 
able for their 
colour not for 
all who are 
istnal photo- 
well to study 
Fortune, and 


snot from a 


worker whose previous work has 


often been in the 


field of genre 


Report on new 
equipment 


LeT us 
tion of 
tioned in 


return 


last 


(ADVERTISER S WEEKLY 


ber 2, page 51) 


The Wirgin Edixa II 


the two 


a co iidera 
cameras men 
nonth’s article 
Septem 
They are worth 


s a light 


weight 35mm. camera inco 
ing an f2.8 bloomed lens of good 
quality and performance, with an 
extremely smooth shutter, in 
cluding delayed action, speed) 
lever film transport, convenient; 
operated by the right thumb in 
the natural camera-hold position 
and a quick-positive - action 
coupled rangefinder of the split 
image type worked by rotation of 
the front lens cell 

The camera loads a 
exposure cassette Loading 
quick and foolproof. Should the 
range finder ever fail in its pre 
cision, it can be tested and 
adjusted by the owner in a 
simple series of operations—a 
1S-minute job. The shutter 
synchronised for flash, either 
bulb or electronic gun 

There is one criticism—the 
front cell lens mounting should 
be stouter: in an effort to main 
tain maximum portability the 
metal used is, in my judgment, on 
the flimsy side, remembering that 
at this point there is constant 
movement in focusing 

Now what ts the cost of this 
instrument, which tn practical 
test proved to be optically and 
mechanically first-rate? Less than 
£23. including a_ stout ever 
ready leather case And this 
camera, mark you, has borne 
import duty and P.T.! 


full 3¢ 


Entirely new features 


The Wirgin Edixa 35mn 
single lens Reflex is a very differ 
ent matter. It is a professional's 
camera im every sense, and 1 
corporates entirely new features 
The model I tested was fitted w 
an f.2 bloomed lens of 50m: 
focal length—a superb objectis 
A full-size right-way-up a 
right-way-round image is _ pr 
jected on a ground glass view! 
screen of astonishing clarity 
centre-section of this screen g 
split-image rangefinder focu 
of absolute precision. Alterna 
viewfinders are available for 
at evelevel or waiustlevel 

The focal-plane shutter give 
speed range of second 
1/1000th of a A wi 
battery of interchangeable ler 
from a wide-angle (40mm.) t 
“LongTom”™ (360mm.) are ay 
able There are a dozen ot 
refinements which if deta 
would fill this column 

The cost ot the Came 
exactly as tested. is £135 9s. ( 
but construction is so 
sturdy and in ever 
that 


of service 


one 


second 


prec 
imm 
a photographic lifet 
seems assured Tt 


versions of 


way 
late 
are less costly 
nstrument, dependent on t 
chosen, down to £82 
(with an f3.5 X 
Supplies are 
restricted 
There is on 
record, a British eve-leve 
reflex the Wravflex 
£75 3s. 10d 
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A Good Advertisement The Johnson 


should be given 


A Good Start 


It should appear in the morning 
so that it will have all do, in which 
to do its work. 


A constant, contro'lable light source 
which eliminates ‘\sagreement about 
colour values of a colour transparency. 


It should be inserted in \‘e leading 
morning paper in the ch. sen area 
so that it will skim the cream off that 
market. 


The Belfast News-Letter 
early in the morning and 
influential newspaper in 
area of circulation—the 
of Northern Ireland. 


Established 17°; 
More thana newspaper — ; 


Belfast New--Letter 


Donegall Street, Belfast 


published 
the most 
principal 

counties 


astitution 


> Fleet Street, London 


FIRS | —— 


THE SECOND LARGES 
LINCOLNSHIRE 
STANDARD 


series 
ALWAYS GROWING 
1953—48,500 
1954—49,500 


+ COUNTY 


Colour printing is often 

for the work at all stages 
the same transparency. T!} 
the engraver, the printer 
differences when compari: 
These differences of opini 
because the transparency 
artificial light or dayligh 
absolutely essential if ever 
view of a transparency. 

faithful reproduction wit! 


This constant, controll 


reasonable cost in the 


light of approximately 4 
variations in the mains 


' 
i< 


PARENCY VIEWER ww... 


d because those responsible 

en different colour values in 
vertiser, the account executive, 

the production chief all see 
nished work with the original 
ire not imaginary. They exist 
viewed in varying degrees of 
4 standard source of light is 
concerned is to have the same 
the only method of ensuring 
waste of time 


tht source is now available at a 


hnson ENGRAVA TRANS- 


provides a uniformly diffused 
K., maintained even during 


' 


pply. The diffusing screen will 


* 
1955—50,685 
we ABC. Certified Weekly Net Sale 
JAN-JUNE 1955 


FAVOURITE FAMILY NEWSPAPER 


Indispensable for compiete coverage of increasingly prosperous 
agricultural and industria! county. 


HEAD OFFICE 
WIDE BARGATE, BOSTON, LINCS. 
Telephone: Boston 22°! 
LONDON REPRESENTATIVE 
E.T. REYNOLDS, 69 FLEET STREET 


Telephone: FLEet Street 5453 


accommodate a 10 x 8 in parency or a number of smaller 
transparencies may be simultaneously mounted for viewing 
Special safeguards protect valuable colour films. Compact 
design makes it unobtr standard equipment in studio 
or production department, or an executive's office 


Price £12. 12. 0. complete with 6ft. flex. 


An illustrated leaflet giving full details and dimensions 
is avatlable on request from 


JOHNSONS OF HENDON LTD. 


THE WORLD FAMOUS MANUFACTURERS OF PHOTOGRAPHIC 
CHEMICALS, APPARATUS AND ACCESSORIES 


London 4.W.4. Established 1645 


a eeeeememeneeeneeen neem ee 
—_—_—*—_::/90:. Oe _______ 
————————————————————— 
— SS 
a ee as - * 
- Se =e oe 
aa : . = bei Rs : ; 
>= . 
‘a 7 as 
i y _ Cote . , 
‘es he 4 _g i “a ao 
e hia. a 
a3 rN [a * 
po a } . ' | ei : a f 
ae e / . Ys % ml aa é 
‘ : * et “¥ - aS ei 
: \¥ i or 
‘ . . fy a \ aY 
oer Pid ve — -) ae: 8 2 - 
PC - he 3 Se ® i _ 
_. >»... ‘ — 
————————— Ss Pe _ 
LL  ————— . . . € £ 
ea , “< : 
Po’ 
in 
SCC ee 
ee 
a 1 .-—— 
po 
ee 
8 eee 


ADVERTISER’S WEEKLY 


In Ireland 


the Top of the market reaa® 


THE IRISH TIMES 


—the Top of the Mornings 
vodon Office: 59 Fleet St, E.C.4 


Enjoy a current laughter hit 
and support NABS 


THE FLEET STREET PLAYERS 


vill present 


“AS LONG AS 
THEY'RE HAPPY” 


A Farcical Comedy in Three Acts 
OCTOBER 
’ p.m. at 


THE FORTUNE THEATRE 
Ali seats are bookable 
In aid of the 
NATIONAL ADVERTISING 


BENEVOLENT SOCIETY 
PRICES 10/6, 2/6, S/-, 2/6 


All enquiries to 
MISS EDNA JONES, BOX OFFICE MANAGER, 
GEE & WATSON LTD., 111 SHOE LANE, EC, 
Telephone FLEet Street 6555 


This space generously donated by Advertiser's Weekly 
set by Gee & Watson Lid. 


17 and 1 1955 


40 


| popular in Br 


| on 


| ages 


| awards 
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What the papers say 


about themselves 


NE of the minor weapons in the publicist’s armoury is the 


little “ spic 
cutting agenci 
And what d 
a few examp 
Birmingham ail : 
ing newspaper 


This even- 
ne of the most 
Its readers 
cross-section 
and value the 
as a most 
liable publica- 
| minent as an 
advertising me 1 for the Mid- 
lands area. 

Walsall Obs r: 
30,000 copies 
Borough of W 
contains less t! 
It has, therefor: 
age in the Bor 
ih politics, the 
supports any c 
benefit and we! 
and surroundir 
the natural ch 
wish to be we! 
affairs. 

Manchester 
City News fost 
spirit with an : 
news service w avoids sensa- 
tionalism and ; ering to crude 
emotions. Su a background 
gives the bright resented news 
and well-printed photographs an 
honoured place the homes of 
suburban resid 

Yorkshire EF \« 
over 60 years th 
ing Post has mai 
tion as the leadir 
in the county 
Evening Post ¢ 
tion of being a 
newspaper with 
everybody. Ina 
ing all the latest 
many act 
youth work, child 
photography, and 
such as golf, sw 
ling, by the pros 


form an imp t 
of the commu 
Birmingham 
responsible an 
It is 


More than 
sold in the 
1 itself, which 
30,000 houses. 
omplete cover- 

Independent 
rver leads and 
devoted to the 
ng of the town 
strict, and it is 
of those who 
ormed on local 


News: The 
he community 
and searching 


ng Post: For 
wkshire Even- 
ined its posi- 
evening paper 
1¢ ©Yorkshire 
s the reputa- 
mplete family 
»mething for 
ion to provid- 
ws, if encour- 
ies including 
elfare, music, 
amateur sport 
ling and ang- 
n of trophies, 
and editorial support. 
The link betw readers and 
editor is one of real friendship. 


Unusual ad 


NEWSPAPERS IN the North-East 
have been carrying a novel form 
of advertisement for Norman 
H. Chapman, fiurnishers, of 
Siesta House, Great North 
Road, Newcastle-on-Tyne. Bear- 
ing an illuminated border, top 
and bottom, with the wording, 
“Welcome to Newcastle-upon- 
Tyne, City of History and Char- 
acter, and a very Pleasant Stay,” 
each paragraph begins with a 
decorative initial word, plus a 
line drawing of the store 

And the advertisement begins : 
“We extend a very warm wel- 
come to all the many visitors to 


’ newspapers can provide for the backs of press 
extract notices. 


he newspapers say about themselves ? 


Here are 


WILTON 


our ancient 


EVAN 


city. Traditiona! 
capital of the industrial and 
commercial life of North 
Eastern England, Newcastle is the 
centre of many wonderful excur 
sions.” 


Visit the landmarks 


After touching on the Roman 
Wall and the rugged coastline, 
“unspoilt with the passing of 
time,” the reader is recommended 
not to omit from his itinerary) 
another noted landmark. 

Yes, right first time ! 
House. 


Siesta 


Combined op 


IN ONE issue of the Evesham 
Journal and Four Shires Adver- 
tiser were two composite features 
One, a double spread, reviewed 
harvest prospects across the four 
shires, with strong support fr: 
agricultural advertisers. I 
other, a Radio Show speci 
naturally drew its support fros 
retailers in the towns. This co 
bined operation, in one we 
shows the strength of local ad) 
tising to excellent advantage 


{On the carpel_ 


WANTING TO sell 22 yards 
rust-coloured stair carpet, 
Whitley Bay woman inserted a 
word advertisement at a cost 
2s. 74d. in the Whitley Bay 
District Weekly Guardian. f 
on Friday morning when 
paper had been “on the street 
only an hour or two the advert 
had received 40 telephone c 


New typesetter 


THe AyrsHire Post Ltd 
installed an Intertype typesetter 
capable of giving 12 founts o! 
type of varying sizes. 

The machine has four main and 
four side magazines, together with 
an additional magazine which can 
be used to replace as desired: it 
will be used by the Post for news- 
paper and jobbing work. 
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DUBLIN NEWSLETTER | 


From Edward F. MacSweeney 


Revival of interest in 


education for «uid men 


RE-AWAKENING of in- 

terest in education for ad- 
vertising is likely following the 
opening meeting of the Adver- 
tising-Press Club's 1955-56 
session. One of the speakers 
was Sean O'Ceallaigh, principal 
of the Dublin High School of 
Commerce where an adver- 
tising and publicity course is 
run each year, and he ex- 
pressed the opinion that some 
revision of the course was 
necessary so that the students 
would be training for a diploma 
in advertising issued by a re- 
cognised body in the profes- 
sion. 


Some of the courses being run 
for other professional bodies 
were surveyed by Mr. 
O'Ceallaigh who offered en- 
couragement to the club and 
other bodies, to get together in 
establishing professional qualifi- 
cations : the school was willing 
to co-operate on the course. 


First class grounding 


The present course is an admir- 
able grounding in advertising for 
young people, but the fact that it 
does not terminate in a profet- 
sional qualification is a drawback 
and it was proper that the prin- 
cipal should focus attention on it. 
The Publicity Club of Ireland dis- 
cussed education last year, but no 
appreciable progress was noted. 
The summertime visit of William 
Metson, of the Advertising Asso- 
ciation—who addressed a repre- 
sentative group in Dublin — 
helped to serve as another 
awakening influence. 


Ireland is to be represented at 
the Incorporated Society of 
British Advertisers’ conference in 
Hastings by Gerald C. Draper, 
assistant advertising and publicity 
manager of Aer Lingus (Irish Air 
Lines). He will be conveying the 
greetings of the Association of 
Advertisers in Ireland to the con- 
ference and he told ADVERTISER'S 
WEeKLY that his company was 
particularly interested in the 
theme of the conference because 
it was one of the few Irish com- 
panies which had shown any 
merest in commercial television 
The Aer Lingus people have 
already booked space for both 
London and Manchester trans- 
mitters, with advertisements duc 
to start this winter—and will 


later be : presented on the Mid- 
land treosmitter. 


Prod n 
holdin; 


difficulties are 
projects for the 
of Irish editions of 
Sundays” in Dublin 
1s have been in prc 
me time on behalf of 
Express, which it was 
hould be printed in 
ing Mail office in 
and it is also reported 
‘-¢ Sunday Dispatch is 
interes o a printing arrange 
the Irish Times 

‘ablems are the major 


(cor advertising up 


as been a substantia! 
outdoor advertising 
Ireland during the 
Manager for David 
sons, A. J. Gairn, says 
is not confined to 
ne, and that some new 
are now making use 
oardings. Among recent 
fo users ef pubiic 
” panels is the Trans 
ines organisation for 
senger and cargo 


§-sheet campaign has 
tarted in the Dublin 
e Milk Board, place 
» made by O'Keeffe's 
Service. Lucas bat 
now resumed use of 
argest hoarding—a 
ubsidiary site 120 by 
wich had been on lease 


rence” 


{UP voog veeeuet it 


TIBBENHAM PUBLICI’” LTD. 
incorporated Practitioners in Advertising 

244 HIGH HOLBORN, LONDO" 
HOLborn 8074 (4 lines) 


W.C.A 


Mechanizal World 
and ENGINEERING RECORD 


EMMOTT 4&4 CO 
LONDON OFFICE : 


LTD., 31 KING STREET WEST, MANCHESTER 3 
SO TEMPLE CHAMBERS, TEMPLE AVENUE, E C4 
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ADVERTISER'S WEEKLY 


IN DENMARK YOU NEED 


Hjiemmet 


Wherever you go in Denmark you will find 
Hjemmet — the home magazine. You will 
find it in almost every fourth home in the 
country, every week and all the week. 
Hjemmet gives your advertisements a foot- 
hold in the family. Net sale 262,441 weekly. 


AND 


The Magazine of the intelligent, fashion- 
conscious Danish woman of today. Within 
afew years of its first issue Alt for 
damerne has become an established national 
medium with a net circulation of 208,121. 


Exclusively represented in U.K. by 


JOSHUA B. POWERS, LTD. 
14 COCKSPUR STREET, LONDON, S.W.1 
Tel. - WHitehall 3366 


ADVERTISING IN DENMARK 


Of course... 


POLITIKEN 


DEN? SRK'S FAMOUS 
NAT ONAL DAILY 


London Manageft FRANK L. CRANE 


69 FLEET STREET? CENTRAL 2811/2 


DAY AND NIGHT PRINTING 


ON THE FINEST AND FASTEST MACHINES IN THE WORLD 


Daily delivery and collection 
London area. 50 years reputation 
as reliable trade quality printers 
and Monotype setters. 


ENQUIRIES ALWAYS WELCOMED. 
Telephone» 


C.F. TOMKIN Ltd. tt: 


501/5 GROVE GREEN ROAD - LONDON - E1/ 


Adjoining Leytonstone Centra! Line Station 1S minutes from City 
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British man-made fibres 
on show in Copenhagen 


AN-MAD!I 
large out!et 
markets, and wit 
the British 
Federation at 
to show in a 
the second 
Revue” at the B 
which is now 
Copenhagen (c! 
In co-ordinat:: 
ever, this proved 
able, but of 
be worn, near 
man-made fit 
proportion w! 
that both m 
garments are 


Three ma: 


Man-Made 
ne time planned 


fibres have a 
in Seandinavian 
h this in mind 
Fibres 


irate section of 
of “Fashion 
tish Trade Fair 


taking place in 


es October 16). 
the show, how- 
o be impractic- 
60 models to 
80 incorporate 

a very high 
it is considered 
and women’s 
zg shown. 


-ategories 


The clothes 
though presen 
actually fall : 

those ma 
fabrics selecte 
making-up tra 
English make 
export potent 
markets and a 
tant collection 
designed by | 
Throughout t! 
the revue is g 
a day, includ 
Sundays—for 
the morning a 
formances in t 
evening. 

The Danish 
making increa 
and a lot of 
round the love 
models selected ! 
range of four 
turers. 

Nylon fur 
firms as G. H 
being successfu 
the Danish ma 
both men’s and 
while Augustinu 
are showing a p 


r 
tive scooter coat 


the revue, al- 
$ one spectacle, 
hree categories 
from English 
m the Danish 
those made by 
with real or 
Scandinavian 
all but impor- 
othes specially 
m couturiers 
n of the fair 
yn three times 
Saturdays and 
yers’ show in 
xr public per- 
ifternoon and 


ng industry is 
use of nylon, 
st has centred 
nylon lingerie 
m the current 
ling manufac 


c, from such 
wrton Ltd., is 
exploited by 
g-up trade in 
omen'’s wear, 
: Hansen A/S 
cularly attrac- 
(a very popular 


man’s garment in Denmark) and 


a man's proof 


models made in n 


proofed cloths f 
Briggs, of Bradf< 
Among the hi 


rom 


ed coat—both 
vlon and cotton 
Sugden & 
rd 

ghlights of the 


nylon models sent out from Eng- 


land are a 


wedding dress by 


Victor Stiebel and Worth's magni- 


CYPRUS 
MAIL 


The leading Cyprus daily 
for English speaking people. 
Goes by air to Beirut and 


the Persian Gulf. 


Local 


correspondents. 


P.O. Box 334 
Nicosia 


29 Oxford St.. W.! 


Ger 


DENMARK 


ficent evening gown in striped 
organza of nylon, rayon and 
“Lurex” from Smith Hartley. A 
lovely collection of underwear 
has also been designed by Fine- 
wear and arrangements have been 
made for these models to be on 
sale at Illums, one of Copen- 
hagen’s leading stores. 

Terylene is another fibre which 
is making great headway in 
prosperous Denmark, particu 
larly in mixture with woo! fron 
such firms as George H. Aked 
and David Pike. The men’s trade 
have taken to these cloths enthu- 
siastically and are making up 
formal suits and sports trousers- 
the latter often in white since the 
washing qualities of “Terylene” 
mixtures make a particular appeal 
in the Danish market. 


Travelling exhibition 


Man-made fibres are not the 
only clothing material to get 
special current promotion in Den- 
mark. A travelling exhibition 
“Always Wool Time,” was 
recently opened in the Museum of 
Applied Art, Copenhagen, by the 
Danish Minister of Commerce, 
Mrs. Lies Groes. Organised 
the International Wool Secr 
tariat, the display will tour Den 
mark for the next two years 


@ Continued on page 43 


At the opening of the wool tr 
ling show At left is Mrs 
Groes Minister of Comm 
4t right is Mrs. Inger } 
wearing an evening dress 
Antonelli, Rome. The show 
make a two-vear tour of Den 
in a bid to educate the publi 
the many uses of wool. 
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Travelling show begins 


A section of the 
exhibition which 
has been organised 


by the Inter- 
national Wool 
Secretariat under 
the heading “Al- 


wavs Wool Time 
The displays show 
how wool is pro- 
cessed where it 
»vriginates, and also 
its many uses and 
virtues 


Formerly the head of a lead- 
ing consumers’ organisation, 
Mrs. Lies Groes said it was a 
pleasure for her to be present 
at an exhibition which aimed 
to give the Danish people reli- 


able information about the 
merchandise they bought. 
Questions relating to consumer 
information were especially 
wear to her heart. The exhibi- 
tion which, she said, would be 
seen all over the country, 
showed where wool was grown, 
how it was processed, and its 
various uses and many virtues. 
“I hope the secretariat's initia- 
tive will be a source of success, 
and that other trades will be 
induced to adopt similar forms of 
consumer information,” continued 


two-year Danish tour 


the \‘N 
doubt 
chand 
and b 
ment ¢£ 
about 
tion, 
treatn 
At 
leadinr 
showe 
red w 
Italia 
film a 
Willia 
mode 
samp 
Denn 
Fra 
Unit 


er. “I have 
it information on mer 
-qually good for s« 
This sort of develop 
the consumer the facts 
goods, their co 
he raw materials and 


never 


Do 
posi 


opening, Denmark's 
nnequin, Inger Bork 
lraped evening dress in 
ersey, created by the 


les gner Antonelli for the 
ress and swimmer Esther 
the exhibition includ 
res dressed in wox 
d photographs from 
he United Kingdom 
zerland, Italy and the 
Ss 


Every Dane buys ©/& worth of 
goods each year from the UK 


| apen'y Dane—man, woman 
4 and child—buys on average 
more than £18 worth of British 
goods each year. That is one of 
the facts contained in a new sur- 
vey of Denmark* being sold at 
the British exhibition now in pro 
gress in Copenhagen 

Commenting on this very high 
buying figure, the survey states 
that United Kingdom exports to 
Denmark amounted to some £82 
million in 1954. It is important. 
it goes on, that British exporters 
should spare no effort to maintain 
and improve on their present 
position as suppliers 

Reviewing trade developments 
during 1954, the survey says that 
the UK remained the main 
source of Danish imports, supply- 
ing just under 30 per cent of the 
total. Competition from Western 
Germany (also a traditional sup 


°f nomic and Commercal Condi 
f in Denmark by the Counsellor 
(Commercial) te HM Embassy 
( openhagen Obtainable from HM 


plier) increased steadily in 
recent us and has covered a 
wide of manufactured and 
semi-! tactured goods, one of 
the nportant items being 
motor hicles. Other suppliers 
of Danish imports in order of 
magnitude are Sweden, the 
Nethe Belgium and 
Fran 

In a section devoted to Anglo 
Dan trade the survey points 
out that Denmark has long 
ceased be a seller's market 
and it refore, important that 
British firms should realise the 
source and nature of the compe 
tition which faces them if they 
are not only to maintain, but also 
to impr their share of this 
market. While competition must 
be faced from many European 
countries, Germany is the UK's 
main competitor over a wide 
field This means that unless 
British goods are in every way at 
least as good or better than those 


of German 


business will be lost 


When John Sull packs up 
in Copenhagen... 


When the British Ex 


16th, it will have bee 


in Denmark's capital 
impact has been terr 
incalculable. 

When the exhibition 
follow up this success 
goodwill which it has 

there is no doubt tha 
paper—Berlingske T 

medium. 

Berlingske Tidende 

biggest newspaper— 

its great reputation 


That is why to mos 


the country—the r« 
more advertising th 


Three main reasons why 
it is so well suited for 


following up 


for 


JOSHUA B. POWERS \ 


es ta 


lanes it is simply ‘‘The 
Paper''—read in thousands of homes al! over 
t being that it carries 


ADVERTISER'S WEEKLY 


ion ends on October 
e dominating feature 
a whole month. Its 
ind its publicity value 


ver it is important to 
naking the most of the 
ited. For this purpose 
enmark's biggest news- 
Je—is the best possible 


more than Denmark's 
s also the oldest—and 
ll grows steadily 


iny other Danish daily 


» St 


Berlingske Tidende 
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ADVERTISER'S WEEKLY 


Remarkably 
Astonighing 


OFFER | 


To every advertising agent booking space in a future number of 
MAN ABOUT TOWN a voucher copy of that issue will be sent 
absolutely free! 


MAN ABOUT TOWN being directed at witty, charming, 
intelligent, gay and sophisticated people, it is exactly the kind of 
magazine an advertising man would read for his own amusement— 
so the automatic voucher copy resulting from an insertion means a 
personal saving of two shillings and sixpence for your own pocket 
every time we are published. These half-crowns can then be saved 
up and spent on hard liquor or any of the other fine quality products 
increasingly advertised in our pages. 


MAN ABOUT TOWN cannot boast a four million circulation 
indeed, MAN ABOUT TOWN is not at all convinced that a four 
million circulation is anything to boast about. For if you are attempt 
ing to reach a specific section of the population it is more than 
somewhat prodigal to squander vast sums of money in mass papers 
blanketing the wicked lot 


Our circulation is concerned with taste rather than waste. in 
more forthright terms (for you are a forthright fellow) we are a 
specialised medium aimed :t men of means and, for advertising a 
product in the quality c! MAN ABOUT TOWN is as essential 
to your campaign as the advertising agent himself. For high class 
products you will soon choose MAN ABOUT TOWN as auto 
matically as you would place manufacturing advertisements in a 
trusted, tried, sound trade paper. 


Indeed, you might say 
you are so justly famou: 
Trade Paper. 


h that happy play upon words for which 
it MAN ABOUT TOWN is the Carriage 


' man 


| about 
' town 


Advertisement Director: Keith Froser 
“TAILOR & CUTTER" HOUSE, 42-43 GERRARD STREET, W.!. 


FIFE ASSOCIATED NEWSPAPERS 
COVER INDUSTRIAL FIFE COMPLETELY 
THE DUNFERMLINE PRESS : THE FIFE FREE PRESS 


42,946 A.B.C. WEEKLY 


35 KIRKWYND, KIRKCALDY 
LONDON AGENTS: EDWIN GREENWOOD LTD. 
231-2 STRAND, W.C.2 CITY 5906 
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Ad Man’s Bookshelf 


Detailed guide to the 


use of precision cameras 


Miniature ond 
J Lipimski, f¢ 
Photographer by 
price ¥ 


HIS book 


tailed and 


from an eng 
view, of the 
camera, its n 
problems iny 
an aspect 
which up ti 
dealt with m 
photographic 
The autho 
advantages an 
cision camer 
class, and dis 
requirements 
designer. He 
with lenses ar 
tion of the 
various types 
ing special at 
A chapter 
representative 
and the Leica 
Graphic and | 
all decribed 
range of car 
discussed, aga 
point of the 
signer, and a 
some useful 
the care an 
cameras and 


‘ . 
Getting 
= 

Perspective Dr 

published by FE 

Ltd., price 6s 
TIVHE aim of 
give, in a 

lucid manner 
date survey of 
ing from the y 
variety of read 


ton Cameras, by 
d tor Amateur 


& Sens Ltd, 


provides a de- 


horough study, 
ering point ol 
dern precision 


hanism and the 


‘d in its design 
camera work 
ow has been 
nadequately in 
erature 
rst defines the 
nitations of pre- 
the miniature 
s the technical 
inded of their 
deals at length 
th the construc- 
nera and the 
echanism, pay- 
mn to shutters 
voted to some 
es of camera, 
tax, Rolleiflex, 
f Technika are 
ctail \ wide 
accessories 18 
ym the stand- 
neer nd de- 
chapter gives 
cal Ivice on 
1intenance of 


an angle 


by HF. Hollis, 
Univ ies Press 


is book ts to 
nteresting and 
ompicte up-to 
spective draw 
xoint of a wide 


There are chapters of theory 
and geometrica! constructions for 
the student, practical advice to 
the professional designer and 
draughtsman who must use quick 
and efficient methods (who in an 
advertising agency studio does 
not ?), and much information for 
the artist who often scorns 
mechanical aids but who must 
have a clear understanding of 
perspective if he is to give sin 
cerity to his pictures 


Comprehensive year 
book on schools 


Education Committees Year B 
1955-56, published by Councils A Ed 
cation Press, 2%s 

HIS has been an annual 

publication since 1939, 
but this year a complete re 
vision has been undertaken 
and the book expanded and 
improved in a number of ways 
Advertisers who find it neces 
sary to direct attention to 
school authorities and school- 
teachers will find it indispens 
able. 

For the first time a complete 
list of maintained secondary 
schools in England and Wales, 
with the names and particulars 
of head teachers, is included 
under the heading of each 
authority The section on adult 
education has been enlarged and 
nearly twice as many educationa 
and allied associations re 
cluded this vear Officers of | 
Ministry of Education have t 
put into a classified list w 
should prove helpful In a 
tion, a mass of detailed perso 
information ts given 


Display for paint brush van 


The new display van for L. G Harris & Co., Lid., features on the 


roof the tug-of-war situa 


rion which has been a feature of the firm's 
advertising for a long time 
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Public Relations 
Children’s painting contest to 


promote biscuit sales 


IRLS won all the top prizes William Macdonald & Sons Among the 67 
in the children’s painting (Biscuit Ltd.) in association American journa- 
competition organised in Man- with the Belle Vue Children’s ists who recently 
chester by Voice and Vision Zoo visited the City of 
(public relations consultants to The st was described in London cellars of 


Sandeman's were 
Phil Hartung 
(‘Woman's Home 
Companion”), Mer- 
rill Panite (“TI 
Guide’) and R. E 
Lindbloom 

Newark Evening 

News") 


ADVERTISER'S WEEKLY, August P l id 
18, page 383 . uzzle al 
Among the guests who TPROMOTIONS are frequently 
travelled to the lunch arranged i puzzles which are more or 
at Belle Vue to announce the ss successfully solved in the 
winners, were Garry Marsh id. It js a change, however, to 
radio and film star, and Veronica irn of a puzzle that is aiding 
Laird, of the Luxembourg promotion 
Penguin Parade” programme H. Morris & Co., Ltd., furn 
Leading personalities of the Lan re makers, of Glasgow, are 
cashire and Yorkshire grocery suINg jig-saw puzzies for pro 
and confectionery trade were otional purposes. Printed by 
' . ~n hn Waddington Ltd., of 
4mong the guests who visited Belle Vu lren's Zoo t e the ilso. =o present, and Willian sede. the purries. which chow 
paintings were Miss Beatrice Dowell, matr Queen Mary's pital Macdonald (sponsor of the ~ dining  ~. ; su te —— being 
tor Children, William Macdonald, and M na Graham ( wed to retailers for une as gifts 
headmistress of the | ' Glasgow customers’ children 


contest) flew down fron 


The Leading Weekly journal of the Furniture & Furnishing Trades 


This is the journal which affords more effective weekly coverage 
of Furniture and Furnishing buyers than any other publication 
It is the one trade paper which is read by every important retailer 
of house furnishings in the country. Its readers buy, and subsequently 
sell, every type of home furnishing from Axminster Rugs to Zed-beds. 
For that reason, every Sales Campaign designed to sell to the 
Furniture and Furnishings retailer should begin in Furnisnine 
Worip. The most successful of them do so already. 


Furnishing World fee Fleet SC, London, BCA 


Tel: CHAncery 8844 
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ADVERTISER: Quaker Oats, Ltd 


THIS WAS A CARLTON PHOTOGRAPH 


ADVERTISEMENT 


James G. Tennant, M.S8.LA 
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Xz, 
Isn't my porridge (rive me time, 
ready vet? give me time! 


Whoa there! Time you tried 
E-MINI rE QUAKE 


ill 
far casset- 


Rw OATS 
oN 


much faster 


Grand 
for you! 


Nothing to beat #! 
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THE GRAPHIC ARTS 


—a weekly news survey 


CONDUCTED BY ROGER DARCY 


Union wage demands ‘unreal under 
present conditions’ s», employers 


R. A. Jackson, chairman of the 
joint labour committee of the 
British Federation of Master 
Printers and the Newspaper 
Society, has issued a statement 
in reply to new wage demands 
by the printing unions. 

Thus stage two in the negotia- 
tions for the new agreements 
which must of necessity come 
into force in November, when 
the present period of stabilisa- 
tion comes to an end has 
been reached. 

Stage one, the demands by the 
unions, came in July this year; 
the employers have stated their 
case; now must come the third 
and final stage, the actual talks 
between the two parties. 

In his statement, Mr. Jackson 
says that the employers can sec 
in the arguments put forward 
by the unions “no real justifi- 
cation for a substantial increase 
in the basic wage rates.” 

“They would simply stick up the 
price of print,” he says. “If the 


To celebrate the 10th anniversary of the B 
staged 
historical and modern 


printing industry 
Ghent, at which 
Some 750.000 people saw 
but no British 


of Belgium 


firms took part 


in 1789 


73,000 days lost 


The national newspaper strike 
caused by the withdrawal of 
work by electricians and engin 
eers earlier this year, caused the 
loss of 73,000 working days and 
involved 17.900 workers Only 
700 men were actually on strike 
however. The estimate is made 
by the Ministry of Labour 


side by 


Machinery cut 


Printing machinery and equip- 


vent are among the imports 
which will be cut by the latest 
decisions of the Australian Gov- 
eroment 


an |} 


are conceded, wages in 
nting industry will go 
. £15 million a year 
son makes it clear that 
inting employers are 
ly concerned at the size 
vage claims. These vary 
all the unions into ac 
trom about 3s. to more 
iS a week in some 
s and, in the case of shift 
s and men employed on 
ited machines might be 
rably more than that 
loyers think that these 
are unreal in present 
stances, do not take 
of the country’s 
c situation, and, if 
would automatically 
te to inflation 
sider that any increase 
should be kept to a 
m and are asking the 
O agree to specific ways 
ans of increasing pro 
and overcoming the 
ng effects of acute 
es of labour 


Autumn Trade Fair. thy 
on of Graphic Arts in 


machines were shown 


the exhibition h German and Italian 
Above 
with (left) Belgium's oldest printing press 
side with a modern Ge ’ 


ction of the main hall 
operation—it was built 
Heidelberg Automatic 


1GM to-day 


ual general meeting of 

te Of Printing Manage 

s memg held to-day (Fri 

day) at the Institute of Journa 

lists’ Ha Tudor Street, London 
E.C.4. a! 6.30 p.m 


Stencil cutters at work in the new 


Young printers 
are to meet 


The Young Master Printers 
the Lancashire and Cheshir 
Master Printers’ Alliance are | 
have their own week-end cor 
ference from October 14 to ! 
at Lancaster. The theme for t 
meeting is “After Ipex—-What 

There will be addresses on t! 
following subjects: “Manning 
by D. F. Martin, of the BFM 
staff; “Management,” by I 
Roberts, College of Technolo; 
Manchester; “Methods,” by 
Moran, editor, Printing New 
“Machines,” by S. Quin, Boltor 
“Money,” by E. Thaxter, sen 
cost accountant, BFMP; a 
“Materials,” by Hardy Jacks 
of Liverpool 


‘Mirror’ tours 


Nine Northern Nigerian 
ministrators, in this cour 
under the auspices of the Bri 
Council, have seen the D, 
Mirror being printed, and are 
to visit the offices of Reuter 
the Press Association E 
Ugandan chiefs, also in 
country at the invitation of 
British Council, are to visit 
Daily Mirror to-day (Friday) 


Small-Offset body 


The newly formed Small-Or 
Association has appointed a c 
mittee authorised to have lia 
with the trade press on the de 
opment and future plans of 
Association. Secretary of 
Association is A. J. S. Atkin, 
the address is 93, Gray's 
Road, W.C.1 


New journal 


A new typographical jou 
with a restricted readership 
been produced by Bastien B 
Ltd.. West Drayton, Middlesex 
(The Typographical Centre). it 
called Graphicae. The first 
features the French script 
Mistral 


Fut die Sdilagzeile 


The Ger 
produced 
#t is inte 
described by the 
legib f 


an typefoundry, D 


founders as 


Stempel 
: new display face called Kompakt 
led for headlines in newspapers or press advertisements 
powerful and 
' has a very slight slope and has a certain pen-like quality about it 


AG. of Frankfurt am Main, have 
Designed by Hermann Zapt 
It ts 


clasti« contrasting and 
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idell Bros. factory at Notting Hill 


Silk screen 
plan needed 
expansion 


fo celebrate the 
their new and larger premises 
Weddell Bros. Ltd., silk screen 
printers, beld a cocktail party 
last Friday evening, at which a 
large number of guests from ad 
vertising, printing and publishing 
were entertained, after being 
shown around the new and im 
proved printing works 

P. A. Connolly, director and 
general manager of Weddell 
Bros. told a press conference that 
the firm had been established for 
25 years, and had grown from a 
small handwritten poster shop to 
become one of the biggest silk 
screen poster printers in Europe 


opening of 


New service 


“Almost our entire production 
was, until seven years ago, de 
voted to the cinema industry, but 
a new plan to offer a first-class 
service to national advertisers led 
1o a complete re-organisation of 
the structure of the unit,” he said 

The plan required bigger 
premises, and this had been 
achieved by June this year, when 
the new works were ready 

“The floor area of 20,000 sq 
ft. will enable us to meet the ever 
increasing demands on our ser 
vices,” said Mr. Connolly 

“We now have the space re 
quired for the great number of 
drying racks which are of neces 
sity used to-day, and we also have 
the space to house a completely 
mechanised silk-sereener four 
sheet poster unit. The problems 
of such mechanisation are not yet 
ill solved, but the introduction of 
new inks and automatic driers 
are helping to overcome some of 
them.” 


CLUB REVIVED 

The Galley Club, a pre-war 
club for book production 
has been revived. It held its first 
mecting at the St. Bride Library 
Fleet Street, London, E.C.4, last 
week, when W. Turner Berry, the 
librarian explained the library's 
contents Honorary secretary is 
T. Wilkinson (Oxford University 
Press) 


men 
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ADVERTISER'S 


FIREWORKS AT MONTE CARLO 


BLAST week's second International 
Film Festival ended on Saturday 
night in a blaze of glory as 300-odd 
delegates watched a firework display 
through the vast expanse of glass 
that makes one side of the Empire 
Room at Monte Carlo’s Hote! de 
Paris. This was one sight thai even 
% hours of film watching could not 
dim for tired eyes—although in- 
evitably someone was heard to 
remark that Cinerama could do it 
just as well! 

During the hour before we had 
been able to enjoy, with pleasurable 
surprise, the sight of ISAS’ pres 
dent Ernie Pearl presenting almost 
half the awards to British producers 
Peter Plaskitt of Service Adver- 
tising, Philip Stobo of Bensons, 
Byron Lioyd of Pear! and Dean, 
Mrs. P. G. Windebank of Larkin's 
and Dimitri de Grunwald of Screen- 
space, all looked very happy. and 
hot, and justifiably proud. And a 
great cheer went up for Joop 
Geesink, whose truly international 
figure was most suitable to such an 
occasion, when he received his prize 
for his “Dutch-English” film 

After that ISAS secretary Bruno 
Kiwi was able at last to relax—but 
his secretary, Anne Tucker, was «til! 


‘ Sunday morning with a social 
tubit for me over the ‘phone 
Thanks to the French telephone 


stem jt is lost to posterity thr: ugh 


gE. W. 
MFLEET 


this column because I just could not 
get the names clear! Anne is now 
holidaying in Rome, and if anyone 
deserves a rest from long hours, 
hard work and unbroken charm to 
everyone it is she 


* 7 * 


ANYBODY who thinks that an 
English advertising man goes to 
America for a rest cure should have 
a look at the engagements cover 
by Derek Roe during his recent 
Visi Even to list them would take 
about half this page 

Visits to the American Associa 
tion of Advertising Agencies, the 
Advertising Federation of America 
the Advertising Club of New York 
a number of commercia TV 


stations, advertising agencies, watch 
ing large numbers of commercial 
by live action, film, slide, camera 
card and various techniques, taking 
part in a radio interview hese 


were just a few of his commitments 

quite apart from visiting many 
homes and getting to know a g¢reat 
many friendly people 


By way of relaxation there were 


visits to St. Louis Zoo, a big base 
ball game, a large hospital, country 
clubs and famous houses. It's a 


wonder he didn’t want some relaxa 
tion from the relaxation!’ Anyway 
both he and Mrs. Roe appeared to 
have enjoyed themselves very much 


facts see 


You can get full, clear and up-to-date infor- 
mation in a minute from the Player’s office. 
We know each of our media intimately— 
their ‘personalities’, their readers, local 
views, markets and conditions. We know 
the facts and we're delighted to make 
them known. Ring us up — any time. 


Ask PLAYERS 


PLAYER LTD 
STREET, 


LONDON, €E.C.4 


The London Office 
for some of the best media in the country. 


Ken Taylor (# y, 
daughter, Ann, » 
Rotary Clu! 


Fingers »nointed 
the way 

A 

Pop-TaBle at the recent 
television lunch he Institute o 
Practitioners in vertising appre- 
ciated the quick nove! guide to 
their seats. Ea uest was given 
a table plan wit $ name on the 
cover, and ins his name, in 
alphabetical ord vas picked out 
by a pointed fins tamped in red 
while another rc ger pointed to 
the actual place 2 the line of the 
top table. I me i that this pre- 


vented the usua 
one’s place whic 
guests assemble 


Incidentally, the 
gramme itself had 
the cover, whic 
formal layout so Many menu 
cards. A caricat of the main 
speaker, Sylvester Weaver, Jr. was 


ated search for 
s on when the 


luncheon pro- 
light touch on 
ppily offset the 


reproduced by pc nission of the 
New Yorker and ~-inted inside a 
television screen 

Copy boy to editor 
From being opy boy with 
Associated Press. \Vashingion DC, 
in 1920 to edito d publisher of 
the influential rad» and television 
newsweekly, Broadcasting Telecast- 
ing, summarises career of Sol 
Taishoff, whose friendly but frank 
impressions of | first days of 
British commerc TV were pub- 
lished in ADvertisea’s Week y last 
week. 

With two oth he founded his 
journal in 193) 1d it carried a 
story on televisior only its second 
issue! Its average weekly issue now 
is about 116 pages, and its Washing- 


ton, New York, Hollywood, and 
Chicago offices keep 65 people busy 

I managed to ect a brief chat 
with Mr. Taishoff just before he 
went off to deliver the plaque which 


Withrop Aldrich, the American 
Ambassador, presented t 
to commemorat its wartime co- 
operation with American broad 
casting 

* . * 
THIRD novel »» Leigh Howard, 
editor of Woman's Sunday Mirror 
has now been published by Loneg- 
mans, Green. Called Bii Date 


it is a Book Society Recommenda- 
tion. According to Pamela Hans- 
ford Johnson, it is “a police novel 
that is a police novel.” 


Ocroser 7, 1955 


Preston & Co., Lid., Manchester office) and 
recently organised a gymkhana in aid of the Manches 
rippled children’s fund, with a young competitor. 


This photograph of his four-year 


old son Paul, taken by A. H. 
Bailey, advertising manager of Alfa- 
Laval Lid., was chosen among man) 
for a front cover advertiseme 

prepared by Smee's Advertising L 
for the September issue of “Th: 
Milk Producer,” which now reaches 
150,000 farms in England and Wales 

* a os 


BBEING Midlands advertiseme= 
representative for Amalgama 
Press Ltd. did not by any me 
absorb all the energies of Geor 
Hitchings, whose retirement is 
nounced this week. He has ser 
on the committee of the old F 
Street Club and in a similar cap 
with the Advertising Club of 
mingham. After the second W 
War, he was one of a small 
who formed the Birmingham 
licity Association, serving cor 
ously until the present day or 
general council. He was chai 
in 1952 and a delegate to the ‘ 
Development Committee of the 
for six years. He is a past h 
of the Longley Cup for merito 
service to the Birmingham Ass 
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WEEK'S WISECRACK | 
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“ What's this new scent my 
secretary's using—Channel 
Nine ?” 
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Octoser 7, 1955 


The President of LS.A.S 


(INTERNATIONAL SCREEN ADVERTISING SERVICES) 


warmly congratulates 


CINEMA et PUBLICITE 


1¢ of the founder members of 1.8.A.5 


winners of the 


GRAND PRIX 


at the 
infernational Advertising 
Film Festival 


MONTE CARLO 


with their brilliant series of films for 
VINS DU POSTILLON 
(1) SERIE ROUGE - (2) SALOON BAR + (3) JEUNES FILLES EN FLIRT 


(4) LE ROI DES CAVES (5) LE CHOIX DE PARIS 


This series, and all other prize-winning films, are to be shown 
in London. Further details will be announced shortly 
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We Hear 


Radio Luxembourg transmissions 
to this country on 208 metres are 
now commencing at 6 p.m. each 
evening instead of 7 p.m. The new 
time began last Sunday. 


Good Housekeeping’s November 
New f 
ormat, on “Christmas Day Catering It 


: will be in the same format as the 


+ new title journal's gravure series. Large scale 


national and provincial advertising 
wi be used, both on the day of 


ao Workington Star has been publication and later during the x x . 
E revutled the Cumberland Star ind month of sale A leading Latin American agency 
m4 changed from a  broadshe to * ¢ 6 International Adve ng Servic 
re tabloid-size format The Cumber- 7 “ ; with headquarters in Buenos Aur 
land Evening Star has raised its ve ouse Beautiful November is tO CO-Operate on keting pr 
: price from Id. to lid. and in ised - - rey = I be widely adver motional services h the int 
its size from four to cight page lo s i ve nauional and provincial national public elations agen 
effect these alterations, new presses pre will include a “do it yourself Reed-Jones Inc. of New York 
* have been installed and wer _ art aa home — fireplaces * * * 
im Motion last week . 
; The Society of Incorpora 
* * * I rns for wool clothes will b Accountants hav ppointed th 
fal On the first four Saturdays ia published im a detachable kr nz newly-formed Pr rf ona Journ 
cae October the Daily Herald is pub sul ment, folding to 16 pages, in Lid. to act as adver ment 1 » 
4 lishing pictures of various mer ms Woman next week This issu will The Octobe _ a tier chan . . 
i of BBC tek ‘ ’ be D ‘ € clober f She feature sentatives of their monthly jour 
. clevision's Grove | ly * pported by advertising im | a beauty off welle samp fecountanc) 
A prize of £5 will be awarded to national press and on television pack / nerfun ‘ oo * * 
the people who cach most clos:ly * * * os Af 4 h 
resembles a member of the family * = a econ Bn meee 
fam Handyman’s first birt u rt Cory n Tr 
: When the duplicated family is com Handyman’s first bit hday This week : - Stockport Corporation Transp 
by be Move 7 ms week's Ile. ated, which vi 
“ plete they will be invited to Londo c mber issu “ he . > * ’ Committee has decided against | 
s moyy <4 » featured on the Do-it-yourself 9° contain an eigh supp at or nitting the display of advertisem« 
a =. gramm on commercial TV on Your Family | rites y Jean m the outside of ( ped " 
‘ outsic ‘ rporation b 
* * Saturday. October 29. There w bh Metcalfe will supported by 
A special Motor Show numb f  teatiel, Semana co mole ; sdvertising in th ional. provir 
The Field will be published n wind — oy Ai An ogy ; , ial and trade p £400 000 ift 
Thursday, October 20 The uc mows te ts Ome Ge - g 
will be enlarged — ¥ p 
’ . oll “ie Col. J. J. Asio hairman 
+ * a * * * A large-scak il 1 pro . . _ . 
The Farmers’ Weekly is organising The November issue of Woman vincial press ad ing paign The pee, pe given se rr 
this year two national competitions and Shopping wil! be publicised by vincial "ress sovember issuc — $s rebuilding the Middlcs 
for farmers. a nationsl m in 8 in. doublecolumn advertise ot Vanity Fair. ospital Medical School in Londo 
wheat competition, which is being ment in the Star. It will be a special * * * * * 
organised in conjunction with the perfume number Last Sunday aday Graphic Peter Collins Press Services | 
National Association of British and * * * began a series or life of ire to handle press and public rei 
zg rank 
Irish Millers, and a national ms th 148 pag 3 of rtiee inat tions for Cunningham's Oyster Bar 
; ith 148 pages-—63 of adve atra 
ing sane, Compennen ments e October issue of Mother * * * wa ~. ; a, ee Mayt 
* * ae weeet rh 1938 ‘ hey will handle both the public 
~ ” mw I 
a ey eT a A i neg: al co : Stores & yo aoe for 1956 of the company and of Capta 
Manager appears in a large: d page paper, will contain 62 pages ay ver 10D ya rer OF pages Cunningham himself 
" modern newspaper format of advert sem ; : — seal " e * 
é q A Kenwood Chef electric foo 
Celebration ~) oplement mixer will be presented to tt 
winner of a Kensington Shopp 
A recent issue 1¢ Hull Daily Festival Competition organised b 
Stet enetled a “os oad Kenwood Electrics Lid. makers 
= page ‘pp kitchen equipmen Entrant 
eo ment celebrating opening of a ieulted to Wet the attacheneet 
new Comet Radix vices building pvt oO  seacenaate 
the Kenwood Chef in the orc 
im the cit The t page gave which the ld | 
news of the service be provided ss - were Ske we Say x 
e from the new b ng. and the 2 % 
centre spread carr lustrations of A new price card, designed to | 
the leading radio . oe mio the open hd of a Philish 
facturers’ advertiser a pack, features the current comn 
¢ m n . al TV advertising for the d 
s aver 
First sssue of the nonth!y Sail- 
g * plane and Gliding is been pub 
aor ished by the Br iliding Asso 7,000 word ad 
canon Previous!y re were two 
, publications in thi i—the British A double-spread = advertisen 
Gliding Associati: G ne Pr headed “How long should an adv 
quarterly, and th nonthly Sail uusement be?” and with some 7 
plane and Glider w they have words of solid text was placed 
been combined und his new title the New York Times by Schwab 
It 8 said to circula 44 countries Beatty, Inc., Advertising 
lt sells at 2s. 6d he vertise * * * 
ment rates are 18 eas { a full Tt 
: ‘ : nc seventh nthe wr 
page, 9¢ guincas | half-page and Lillips - - ; - ' 
: Hliput mailing “ent oul to « 
guineas for a wuarter-pag ‘s 
j r-pag 1SO sdvertisers ind idvert 
* * * gents. consists of a botile of G 
Starting with the Novem! ssuc Black Rose perfun with the « 
of Photoplay, « T\ ige o he ment For your lady's armo 
introduced. It w cover both the from a man's magazine (Lillipu 
ITA and the BRC ourse).” 
* * * * « e 
{ f) L A Uniyersity of G iSgow survey Lowestoft corporation trans; 
s ® reveals that 98 per cent the committee propos » accep 
- inhabited houses i: he Bi h of offer by Frank Mason & Co.. 1 
Dumfries take in the Dumfries and Oo pay 60 per cent of the e 
Oo our rin ers Galloway Standard This paper eipts for advertisemeat righ 
which covers the § h of Sc« nd the town’s bus sh and g 
is Nearing the 410%) ABC mark ils 
* - * 
85. FENCHURCH STRE ae 
, ¢ hanges of address Associated 
ROY our-colour ady ung w b Rediffusion Lid. (advertisen 
A carried for the first time h department) to Television He 
Cycle Show num of The CTC Kingsway. WC 2 e-yog is 
Garette, dated N nber will tributing Co. Lid. to 
mm 10 60 pages. and covers id Street, Wl: Griffin's idivi 


ma sf tal 12-pag olou or Griffin & + hae lid) te 208 
art pare Street. I 
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Services for 
Advertisers and 
Agents 


Sample and Ci cular Distribution 


House-to-house distribi 
large staff continuously 
are employed each wee! 
one full-time supervisor 
inspector a chief inspe 
distributions. 

We have mapped eve 
property, probably the 
including a special car 
samples. Average distr 
the country in just over | 

House-to-house dist 
literature or samples at | 
product reactions. It 
are many other uses. 


it can be selective acc rding to class or such groups as houses with garde: 


If you consider hoi 
for our comprehen: 
and its effect than 


1 of samples and circulars is highly organised. 
ployed throughout the country. On average over 
Distributors operate in teams of five, four women 
‘h a car. Over every ten teams there is an inspec 
In addition, our own research staff make fi 


»wn in the country and these maps include full . 
y complete record in the country. All staff a 
ance for the supervisor, to cover business use an 
yn 1s 11,000 per team per week and we can cove! 
weeks. 

ion has many uses. It can be used for mas 
cost. It can be used in small areas for test se! 


on be used to support retailers round their custome 


-house distribution of samples or circulars of value 
oklet. If you want advice, we have more knowled; 
ne else in the country 


Market and Consumer Research 


A Census of Distributio: 
We offer a simple and 
distribution in any part of 
of the product is checked 
information obtained revea! 
a) Percentage of shops 
6) Percentage of shops o 
¢) Percentage of shops n 
d) Percentage of shops w 
The information is obtaine 
is £W per 100 calls on gro 
on hardware retailers, che: 
of cost of purchase of prod 


Commissioned Research 
We have a large field force 
all parts of the country 
research on any scale 


ery quickly and the cost 


trained investigators in 
We « 


Consumer Panels for Produ: 


nethod of checking 
intry. The stocking 
al purchase and the 


We have five consumer panels, « 
representing the mass market 
Research through these panels is 
or national basis and are idea 
reactions to problems concernin 
cost per research per panel is / 


Commercial TV Panel 


We are able to offer a panel o! 
TV viewers spread over the enti: 
rV area, and duly stratified 
households with children, 
detailed research or for spot c! 
gramme reception 


tock ; 
king ; 
ve ceased to stock 


id £35 per 100 calls 
ind others, exclusive 


et 


n undertake national! 


have a very 
OO field staff 
ributors and 
and over the 
‘r checks on 


is of all new 
ully insured, 
e carrying of 
the towns of 


istribution of 
schemes and 
ea—and there 


or garages 
ou, write 
( sampling 


Testing 


of 500 housewives 
es B, C end D 
rated on a regional! 
obtaining quick 
ducts. The basic 


er 500 commercial 
London Commerc ia! 
income group 
can be used for 
k on specific pro 


It 


Fuller detoils of these services are given in our booklet 
Research Facilities’’ and a copy will be sent to you on request 


CIRCULAR DISTRIBUTORS LTD 


LONDON SALE‘ 
HEAD OFFIC 


OFFICE 54 GT. MARLBOROUGH ST. W.!. GERRARD 
E GLEN ISLAND. MAIDENHEAD. MAIDENHEAD 11/20 


CONSUMER RESEARCH 


0068 


on 
TF 
ees 
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| 


With more money to 
spend than ever before, 
more and more teen-age 
girls are enjoying holidays 
abroad. For suggestions 
and advice they turn to 


the regular travel features 


in HEIRESS, the 
magazine for the smarter, 


more intelligent teen-age 


TANTS Oy 
PGES 4 
ae | girl. If your business, 
Did a too, is ‘ going places,” 
HEIRESS is a * must ° for 


your 1956 appropriation. 


HR ERA Ss 


Advertisement Manager: George H. Phipps 
LUTTERWORTH PERIODICALS 


aetl u LIMITED 
af ™ 4 Bouverie Street, London, E.C.4 


7 Phone: Fleet Street 1732-3 
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OCTORER 


Dealers shown 


spots, filmlets 


Platers & Stampers Lid. gave 
dealers at the 
Trocadero last Friday to introduce 
herr autumn and winter campaigns 
for Prestige pressure cookers and 
kitchenware 

The dealers saw filmlets and TV 
commercials, and were presented 
with a brochure contamming details 
f the campaign 

Large spaces have been booked 

Prestige by their agents, Chartes 
Barker A Sons, Lid.. beiween now 
nd 4 hrisim n selected 
nterest and women’s magazines and 

ding provincial papers 

Ihe ftilmlets will be seen at S& 
nemas ind «613 «6«one-minute TV 
pots—-made for Charles Barker by 
he TV department of Lambe & 
Robinson Ltd.—will be shown a! 
peak tomes before Christmas 
Prestige goods will ilso he 
t 


hristmas-packed 


party to some Si 


general 


Airline’s largest-ever drive 


The largest concentrated advertising campaign Trans-World Airlines have 
ever carried out in this country is to break in the near future to introdace 
TWA's new airliner, the Super4G Constellation, a fleet of which is duc to 
ary iy one-stop direct service between London and California on Novem 


nd full pages 
ind Sundays 


am 
irre . ifge spaces 
n the Dai 
he Daily Telegr 
and the Obser 


to potential trav 

rents 18 also being 

1 display maticria!l p 

new service 

Agents are 
Crowther | id. 


being 
Mather & 


CURRENT ADVERTISING AT A GLANCE 


Accounts 


BILLY SMARTS CIRCUS for 
Grant Advertising Lid 
INTERNATIONAL PAINTS LID. 
(Retail Sal Division: House & 
Garden ( olours) for Robert 
Sharp & Partners Lid Campaign 
ing colour pages in logue and 
ther sclected magazines 
LAP. (TAPE RECORDERS) LTD. 
nufacturers of clectromic cquip 
vent Campaign im trade and 
pecialist ournals BOWSER 
INTERNATIONAL LTD., manu 
ers of petrol pumps. Cam 
n n motoring tradk press 
BORNE & CO. LTD., manufac 
of high-grade printing mk 
ign in printing trade press 
ounts for D. H Brocklesby 
Lid 
BKOWMAN'S CHEMICALS LID. 
Widn Lanc L. B. (METAI 
ASTICS) LTD. iccount for 
i ose Advertising Lid 
j Was HTON & SONS, LTD. 
furmiture manufacturers 
don & Gotch Advertising 
Lid) Campaign using full colour 
rle-pa ge m magazines and 
paces m trade press nly 


xt vear 


Campaigns 
AER LINGUS, using = sclecied 
nal dasin ind) =6Sundays 
London evenings and provincial 
press for winter campaign. (Poot 

Cone & Belding Ltd.) 

HIBS CAT FOOD, using commer 
TV. (Graham & Gillies Ltd) 
STARLINE PAINTS, using com 
(Crossley & Co 


( p 


lid 

NATIONAL PRESSURE 

COOKER CO. (ENGLAND), 

national dah ind 

Radio Time ad trade 

i or Pre pressul ookers 
Masius & Fergusson Lid) 

HUGON & CO. LTD. using 

dathes, provincial papers 

weekly ind monthly 

gen i} micres Maga 

commercial TV nd trade 

; for Atora, Shredded Beef 

S (‘Service Advertising Co 


I 
FITL CORSETRY, using national 
Sunday papers. half-pag nd tul 
in Homan. Woman's Ow 


Hon WH ewek a I] 

chk or spring 

camp (Gordon Gotct 
Ady Lid.) 

CUSSONS, SONS & CO. LTD. 

pages m  colou " 

sol nen 


magazin 
SPrace tradk pres for ! 
Chre campaign (Richard 
Potts m Lid) 

CROMPTON PARKINSON LTD. 
using nal dailies and Sur 
day d provincial 7 
zim commercial T\ 
Cron batteries (C ex 


Nol rtmsing Lid.) 
TRANS WORLD AIRLINES, | 


fully ind == half-pag 
ot 
d 
( row 
U-MAY All LTD. manuf 
of -assembk furr 
u d national dah 
n (Allardyc Palme 
Lid 
fF. W. HAMPSHIRE & CO. LTD, 
using ercial TV on Sundays 
November t f« 
Medicated Shampox 
nton. Woolley Ltd) 
GORAY ng M-sec pots of 
cor TV on Tuesday 
ing nd of year a 
Nicl & Partners Lid.) 


DULCKHAMS OILS & DUCK 
HANS HAND 
using nercial TV (Legect 
Nicl & Partners Lid) 


rt -~ ema & STAMPERS LTD. 
nercial TV cinem 

~* selected general in 
teT | women s magazin ind 
paper for 
cooker ind 
( hristma can 
Barker A Son 


leac wincial 
Pr ressure 
kit pr 
pair harles 
Lid 
BIRDS EYE FOODS LID. wsine 
large sf including half-pages 
m fr dailies and Radi 
Tin ss in Scottish Sundays 
nctals, Catholic paper 
press for Fish Fingers 
vias Lid.) 
. W. HAMPSHIRE & CO. LTD. 
t nal dailies and Sun 
ner famsly and 
gazine ind the trade 
Zubes cough mixtur 
gr (Napper, Stin 
Ltd.) 


CLEANSER, 


TV 
for batteries 


A new full-scale promotion using 

levision, press and posters is berg 
launched by Crompton Parkinson 
Lid. for Crompton batteries 


Press and 


Television spots consisting of a 

rtoon filmilet will be screened from 
London during the week nd a 
further series of spots will be seen 
trom the Midlands station when it 
pens neat vear 

Press advertising will tye mn 

ional dathes ind Sunday 
lected provincials ind nationa 
weekly and monthly magazin In 
ddition to. the 
support to th 
by local press idvertising im 


posters 


national coverage 


drive will be given 


bE xtensive material 


nd a wick 


Isc he ivarlabl 


POINL-Ol-sule 
range of literatu will 
Among thi 

specnal wall charts 
suitable Crompton bat 
various models of car 
commercial vehicles 


Cecil D. Notley Adver 


terial ire 
ceterring to 
eres for 
nd light 
Agents are 


tising Ltd. 


new Birds Pye fish fingers pact 


. 
National launch 

» ° . 

for fish fingers 

ds Eye tish fingers, an add 

the Birds Eye Foods Lid 

ge. are Ww be lly intro 
ed by a large-scak 
gn which starts this week 
arge spaces in national dailies 
Scottish Sundays, Irish provin 
s, Catholic papers, Radio Times 
! the trade press are to be used 
uded among these are half-page 
Radio Times and he Daily 
rror, and 13 in. by § col, ineer 
s in the Daily Express Dail, 

ind Daily 


Herald Agents a 
otas Led, 


national 
press cam 


Christmas drive 


Nigger 7 ever advertising ‘ 
sed to boos: the sales of Cussoen 
ps if he prec hn i period 

eons Richard Potts, A Partners 

id. Cussons soap in © hrestma 
ks, will be featured wu 

] women 


any exten 
is ot Maas te 


ch will carry full-colour whol 


advertisement 


BRAINTREE 


WITHAM 


B pewmnoce- 


MALDON 
CHEEEFQRD 


— 


The Essex Chronicle 


London Office : #0 FLEET STREET, 
98 HIGH STREET, CHELMSFORD 


E.CA Tel. CENTRAL 7500 
Tel. CHELMSFORD 4631/2 
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HIGHEST SALE 
EVER ! 


CERTIFIED NET SALES For 
23 WEEKS 


BXICLUDING PERIOD OF 
THE NEWSPAPER STRIKE 


140,214 


COPIES WEEKLY 


This figure shows an one 
weekly increase of 


7,254 


copies over the corresponding 
period of 1954 


ABC NET SALES POR THE 26 WEEKS 
PERIOD JAN 


yUMNE 143,765 


is the obvious choice for 
BEDS, HERTS and BUCKS 


PEP. TRADE 
$/COL 45/- FLAT 
INCH RATE 


Represented in London by 
WILL KITCHEN, Jnr. LTD. 
131 Fleet Screet, E.C.4. Central 1960 
Head Office LUTON Phone 5050 
Advertisement Manoger: C. W. Gilder 


-— 


JAMES WEBB 


& CO. LTD. 
(of WEMBLEY) 
WISH TO ANNOUNCE 
THAT IN ORDER 
TO COPE WITH 
INCREASING 
PRESSURE OF 
BUSINESS, ADDITIONAL 
PREMISES HAVE 
BEEN ACQUIRED 
AT 


MORA WORKS 
9ib, MORA ROAD 
CRICKLEWOOD, N.W 2 


GLA 2320 
SPRAYERS & SCREEN PRINTER 


—! 


“FARMERS JOURNAL” 


(Official Organ of Ulster Farmers’ 


Union) 


For efficient 
of farmers through 
out the Six Counties 
of Ulster 


A B.C. figures 
Jan. to june 1955 


27,949 


Belfast Office 
18 Donegall Square, East. Tel. Belfast 24397 
London Offic 
69 Fleet Street, E.C.4. 


wenagn OF THE 
avorwr 8 6§uneayu 
OF CRC ULATIONS 


e 
Tel. Central $453 


The Navy’s 
IN BATH 


More than 10,000 civil ser- 
vants of the Admiralty live and 
work in Bath. The salary total 
is over £3 million a year 
practically all of which is spent 
in the city. 

And this is in addition to the 
prosperous Industrial, Tourist, 
Professional and Agricultural 
Communities which make Bath 
and its adjacent county areas 
such a rich market for every 
kind of product. 


The Bath Chronicle gives you 
blanket coverage (14 copies for 
every house in the city) for only 
10/- s.c.i., and also has a big 
circulation in West Wilts and 
North Somerset through the 
Branch Offices at Trowbridge, 
Chippenham, Devizes and Rad- 
stock, so it should not be 
omitsed from any schedule in- 
tended to cover the West 


You can’t cover the West 
properly without the 


Bathe WILIS 
Chronicle « werao} 


esTasiismes 


* Not to mention the three weeklic 
reach the prosperous West ¢ mir 
week-ends when he he the time 
them SOMERSET GUARDIAN. WILT 
SHIRE NEWS & BATH 
CHRONICLE. Get full deta from S.H 
Roberts, 134 Fleet Street 
Arnold Elli Cromford House, Market 
Street, Manchester 4, or Head Office. V3 
Westgate Street, Bath 


GLOVERS 


54 
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This unusual 


Road South 


@ Continue 


“rtisemen! can be seen at Sunnydene Garage, Narborough 


ester, 
words 


m page § 


where a hedge has been clipped to spell out the 
‘Mobilgas Special.’ 


Seven British film awards 


a member a 
Henault, p 
Francaise d 
the way in 
mercial films 
strate the pr 
of time 

“IT am looh 
ear in this 
liveliest exp 
“because the 
to me, now | 
ments, so ver 

Mr. Ough 
impressed by 
standards in 
gories. 

“This ye 
obvious wint 
as they did 
“I feel that 
appreciation 
can do for 

Films were 
and a half h 
five days of 


Dek 


The Brin 
Monte Car 
Film Festiva 
Adley H 
Pearl, Deas 
Miss R. H 


Biack \ “ 
Black D. « 
Beigrave Cis 
Random Fir 
(CPV Burt 


Fison’s Lid 


Doff, J 
Ducker, € 
change and 
Ltd.) Dunk 


(publicity sa 
Friedmann. ( t 


Crowther | F 

tion manager 
(studw 1 

ar nm ‘ 


Erw: W ase 
wald, D. (dir 
Hopton, J 


(director, Pearl A Dx 


aa 


man 1 td 


this year, Henri 
ent, Fédération 
Publicité, noted 
ch the TV com- 
e used to demon- 
in a short space 


forward to next 
egory with the 
ons,” he said, 
portunities seem 
see the require- 
eat.” 

was particularly 
improvement of 
live-action cate- 


here were no 
that stood out, 
year,” he said 
re is far more 
vhat these films 
Ivertiser.” 

ened during five 
for each of the 
estiva!, and the 


cates at 


ues attending the 
tiona idvertising 
lanaging director 


ager Ltd Allen 

Prent & Varley 
(Stoy Hayward) 
f TV McCann- 
Ltd Barton, R 


m & Co., Ltd.) 
nema proprictor 
ompan director 
ar, D. (producer 


ctions); Broun, M 
marketing director 
(director, West 
Co Clarke, ¢ 
Walter Thompson 


Immedia Ltd.) 
London Press Ex 
arma Immedia 

narketing Manager 
i): Ellis, A. G 


son. ICI Paints) 
firector. Mather & 
Miss J. (produc 
space Ltd Gitter 
Halas & Batchelor 
t A ( d's 
man, Leon (chair 
als Ltd Graham 
iept., S. H. Benson 
managing director 
Ltd de Grur 


Screenspace Ltd.) 
rs vward Hoff 
managing director 
Hughes 
Studios), Kiwi, B 
sn (Overseas) Ltd.) 


cinema was continually well filled 
during the long programmes 

The greater success of British 
films this year means that France, 
Italy and Germany no longer 
dominate the screen—although 
the Continentals still lead in 
imagination and ingenious effects 

The prizes and diplomas were 
presented at the final dinner and 
ball given by ISAS on Saturday 
night, where Ernest Pearl thanked 
the organising committee, Jacques 
Zodak, Bruno Kiwi, Dr. Car 
Masseroni and Pierre Picherit. as 
well as A. de Lasta and Miss 
Anne Tucker for the “great dea! 
of work and skill that has en 
sured the success of the Festiva! 

He also paid tribute on behalf 
of all the delegates to the Princ 
pality of Monaco and to Radio & 
Television Monte Carlo for their 
hospitality on a number of ver 
pleasant and successful socia 
occasions. 


Monte Carlo 


Langton, E. (Stoy, Hayward). de 
Count A. (Pearl & Dean (Produ 
Ltd.); Lloyd, B. (director, Pearl A 
(Productions) Ltd.). Millikin, M 


man, Prentis & Varley Ltd.); Moor N 
(president Advertising Assoc 
Mumford, G. (director, Napper 


ton, Woolley); Oughton, H. (vic 
dent, Institute of Practitioners in A 
tusing) O' Kennedy N (O'R 
Brindley Ltd.) 

Paniguian, H. (director, J \ alter 
Thompson Co Ltd.); Patmor M 
(director, J. Walter Thompsor 
Ltd.) Pearce, J. (director c 
Prentis & Variecy Ltd.) Pearl, ¢ 
managing director Pear! De 
Younger Ltd.); Pearl, FE (ch 
Pearl & Dean Lid Plante, G 
tor, Young & Rubicam Ltd) 


P. (film producer, Service Adv 
Ltd Presbur I. G. (dire 
Presbur Co.) Rackow P 


(director, Cinema & General P 
Lid., Dublin); Rawlings, D. (f 
ducer, J. Walter Thompson ( 

Redhead, C. H_ D. (director R 
Commercial TV Ltd Ret 
(marketing director 


Ltd): Rick, K. K. (film and T\ 


ger, Erwin Wase A C Ltd 
Roe. G. (managing d tor 
Roe Lid. & Roe TV Ltd.) 
Smith, P. (director. Charles § 
Sons Ltd.) S » & § 
Napper, Stint Woolley Ltd 
P. L. (assistant managing direct 
Benson Ltd Tucker, M A & 
Dean (Productions) Ltd “ 
Mrs. P. G Ww. M. Lark 
Ltd Zimmerma P. R 
Business Pubbca Lid.) 
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1955 Monte Carlo Film Advertising Festival 


IMMEDIA 
FIRST!-TWICk" 


Ist AWARD _ Ist AWARD 


Section: Cartoon Section: Animated Models & Objects 
Title: “‘Shippam’s Guide to Opera” Title: ‘No Tax or .he Tips”’ 
Client: C. Shippam, L<d. Client: De Reszke 


Storyboard, Script and | yr'cs by Storyboard and Scri;: by 
IMMEDIA IMMEDIA 


ONLY BRITISH AGENCY TO WIN TWO AWARDS 


Iimmedia won in open competition against 14 other film-producing 


countries—including the U.S.A. Both winning films were in | SPECIAL 
_ INVITATION 


James Beard, of 


full colour. Both were entirely conceived, written and 


i ia L\td.— ke thi i 
designed by Immedia \td.—who take this opportunity of thanking POTD A 
W. M. Larkins & Co., Ltd., and Joop Geesink (in association with be pleased to 
Pearl & Dean Productions), for the important part they played in arrange private 
this success story of British advertising. viewings of the 
award-winning 


; films (and any 
i M\ | I. DIA other type of 
as 4 A : advertising film 
= ADVERTISING for TELEVISION, CINEMA and RADIO that interests 
you). 
55 ST. MARTIN’S LANE, LONDON, w.c.2 COVENT GARDEN 1711 


IMMEDIA LIMITED MEMBER OF THE L.P.E. GROUP 


— 
— 
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URUEUATENN CLASSIFIED ADVERTISEMENTS 


RATES : APPOINTMENTS VACANT, 3s. 6d. per lime, 40s. per display panel inch. 
APPOINTMENTS WANTED, 3s. per lime, 35s. per display panel imch. All other 


ADVERTISING | extes\2 0." 45s, per diopny panei iach, Misisem, 3 ine. Sex No. | CREATIVE MANAGER 


Series rates on application : all 
advertisements under seven insertions MUST BE PREPAID. Address * Advertiser's 


eekly,”’ 7 treet, Lonades, tA. “HAacery 8844 (Ex. 25). | 
MANAGER Weekly, 180 Fleet § Load E.C.4 CHA for 
iain APPOINTMENTS VACANT IMPORTANT 


Situations Vacant: “* The engagement of persons answering these advertisements mast 

be made through a Local Office of the Mimistry of Labour or « Scheduled > —— LONDON AGENCY 
YOUNG LADY ASSISTANT Agency if the applicant is a man aged 18-64 inclusive or a women aged 18-59 inclusive 
emtess be oF she, ° eae » Ray =o —- _, ee Provisions of the Essential qualifications 


Required, young lady with magina- 
—_ h nan 
See~tanerarees fn the Cosige and WOLVERHAMPTON EDUCATION COMMITTEE 
preparation of display advertise- 
ments, brochures, packs, show- 
cards, etc.—capable of doing some College of Art Experience in Organisat 
finished artwork and able to assist Principal: Stanley Wright of Creative and Art Stud 
the Advertising Manager of a a men we hed ch ¢ Heed 
, pplications are invited m suitadly quair me © post o ea A * . raee 
progressive firm of Agricultural sd iesetetas at Catan, ob handles an tat ineam 956 Salary offered between £2,( 
and Horticultural Chemical Manu- Candidates must have wide teaching and industrial ex ence and be capable and £3,000 dependent on qu 
facturers (Herts-Essex border) to of consolidating and developing further the work of a well « ped and progressive cations. Applicants sho 
build up Publicity Dept department, working in co-operation with local printing allied trades. An write, givin ful! particulars 
Please write, stating age and important Ss the work is its ome association with ommercial Design , g . 
alifications to and iustration Departments of the College 
ws The successful candidate will be required to underta ve teaching duties Box 2071 
and administer and co-ordinate training. Salary Scale: Gr» Head of Depart- , 
Box 2009 mont, viz. £968 rising by annvel increments of £25 to per ant Advertiser's Weekly 180 Fleet St £04 
‘ Forms of application and further particulars obtaina y send stamped 
f f | | orms applica ‘ ° 
Advertiser's Weekly 180 Fleet st £4 addressed foolscap envelope to the undersigned, to whor pleted applications 
should be returned within |4 days of the appearance of t! vertisement 


ADVERTISING 
PULL he PART- TIME Female Clerk Education Offices G. WLR iES the right ma 


North Street, Wolverhamptor Dire of Educa advertisement 


sensc t lay 

ADVERTISEMENT REPRESENTA ADVERTISE Mi ‘T MAKE-UP CLERK of typograph 

TIVE ‘ « ha ur for ul chnica Publishing cesses qrsent : 

ster district No A one Di 
ative w ‘ age. salary. experi- Pply Art rector 
0 say ted sso TA ae - adie = Ltd. Mamon H 
129 Cannon Street | na with loca thes ' ' Box 2062 Ad. Weekly 180 Pleet St EC4 Street, Birmingham 

4961 
SMALL BUT B' SY STUDIO requires ARTIST REQUIRED 
All-Round A oung lady (0-25 la t of childr 


Creative Ability 


Ability to Control 
Visualisers and Artists 


vears) for ir a af reed show- 
card work week am.-5. 30 
pm App! ia Teles vw Acces- 
sories Limit 25 Nutford Place 
London w“ Telephor No 

PADdingtor 


EXCEPTIONAL 
WILSON OPPORTUNITIES 
ADVERTISING LIMITED FOR TRAINEES 


London and Manchester 


Messrs. C. & E. Layton Ltd. have a number ot 
vacancies for selected trainees in their Contact 
Department. The opportunities for learning an 


Vv i Ss UA Li os E RS essential part of advertising are great and future 


careers within the Company or with its clients 


LAYOUT M EN are assured 


Applicants should have completed their 
A RTI STS National Service and be educated to matricula- 

tion standard. Those accepted will be engaged for 
also first rate a probation ry period of three months and if 
sausfactory ll be expected to undertake a 


COPYWRITER minimum engagement of three years Salary 


will be matched to progress made 


Apply in first instance to: Applications should be made in writing in the 
first place giving age and experience, if any. 
Manchester ©. 8. Wilson eddeansed to 

Peter St, Manchester. 2. 


Wani more top flight 


Personnel Manager, 
London Gordon Millem C. & E. Layton Ltd., 


17 Stratton St., Mayfair, W.| Standard House. 
Farringdon Street, 
London, EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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Octoser 7, 1955 


<7 


CLASSIFIED ADVERTISEMENTS 


EXPERIENCED 
PRODUCTION 
MAN 


required immediately to 
handle a number of ac- 
counts through all produc- 
tion stages. Excellent 
opportunity and good salary 
for man 30-35 who is 
experienced, versatile, and 
not afraid of hard work 
Full details by letter, 
please to 


Managing Director, 
Gilbert Advertising 
Services Ltd., 

10 Norfolk Street, W.C.2. 


APPOINTMENTS VACANT 


SECRETARY 


required by Director of Fleet Screet 
Must be efficient. experienced 
and able to ‘hold che fort’. S-day week 


Agency 


»d conditions 


Box 2037 


Broadway wants 
another Account Executive 


Not too young to be experienced, nor mature 
old 
yn. He must Anow advertising and print 
technical of the 


gh to be looking forward to his age 


knowledge engineering 


lustries would be useful 


Write, please, to the Managing Director. 


THE BROADWAY ADVERTISING SERVICE LIMITED 
BROADWAY COURT WESTMINSTER SWi 


APPOINTMENTS VACANT 


ADVERTISER'S WEEKLY 


| 
| 
| 


TWO LADIES 


(age immaterial) 


required by busy Agency 


|}. One with Media De- 
*" partment experience 
who is also proficient 
in shorthand and ty 
ping. An all round 
knowledge of Agency 
routine an advantage 
though not essential 


a Bookkeeper 
trial balance 


One as 
up to 
standard 
Write or ‘phone Mr. Cole 
Maxwell Clarke Limited 
34 High Holborn, WC! 
CHAncery 4563 


ARTISTS 


don Agency has a 
t class all round Commercial 
their Studio Finished work only 
eal conditions and top salary Write 
h full particulars to Studio Manager 


BOX 2025 


vacancy for «a 
Artint 


Advertiser's Weekly 180 Fleet St €C4 Advertiser's Weekly 180 Fieet $c C4 


ADVER)ISE\IENT 
TIVE, M 


REPRESENTA 
f ured 


ALL-ROUND ARTIST required § by i 
r busy Advertising Agency Good 
quality finished work and shck Visuals 


TEMple Bar 9507 


ASSISTANT ADVERTISEMENT MAN. 
AGER required on established monthly 
trade journal. Commencing £550-£650 os. Must 
Box 2059 Ad. Weekly 180 Picet St BC4 Box 2011 Ad. Week 


OVERTISEMENT 
11VE required for 


irnal publoshe 


REPRESENTA 


YOUNC 
~ National month! 


PRODUCTION MAN | 


Box 2098 Ad. Weekly 


Isr DIiVISsSIton 


CONDE NAST PUBLICATIONS 


LONDON AGENCY 


ADVERTISING MAKE-UP 
REQUIRE: 


requires 


EXPERIENCED TYPOGRAPHER 


This is a post for a man accustomed to Experienced man or woman to take 


charge of the advertising make-up 


department and to handle Vogue make-up 


preparing mark ups and adaptations 


f Bat eve setting far Young woman with reasonable experience 
or press advertising, Style sets 

in a magazine make-up department 
, . ynsible po ) 
both press and print, and able to cope wishing for responsible position 


with the pace of modern agency work. Write fully, stating experience, salar) 


required, etc. to 


Salary £850 per annum. ne eo, 
CONDE NAST PUBLICATIONS LTD., 
3 y EN SQU 7 WI 

2036 7, GOLDI SQUARE 


180 FLEET ST EC4 


WRITE BOX 


ADVERTISER’S WEEKLY All applications will be treated in 


strict confidence 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


ASSISTANT 
ECONLMIC PUBLICATION 
OFFICER 


Situations Vecaat : 


he of she, 


is excepted from 


APPOINTMENTS VACANT 


“ The engagement of persons answering (hese advertisements mast 
be made through « Local Office of the Ministry of Labour or » Scheduled Employment 
Agency if the applicant is a man aged 18-64 inclusive of a woman aged 18-59 inclusive 
woless or the employment, 

Notification of Vacancies Order 1952 


the provisions of the 


‘ required 


- by NIGERIAN FEDERAL 
: GOVERNMENT for one tour of 12 24 
months in first instance. Salary scale 
(including expatriation pay) £807 rising 
to £1,631 a year. Commencing salary 
according to experience. Gratuity at 
rate of CI00 4150 a year. Outfit 
allowance (£60. Free passages for 
officer and wife. Assistance towards 
cost of children's passages, or grant up 
to £150 annually for their maintenance 
in UK Liberal leave on full salary 
Candidates should have considerable 
experience of modern periodical work 
including sub-editing, lay-out of ilus- 
trated features, and make-up, either 
as journalist or in a large commercial 
or industrial undertaking producing 


Sound 


SENIOR 


PRODUCTION 


MAN 


required by West End Agenc 
background 


essentii 


Write details salary etc., to 


Box 2030 


Advertiser's Weekly 180 Fleet S: 


EC4 


OcToBerR 7, 19 


APPOINTMENTS VACANT 


etc They should preferably have ex- 


i. 

na | 

; trade publications, technical brochures, 
a 


perience of the handling of advertising 
in commercial journals and a knowledge 


of typography and of the various By a space for 
printing processes, including block- SPECTACULARLY 
making. The possession of a Univer- annual publication. Representa 


English or Economics 
would be an advantage. Write to the 
Crown Agents, 4 Millbank, London, 
S.W.1. State age, name in block 
lecters, full qualifications and experience 
and quote M36 35305 AN 


ony copes the furnishing and househ 
trade, willing to trave 
and Expenses 


Salary 


Box 202! 


A CHANCE TO EARN BIG MONEY 


sex, preferably with some experie 


Ce NM sson 


Advertiser's Weekly 180 Fieet Se EC4 


SPACE SALESMAN wanted for tech 

nica smnal which ¢ leader in its 

5.0.8. TO ASSISTANT PRODUCTION held I am experienced mar f high 
MANAGERS. Is there of among integrit und =plenty energ this 
vou with ambit ug on us pportunit fle ren j cope 
and very quickly take over full con- Salar comm and es with 
trol of our expandin von de guaranteed minimum mmence 
partmen If s writ Write full details, age. cxperience, to 
Box 201% Ad. Weekly 180 Fi St EC4 Box 2029 Ad. Weekly 180 Fiect St EC4 


Exceptional Opportunity 
for a first-rate 


VISUALISER 


The re-grouping of major accounts has created 
a vacancy for an experienced visualiser capable 
the 


of producing, in collaboration with 


creative group. forceful dramatic advertise- 
ments in a slick style for presentation to the 
Client. 


Conditions of work are excellent .. . the 


prospects dependent only upon ability. 


Please write or telephone for an appointment 


to :— 


CRANE PUBLICITY LIMITED 
ADAM HOUSE, ONE FITZROY SQUARE, W.1. 
EUSton 806! 


Beisons 


want an experienced 
DISPLAY 


ASS'STANT 
able 


workirg drawings 


produce 


Write about yourself the 


RECTOR 


S. H. BENSON LTD., 


KINGSWAY HALL, LONDON, W.C.2 


ART 


TOA 


MEDICAL 
COPYWRITER 


Condemned to write of 
nothing else 


lf you have creative ideas 
ethical medica! advertising, bu 
irked at being confined to the 
subject, the job going here 
be what you are looking 
Maybe too, you're the man 
want. Write and tell us ab 
yourself and about the »v 
you're doing, enclosing exan 
if you can. As for ourselves 
are a medium size Agency 
work hard and enjoy ours 
doing it. You may write fr } 
all our staff know of this adve 
ment. 


Box 2010 
Advertiser's Weekly 180 Fleet St £04 


_I 


A VACANCY rs in Press Sect 
for male or vale A ant aye 
20-30. Some « rience pace bu 
ing and gencra acy work preferred 
Progressive, p mable position tor 
keen adapt worker Write 
phone, Wt ‘mith A Son Ltd 
Strand Hou “ 2 Holborn 4343 
Ext 271 


YOUNG 
LAYOUT 
MAN .o- Woman) 


with creative 
ability 


required to work ona 

wide variety of 

mteresting national accounts 
Must be able to execute 
quick visuals and finished 
layouts of a high standard 

A good knowledge of 
typography essential 


Apply for appointment 


to Monaging Director 


FREDK. ALDRIDGE LTD. 


1, Whitefriars Street, London, E.C.4 
Tel.: CEN. 3137 


PART-TIME REPRESENTATIV: 
(either sex) re red by advert 
photograph ’ & c 
son and exp Wr ji 
tsing & De 15-1 Mar 


SPACE SALESMAN WOMAN 
ind j r Nat Ad 


ASSISTANT 
PUBLICITY 
MANAGER 


is required for an 


AIRCRAFT FIRV 


in the 


WEST COUNTRY 


Excellent prospec 
Starting salary £7 


per annum 
Write giving full 
particulars : 
Crane Publicity Ltd., 
Adam House, 


1, Fitzroy Square, W.! 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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OctToper 7, 1958 89 ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


PRODUCTION _ SILK SCREEN 


| . 
MEW SENIOR | Wanted by established and reputable 


j in Port Elizabeth, S.A A 


wroughly experienced Artist Stencil 
please phone TECHNICAL COPYWRITER Frew ee pew Be mg + 
South African wages paid two fully 


‘perenced man Arrangements re 


West End agency handling mainly technical accounts 


garding passage for applicant and wife 


r res a really good copywriter j be mutually agreed 
if you are looking for an e man we want will have had at least five years agency arin 
immediate and progressive ¢ rence and will have worked on a variety of technical Wate Mea. 
’ ~ a” ° 
post. Previous agency ex- ucts. Port Elizabeth, 
ona will be dvantage if d h “aree South Africa 
perience and ability to see i ana antage tf at some time Guring his career 
through production of press 1s written for nationally advertised consumer goods 
; , 1y event, he will be able to turn his pen without fuss ANADIAN weekly newspaper wants 
advertisements from layout rydue temperament to a variety of accounts ranging ung lady for part-time advertising 
stage essential. plastics, raw materials and electronics to furniture a well e : ntished. tn 
: ee a !lhlUClU n e established company 
ignition coils Vrite to Canada Weekly Review, 63 
TAYLOR us is a senior appointment and the man chosen can cet Street, E.C.4 


V ure that hard work of a very high standard will 
Ne MIMITED a ilaniataa OUR SPACE SALESMEN EARN 


(1.P.A.) P ease write giving fullest details to 25% COMMISSION 


85 Gloucester PI., London, W.1 The Creative Manager Graham Scott (Publishers) Led. 
. 122, Wardour Street, W.!. 
T. G. Scott & Son Ltd. 
CIRCULATION MANAGER required Phone: GERrard 2437 
for new weekly publication of national vn Howse 143-147 Regent Street London WI 


terest and importance. The position 


SSISTAN i for Sales Depart 
| be offered only to a person having ESTANT require "eae _o 


t highest yalifications and long ex- nent Gin Liverpool Must be good 
pee oe ane a. a hl JUNIO! ASMSTANT required for pr TOILET PREPARATIONS firm. aw rrespondent with experics | sales 
m years oe gg <igene _— sh the duct of advertising departn t ciated with international organisatior iministration Bas knowledge o 
NN nes oe Kin, .¢ = Esser juirements are shor j requires young advertising ¢xecutiy wint production an asset Pe 

: ampel & Co mg 3 “sate and together with aptitude for for home market. This position offer nteresting and progr ™ on 
House, 115 High Holborn, WC. figur from 17 years. Offices scope both in the individual Compar apable applicant with enthusiasm for 

| in B rs area. Write and the Concern as a whole. Writ sdvertising and sales = promotion 
Box Weekly 180 Fleet Sc EC4 giving age, experience, and oth State age, education, full details of 


GENERAL ——— —— relevant details xperience and salary required, to 
Box 2017 Ad. Weekly 180 Ficet St Ex Box 2024 Ad. Weekly 180 Pleet St PC 4 
RETOUCHING Ome 


REQUIRES 
ARTISTS KEPRESENTATIVE 


required at STUDIO BRIGGS. Opporty ity to help build up s 
— working conditions. 5 day sma’ bu: old established busi- Waddicors 
it ; ness pro: ucing good class work 

YVrite or phone for appointment Goo! prospects for ambitious 
Art Director, 22 Chenies St., 


Tottenham Court Rd., W.C.!. man wit selling ability and HAVE A VACANCY + OR AN ADDITIONAL 
™ m 8434 goo contacts. 
Box 2013 


a 
ASSISTANT ADVERTISEMENT MAN- Adve tiser s Weekly 180 Fleet St €C4 
AGER required on established monthly 
journal. Commencing £550-£650 ee 


NG » dvertising 
" 2059 Ad. Weekly 180 Fleet St EC4 you LA Y required by Advertisin 
Ax Oria district) t sist 


fs 

Spa ) tment Able to do som 

shi type schedules space oO ra er 
or correspondence snd wor 

GENERAL aft al routine of the depart 


me I post calls for an energeti 
per . ' Saying power ar n 
ARTIST thi m keep up-to-date with de : 
tail Five-day week. Please apply. | to work on interesung group of accounts, 
dl sta ; experience and salary 
A rapi i ver- req nri ~ . -nience 
pidly expanding ad sett Na Ad. Weekiy 189 Fleet & BCS both for press and print. Agency experience 


Using agency would like to hear 
from general artists who are 


attracted by the prospect of PRODUCTION 
working on important National ASSISTANT Apply by ‘phone or letter to 


accounts. Generous salary. 


necessary, good salary for right man 


Profit sharing and pension required by Westend Agency. Good STUDIO MANAGER 
hemes sepenty 66s Pompe ee's tam, T. BOOTH WADDICOR & PARTNERS, LTD. 
— make the job un- steady young man with a thorough 
usually attractive financially knowledge of mechanical production | | 38 PARK STREET LONDON wi 
Write for interview to the for Press and Print Telephone. GROsvenor 7511 
Art Director, fomre A Fn bm 


ARTHUR S. DIXON LTD., Sit, monet Geen, 
229, High Holborn, W.C.1. Regent 369! 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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ny ADVERTISER'S WEEKLY 60 Ocroser 7, 1955 


CLASSIFIED ADVERTISEMENTS 
STUDIO WANTED 


ie Situstions Vaceat : ‘* The engagement of persons answering these advertisements mast 
, be made through « Local Office of the Ministry of Labour or « Scheduled Employment 
; ASSISTANT Agency if the applicant is » man aged 18-64 inclusive of a woman aged 18-59 inclusive LETTERING 


unless he or she, or the employment, is excepted from the provisions of the 
required by London Manufacturing Notification of Vacancies Order 1952."’ 


Company with world wide repu- ARTIST 
tation. Experience of layouts for 

press, sreweards, posters, dlapiay who can combine a hig! 
work etc. Good lettering essen- 


Bs tial. Aged between 20 and 26 ASSISTANT Standard with speed win 


Salary according to experience necessary. Please write 
5-day week. Full particulars of 


: an appointment, t 
4 experience, training, salary re ADVERTISING PP 
a 


nN quired etc. to STUDIO MANAGER, 


Box 2096 MANAGER ALFRED BATES & SON LTD 


hs Advertiser's Weekly 180 Fleet St EC4 130 FLEET ST, LONDON, Ecé 
JUNIOR Publicity Layout Assistant Well-known firm of food manufactur (witt 9 25 5 ER TES 
wanted for periodical publisher The head office in Greater London) need (irst-class COMPANY ‘North W " : 
work will Corset mar | designing r 
programme covers, advertisements and man (aged 28-35) with experience in Priri Buying ~ age | les § 
sien - 7 ariment t 
leaflets m connectior with motor Point-of-Sale, Direct Mail. etc Some wwledge must have m Gct 
porting events and maimntainmng re 
photographic reference files on these of distributive trade helpful. Good iry and ga o 
ul t Th work var and , P -—T . ’ a Saver 
ie provides am lateresting opportenits prospects. Applicants should give full particular motion, Wid 
“tp wt writing and a 
- for a relhable me a ou busi ot previous experience and apply m ce ence to work pon I 
= news t iper he ign very . . es - 
f cee 36 Gae meen The ability Managing Director flers excep i 
to produce finuwshed artwork is not ute - T Ss 
ar but the applicant must be Box 201 2 mainte Tn 
t apable und interested im “y . 
roduction fe tO maintain rigid - , pp . 
age lee Smtthe are gM Advertiser's Weekly 180 Fleet S! =C4 Box 834 Dis +H 
H be able t jevelop his ows london. W.1 
’ fess st must be willing = 
' rr t 4 partmenta routine 
tr " ’ r - f ia} 
r ip of straight rward ARTIST. All-round versa a . WE WANT: Sadien ae GREETING CARDS. Leading Ma 
progr md costing record Please woman required the P De. trained Copy witt : facturers in the London area, in co 
t refi tativ slar ured P f eadina 1 x approa F yp Pinel of expansion, have a vacancy for 
Rox 2002 Ad. Weekly 180 Fleet St BC4 el Pog A aie a. i peaibede - ot Te 
= BB yo Fyn ) eal Accounts 2c of @ r order STAFF ARTIST 
SECRETARY ASSISTA juired for ua : 4 ppor for ' see inter viaor sod. fox 
“ a” ~ -- “7 K “ ‘er +. — wong 8 kpemans . ward looking tags ward able to originate ideas as well as exe 
oft : — ‘ = ' — oon “! ones Toes fir Secr actual designs, and to produce fin:s | 
bois ) tar he ker I Rap artwork based on roughs 
Box 1848 Ad. Week a I “wEC4 Box 2015 Ad. Weekly 180 Fle S PC4 House. Turnn et. F words, to paint to order 
7 experience is essential, but lack 
. OPPORTUNITY : lady it experience in Greeting Card 
Space Buving | rim Ww ‘ should not prevent those inter: 
Press Service (ira Road from submitting applications 
wel Shor typ ssentia contained North Light stud 
a year Some knowle med hedu Company works a five-day 4 
’ yt ee et ie | week Apply A. MASON & Ci 
la week r Stafl LTO., St. James's Works, St. Jar 
Director, TER 1212 ippornt Road, Croydon. Tel. THOrn: 
| ment r wr g f " f H16 
PU ri iCl Y aeons = - - 


MANAGER RAPIER ARTS... 


will shortly be oving to larger premises and have 


Leading engineering organisation in Lancashire immediate vacancies for experienced artists in the 


requires Publicity Manager. This is an important 
appointment carrying a salary of £2,000 a year 
and demands an experienced executive able to 
take charge of all the Company's publicity @ RETOUCHERS 
Press advertising, printed matter, direct mail, 


exhibitions and films @ TECHNICAL ARTISTS 


Applicants must have an industrial background 
aad theda be fully experienced in all eee of e@ LETTERING & CREATIVE 

publicity work. Applications should be accom- ARTISTS 

panied by a brief summary, in chronological 
order, showing age, education, training and 


experience. @ FIGURE ARTIST 


Publicity is controlled from Lancashire where 


following categories 


Men (or women) with plenty of experience of commercial | 
the successful applicant will be required to live. work who would like a permanent, pensionable job in a 
Compulsory contributory pension schemes in well lighted studio are invited to write or phone the 
being. General Manage: 
— RAPIER ARTS LIMITED, 
Advertiser's Weekly 180 Fleet Street EC4 RAPIER HOUSE, TURNMILL STREET, E.C.1 CLE. 0545 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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Octoser 7, 1955 i ADVERTISER'S WEEKLY 


ECMMIRTENA | CLASSIFIED ADVERTISEMENTS 


B APPOINTMENTS VACA RE 
LAYOUT ARTIST APPOINTMENTS WANTED 


corm appeinement «© again available for 


required Carel London Capable o FIRST CLASS PUBLICITY MANAGER | | "REELANCE COPY 


finished x Also black and | TYP or other short term appoinement. Themes, 
some finished artwork. s ack an - 

f you need ons: "" copy and sketch layout. Write Alichd 
white layouts to high standard. Figure OGRAPHER as >ed : r con a ~ Anderson, Sonning Island. Sonning-on. 
work not essential. Excellent Welfare | Ppenienced executive to han your Thames. 


Schemes. Full details to with agency experience required sales promotion—here he is! 
Sen 2008 for expanding West End Agency. Aged 37 with considerable - FLL-KNOWN Literary Weekly want 
Good salary and prospects. 5- managerial experience; London © Lance clawified sadvertixemen: 

Advertiser's Weekly 180 Fleet St EC4 : 


4 a . mvasscer for agency contact work 
ay wee agency, overseas (cast), and at Crenerous commiswon for nght man 


Box 2034 present Publicity Manager hand- Hox 2020 Ad. Weekly 180 Pieet St BC4 


ling large appropriation with own 
, 1 \PERIENCED ARTIST dour com 
- > " Advertiser: Weekly 180 Fleet St EC4 , 
nn nar ~ on - a ’ s staff of visualisers, copy writers, Sera Figure lettering and 
“Ta wn . 
mple finished roughs, adaptations. | production men, etc. Please write dren's subjects. Colour end black 
ane , od he LONDON Pi baer ISHERS have ype mad white 
pplicants caperence in other Hox 2027 Ad. Weck 1 St 
pects of literature production and mg in O Production Dx ts ' Box 2022 —o - eokly 160 Fleet Ht BCS 
ral advertising routine will find | for a man. He st . + 
we for Sivaacement to edminiave ad te equivalent of a Gramm Advertiser's Weekly 180 Fleet St EC4 OUPICE FACILITIES AVAILABLE for 
postion. Starting salery £550- tion. Some exper he « first-class Layout Man with Typo- 
sccording to age, enperi ; pacity an advantag: , . erephical abilities wishing to work on 
Pension and profit sharing ¢ is the prime considers FIRST-CLASS all-round creative artist « freelance basis Must be prepared 
canteen. North West London. | he position will carry creas secks advanced postion in Manches © give & guaranteed proportion of his 
Advertising Manager a . sibility and a growing ter areca Eatensive expernence with me in return for services and sccom- 
2099 Ad. Weekly 180 Fleet St BC4 incon Write, ating age, particu advertising agencies and printers, lay- modation afforded "i 
lars of school, service and any other out posters, pack aging, national Rox 1908 Ad. Weekly 180 Plee: St PCa 
exper nce together with salary re Press, Print, etc 
LONDON COUNTY COUNCIL oaks ‘ — Box 2006 Ad. Weekly 180 Fleet St C4 ITER ON AVIATION and Technica! 
Box 2031 Ad. Weekly 180 Fleet St PC4 ibyects Maurice  Ciladstone 18 
i : ADVERTISING MARKETING » Mariborough Road, Ranwwate, Kent 
Architect’s Department Oe ee ee CUTIVE (34) secks change. Ex 
Clerk Previous experienc: perience Art Director, Priat, Produc MAIL ORDER, illustrations, footwear 
aphic Designer with experience of | a ge of ordermg an “y ton Type Design and Planning vs, stil life and general art work 
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< | SMH Advertising Services Led ADVERTISING TO WOMENT Agency Hoa 2097 Ad. Weekly 180 Fleet St Pca 
LEADING MANUFACTURERS of 2 Doughty Street, Londen, W.C! trained graduate (28) at present adver 
wumer goods with world-wide dix CHAncery 902 —— ting menager for leading fashior ONE ROOM first-floor front office, Wi 
bution, require well educated young . house, seeks executive post with agenc Self contained 70s week wh 
in mid-twenties for Export | PRODUCTION ASSISTANT ; or advertiser in any field ve of light and Also space 
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TECHNICAL Advertising Department 


plheant will possess initiative, a flair previc us « rence in operat 1 free lance artist, £1 per week, includ 


detail and sound knowledge of | of a nt Phone for appoin : LAYOUT LETTERING MAN, diplom ing use of ‘phon HUNter O16 
rising-—-particularly relating to Prod m Manager, CITY 6911 wey — —— a Crood — between 12 and 2 

edia . . 1 ‘ design dewres sot” 
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2019 Ad. Weekly 180 Fleet St BC4 wanted rain as Advertiing Box 2026 Ad. Weckly 180 Fleet St BCs wash place. Fleet Screet 
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EXPERIENCED morntt azine High cd “y wires Powtion with Manufacturers im 

‘ i some experi ‘ < Trading Org atvor All-round d 
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pr — crisp visuals and finished Apver ary the = an ae allied media is secking new opening for all Advertising and Sales literature. 
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T Quality Black-and-White and 
irst class working condi- t ts . Unique record of sccess, Discussk op y 
trons in West End. at es a : welcomed. Please write Colour photo litho 
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| ron » be handed o ’ MARKETING MAN SEEKS JOR WITH 
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PRINT BUYER with 19 years’ experience in Depart in stock always Periodicals on 
ment and Agency offers his services to Annual subscription Call, ‘phone or P NTERS 
TRAINEE a Company situated in London or the write, 82 Neal Street, W.C.2 (TEM 
provinces 7128) ADVERTISING AGENTS" prinune 
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in busy dept. handling substantial Advertiser's y 180 Fleet $ 1919), 80 Leeds Road, Bradford, | Pre Alexandra Street, Southend-on 
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some similar experience and sound CREATIVE Advertioong ecutry 

feneral knowledge of printing process 10 cars ' Copy ‘ | 30,000 WOMEN WAITING, or oo tt 
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mana a t n rif mailing. 
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STOP PRESS 


ISAS FILMS TO BE 
SHOWN IN LONDON 


A showing of the e-winning 
films from this year’s International 
Advertising Film Festival (see 
5) is ex ied to be arra in 
London the near future. 


Terence Ryan has joined Gordon 
& Gotch Advertising Lid. as an 
assistant executive to John Simmons, 
head of the agency's TV, film and 
radio department. 


Arthur Bayes, previously with the 
George Cohen, Sons & Co., Ltd. 
(600 Group), has joined the traffic 
control department of Smith's Ad- 
vertising Agency Lid. 


Ihe name of T. W. Humphrey 
Lioyd’s business has been changed 


THE 5-STAR JOURNAL poy ae 


Newnes Silver Trophy, awarded 
annually to the member of the Pub- 


OF TOP MANAGEMENT ge A 


achievement of the year 
Kenneth Horne, Mrs. 
Warde and Major Charies Cousland. 


14,133 NET MONTHLY SALES Lee leaving RCN 


$ A.B.C. Certificate Jan.-June 1955 Harold Lee, of Rumb'e, Crowther 
& Nicholas Lid., has been appointed 
press manager of Lambe & Robin- 
st Rite Meet & 
HIGHE INDEPENDENT CIRCULATION jit join Lambe & Robinson Ltd. 
in the Top Executive Field; on Monday week. 


First of the 20 “Happy Homes 
Exhibitions,” yp be — 
wns all 
NON-DUPLICATED COVERAGE Wimbiedon Town Hall on Tees 
each copy sold to subscribers who need it — ag te ay no an 
i i i . he Gas Council and Good H 
in their daily work; NO FREE CIRCULATION WHA | ;OEVER at wy ee a 
exhibitors. 


“Hobbies Weekly” will celebrate 
91% TOP EXECUTIVE READERSHIP ts ‘oth “birthday” on” Wednesda 
all regular paid-in-advance subscribers 


Cc. G. MeCallagh retiring a 
eee 6 ee ean 
( LOWEST RATE PER THOUSAND oan Mow came te to to ile 


of any Top Executive periodical a ae ‘or 23 —" = 


¥ 


m. five ie one Oe published by the 
ette and Despatch 
Lea. best a ts aedtonl changed their 
type to Jubilee. Object is to allow 


B S THE JOURNAL OF publication of more news. 

usiIness '' MANAGEMENT IN INDUSTRY Dearer newsprint was forecast 2 
Sir Eric Bowater, head of 
Bowater organisation in New von 


180 Fleet St., London, E.C.4, Tel.: CHAncery 8844 this week. He said that the costs of 
producing newsprint had risen con- 


Ce SOP ee eS ee ae 
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siderably during the last few years, 
and this increase would probably be 
passed on to the consumer. 
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